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A  marriage  made  in 


TRIBUNE  DEAL  FOR  TIMES  MIRROR  MAKES  ALL  THE  CENTS  IN  THE  WOl 


Something  was 
afoot  at  Times 
Mirror  Square, 
headquarters  of 
Times  Mirror  Co.  and  its 
flagship  Los  Angeles  Times. 

Rumors  were  flying  earlier 
this  month  that  CEO  Mark  H. 
Willes  didn’t  get  his  annual  bonus 
and  was  on  his  way  out. 

That,  as  it  turned  out,  was  the 
second  half  of  the  sentence.  In  a  his¬ 
toric  deal  in  the  industry.  Tribune 
Co.  of  Chicago  agreed  on  March  1 3 
to  acquire  the  Times  Mirror  Co.  of 
Los  Angeles  in  an  $8-billion  deal  — 
$6.6  billion  in  cash  and  stock  and 
$1.4  billion  in  debt  assumption.  The 


(ChirajsoCrribim 


Sttnes 


transaction  would  be 
the  largest  newspaper  merger  ever, 
topping  the  McClatchy  Co.’s  $  1.2- 
billion  Minneapolis  Star  Tribune 
deal  in  1998  and  the  New  York 
Times  Co.’s  $1.1 -billion  Boston 
Globe  deal  in  1993. 

The  new  company,  to  be  the  third 
largest  in  the  U.S.  newspaper  indus¬ 
try,  would  still  be  called  the  Tribune 
Co.,  with  headquarters  in  Chicago 
and  Tribune  CEO  John  Madigan  at 


its  helm.  Willes  has 
said  he  will  leave. 

“The  media  in¬ 
dustry’s  a  more 
complex  land¬ 
scape,  and  broadly  consolidating,” 
said  PaineWebber  media  analyst 
Lee  Westerfield.  “For  Times  Mirror, 
the  question  was  [whether]  to  get 
big  or  get  out.” 

One  of  Madigan’s  rising  execu¬ 
tive  stars,  48-year-old  John  P.  Puer- 
ner.  The  Orlando  (Fla.)  Sentinel 
president  and  publisher,  flew  to  Los 
Angeles  amid  speculation  that  he 
has  been  selected  to  take  command 
of  the  merger  transition  team, 
according  to  company  sources. 


Good  morning,  ‘Examiner’ 


In  the  latest  bizarre  twist  in  a 
newspaper  saga  that  continues 
to  defy  conventional  wisdom, 
the  Hearst  Corp.  agreed  to  sell  its 
1 1 2-year-old  flagship  San  Fran¬ 
cisco  Examiner  to  the  publishers  of 
the  San  Francisco  Independent,  a 
free,  thrice-weekly  paper  and  long¬ 
time  critic  of  the  Examiner. 

Under  an  unusual  arrangement, 
Hearst  will  continue  to  operate  the 
paper  and  give  the  buyers  an 
unspecified  subsidy,  said  Ted  Fang, 
the  maverick  publisher  of  the 
Independent.  The  buyers  wouldn’t 
get  the  presses  or  building  from 
Hearst.  All  Examiner  staff  would 
remain  Hearst  employees  for  the 
time  being;  Fang  would  not  be 
obligated  to  hire  them.  Neither  side 
would  release  a  sales  price. 


The  new  owners  plan  to  convert 
the  Examiner  to  the  morning  cycle 
after  four  months,  and  go  head-to- 
head  with  the  San  Francisco 
Chronicle,  which  Hearst  agreed  last 
summer  to  buy  for  $660  million. 
That  sale  is  exptected  to  be  finalized 
at  the  end  of  this  month. 

The  Independent,  distribution 
212,000.  is  owned  by  the  Fangs,  a 
politically  prominent  San  Francisco 
family.  The  Independent  will  be 
operated  separately  from  the  Exam¬ 
iner,  Fang  said. 

Questions  remain  about  the 
E-xaminer's,  viability  without  its  35- 
year-old  joint  operating  agreement 
with  the  Chronicle.  The  JOA  would 
be  dissolved  as  part  of  the  sale. 
When  Hearst  announced  last  sum¬ 
mer  it  was  buying  the  Chronicle  and 


shopping  the  Examiner,  it  was 
widely  assumed  that  San  Francisco 
would  join  a  growing  number  of 
one-newspaper  cities  because  no 
one  would  want  to  buy  a  declining 
p.m.  paper  without  the  benefits  of 
the  JOA.  But  the  Fangs  emerged 
after  Hearst  allowed  more  time  to 
look  for  a  buyer  under  pressure 
from  federal  regulators  and  city 
officials  who  protested  the  paper’s 
potential  demise 

Doug  Cuthbertson,  executive 
officer  of  the  Northern  California 
Media  Workers  Guild,  said  he 
would  vigorously  pursue  a  Guild 
agreement  with  the  Examiner  after 
the  takeover  by  Fang,  who  said  he 
was  willing  to  discuss  unionization. 

—  Lucia  Moses 
and  Joe  Strupp 
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Heads  I  win,  tails  you  lose.  The  Tribune  Co.  is  sitting  in  the  catbird  seat  with  its  bid  to  acquire  the 
Times  Mirror  Co.  According  to  an  SEC  Form  8-K  filed  last  Tuesday,  Tribune  would  still  pocket  a 
cool  $250  million  under  certain  circumstances  in  the  unlikely  event  the  deal  were  to  fall  apart. 


Making  media  merger  history  in  L.A.  last  Monday  were  John  Madigan, 
left,  head  of  the  Tribune  Co.,  and  Jack  Fuller,  head  of  Tribune  Publishing. 


“John  Puemer  is  running  the  transi¬ 
tion  team.”  said  one  Chicago  execu¬ 
tive,  who  called  back  to  say  he  had 
been  mistaken  and  that  no  decision 
had  been  made.  Before  joining  the 
Sentinel  in  1993,  Puemer  served  as 
the  Chicago  Tribune's  vice  presi¬ 
dent/director  of  marketing  and 
development. 

The  combined  company  would 
have  annual  revenue  of  more  than 
$7  billion,  if  the  deal  goes  through. 
(Because  it  involved  noncompeti¬ 
tive  bidding,  other  bidders  have  20 
days  from  March  13  to  top  Trib¬ 
une’s  offer.)  Tribune  offered  Times 
Mirror  shareholders  $95  per  share, 
roughly  double  the  stock’s  recent 
value.  The  takeover  values  Times 
Mirror  at  about  10.5  times  EBITDA 
(earnings  before  interest,  taxes, 
depreciation,  and  amortization), 
which  is  near  the  low  end  of  the 
EBITDA  multiple  range  for  news¬ 
paper  acquisitions. 

The  new  Tribune  Co.  would  in¬ 
clude  13  daily  newspapers  with  a 
combined  daily  circulation  of  more 
than  3.6  million  (behind  only 
Knight  Bidder  and  Gannett  Co. 
Inc.);  22  TV  stations;  top  Web  sites 
in  New  York.  Los  Angeles,  and 
Chicago;  and  four  radio  stations.  It 
also  holds  stakes  in  America  Online 
and  The  WB  network. 

Times  Mirror  owns  a  sizable  sta¬ 
ble  of  special-interest  magazines, 
such  as  Outdoor  Life,  Golf,  Yacht¬ 
ing,  and  Field  &  Stream,  the  fate  of 
which  is  uncertain.  Tribune  has  had 
little  to  no  interest  in  magazines  in 
the  past,  and  the  group  could  fetch  a 
sizable  premium  in  the  overheated 
market  for  media  properties. 


“As  you  know,  size  and  scale  are 
essential  today,”  Tribune’s  Madigan 
said  during  a  telephone  press  con¬ 
ference  the  day  of  the  announce¬ 
ment.  “Advertisers  are  looking 
more  and  more  at  how  they  can  get 
mass  media  coverage  on  a  national 
basis  without  killing  themselves 

Companies  like 
the  one  we’re 
creating  here 
are  going  to  be 
favored. 

—  John  Madigan 
CEO,  Tribune  Co. 

getting  it.  I  think  companies  like  the 
one  we’re  creating  here  are  going  to 
be  favored  in  this  environment.” 

Tribune  would  emerge  with  a 
major  Intemet-TV-print  presence  in 
Los  Angeles,  New  York,  and  Chi¬ 
cago.  the  top  three  U.S.  media  mar¬ 
kets.  increasing  its  ability  to  draw 
national  ads  -  •  and  add  three  more 
newspaper/TV  station  combina¬ 
tions,  in  New  York.  Los  Angeles, 
and  Hartford.  Conn.  A  major  bene¬ 


fit  to  Tribune  would  be  the  addition 
of  newspaper  news  resources  in 
those  three  markets  that  could  pro¬ 
vide  content  to  its  TV  stations,  par¬ 
ticularly  as  digital  TV  comes  into 
wider  use.  The  digital  signal  will 
allow  Tribune  stations  to  program 
five  or  more  regional  newscasts 
simultaneously  on  their  digital  fre¬ 
quencies.  It  also  may  eventually  be 
able  to  program  a  24-hour  all-news 
channel  as  well  as  run  high-defini¬ 
tion  network  or  syndicated  fare. 

Tribune  is  betting  on  the  federal 
government  relaxing  its  ban  against 
a  company  owning  print  and  broad¬ 
cast  properties  in  the  same  market. 
The  company  says  that  because  no 
licenses  are  changing  hands,  it  can 
operate  both  media  in  the  same 
markets  until  its  licenses  start  to 
expire  in  2006.  although  analysts 
expect  there  will  be  challenges. 

There  is  also  the  question  of  who 
will  be  in  the  White  House  betw  een 
now  and  then.  Officials  with  Vice 
President  A1  Gore's  presidential 
campaign  have  vowed  to  take  a 
much  harder  look  at  big  media 
mergers  if  he  wins  the  election.  The 
scrutiny  would  likely  prove  harsher 
if  the  Democrats  take  the  House  as 
well.  —  With  Joe  Nicholson 

(Coverage  continues  on  p.  4.) 
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ABC  to  assess 
pricing  poiicy 

The  Audit  Bureau  of 
Circulations  (ABC)  —  still 
operating  under  rules  from 
1914  —  may  change  its 
system  for  tabulating  paid 
circulation  to  more  accu¬ 
rately  differentiate  among 
full-price,  discounted,  and 
free  newspaper  copies. 

The  proposed  changes, 
to  be  reviewed  by  a  newly 
formed  ABC  task  force 
over  the  next  few  months, 
include  the  creation  of  new 
categories  to  reflect  how 
much  a  reader  paid  for  a 
newspaper  and  under 
what  circumstances  he  or 
she  received  it. 

“It  is  something  we 
have  sought,"  said  Bill 
Casey,  vice  president  for 
circulation  at  The  Wall 
Street  Journal.  “We  feel 
you  need  to  tell  advertis¬ 
ers  what  circulation  you 
have  in  each  category.” 

ABC’s  board  of  direc¬ 
tors  voted  two  weeks  ago 
to  appoint  the  task  force  to 
review  the  organization’s 
tabulation  policies  and  dis¬ 
cuss  possible  changes. 

Among  the  priorities  is 
ABC’s  “50%  Rule,”  which 
has  been  in  place  since 
the  bureau  was  created 
86  years  ago.  That  rule, 
simply  stated,  says  circula¬ 
tion  can  be  counted  as 
paid  if  it  is  sold  for  at  least 
50%  of  the  newspaper’s 
regular  subscription  price. 
Papers  sold  for  anything 
less  than  50%  are  auto¬ 
matically  labeled  under 
one  of  several  unpaid  cir¬ 
culation  categories,  such 
as  bulk  or  promotional, 
even  if  some  charge  is  still 
assessed. 

“The  50%  rule  is  not  a 
practical  way  to  look  at 
some  of  the  marketing  that 
is  going  on,”  said  Carleton 
Rosenburgh,  senior  vice  g 
president  for  newspapers  ^ 
at  Gannett  Co.  Inc.  “You  f 
need  to  look  at  the  pricing  | 
involved.”  —  Joe  Strupp  5 
Continued  on  Page  16  | 
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Nervous  in  the 


But  top  Tribune  Co.  execs  pledge  to  maintain  quality, 


BY  LUCIA  MOSES 

he  merger  of  the  Tribune  and  Times  Mirror  companies 
weds  two  of  the  most  powerful  brands  in  U.S.  news¬ 
papers,  but  many  observers  wonder  what  this  portends 
for  the  quality  of  their  work.  “In  general,  mergers  have 
not  produced  better  journalism,”  Ben  Bagdikian,  retired  dean  of 
journalism  at  the  University  of  California  at  Berkeley  and  author 
of  “The  Media  Monopoly,”  told  Editor  &  Publisher  following 
announcement  of  the  deal. 

“Both  companies  are  large,  both  are  publicly  traded,  and  Wall 
Street  has  increased  pressure  on  newspapers  to  produce  higher 
levels  of  profit,”  Bagdikian  pointed  out.  The  merger,  he  warned, 
may  increase  the  heat  on  the  partners  to  reduce  spending  on  local 
news,  which  is  expensive  to  produce.  Companies  sometimes  set 
lower  standards  for  their  nonflagship  papers,  which  often  serve 
only  as  profit  centers,  he  added. 


Some  Times  Mirror  staffers  wonder  how  the  merger  will  impact 
management,  benefits,  and  staffing  levels.  “People  are  certainly 
worried,  but  management  has  been  saying, ‘Wait  and  see  what  it  is 
all  about’  and  most  people  are  willing  to  do  that,”  said  Jack 
Robinson,  assistant  city  editor  at  the  Los  Angeles  Times  Orange 
County  edition.  “But  the  era  of  family  ownership  is  coming  to  an 


end,  and  people  are  worried  about  that.” 

But  some  top  Times  Mirror  executives 
seem  more  sanguine  about  the  move. 

“Tribune  Company  and  their  best  papers 
do  Pulitzer-quality  work,  and  to  me  that’s 
a  good  sign,”  said  William  Marimow, 
managing  editor  at  The  Sun  in  Baltimore. 

Tribune  executives,  indeed,  pledge  that 
they  don’t  anticipate  cutting  staff,  content¬ 
sharing,  or  closing  bureaus  at  the  Times 
Mirror  papers. 

Jack  Fuller,  who  heads  the  Tribune  Co.’s  publishing  division, 
said  the  company  doesn’t  take  a  “cookie-cutter”  approach  toward 
its  papers,  but  said  it  expects  to  improve  Times  Mirror’s  margins 
through  operational  efficiencies  and  combined  purchasing  power 
in  newsprint  and  other  areas. 

Certainly,  a  newspaper  company  looking  for  a  partner  could  do 
a  lot  worse  than  Tribune.  While  its  EBIDTA  margin  (30.8% 
in  1999)  has  lagged  behind  some  of  its  peers  in  recent  years, 
the  Tribune  newspaper  group  outperforms  Times  Mirror, 
whose  margin  was  23.6%  in  1999.  Despite  having  above- 
average  profit  margins.  Tribune  is  known  for  the  strength 
and  integrity  of  its  news  content.  Its  papers  have  a  reputation 
for  local  autonomy,  and  Fuller  is  a  Pulitzer  Prize  winner 
with  a  reputation  for  commitment  to  quality  journalism. 

Asked  about  the  Staples  Center  affair,  which  caused  so 
much  controversy  for  the  LA.  Times  last  year.  Fuller  said: 
“We  try  to  run  [our  newspapers]  in  such  a  way  that  editors 
of  our  news  know  everything  that’s  going  on.  Then,  in  the  end  on 
editorial  matters,  the  editors  decide.” 

The  new  jewel  in  Tribune’s  crown,  of  course,  is  Times 
Mirror’s  L.A.  Times,  the  nation’s  fourth-largest  daily  with  a  cir¬ 
culation  of  1,078,000.  It  contributes  about  half  of  the  Times 
Mirror  newspaper  cash  flow.  Times  Mirror  also  operates  six  East 
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John  W.  Madigan,  chairman/ 
president/CEO,  Tribune  Co. ...  A 

Chicago  native  son  and  25-year 
Tribune  veteran,  Madigan  finally 
snagged  Times  Mirror  after  first 
proposing  a  merger  —  and 
getting  rebuffed  —  by  Mark  Willes  last  spring. 
Tribune  continues  to  enjoy  record  profits,  with 
last  year  marking  eight  consecutive  years  of 
earnings  growth. 

Dennis  J.  FitzSImons,  executive  vice  president/ 
media  operations  of  Tribune  Co. ...  Joined  the 


company  in  1982  as  sales  director 
j  ^  M  at  WGN-TV,  FitzSimons  has  over- 
i  sight  of  the  company’s  TV  stations 

i  V  3nd  syndication  division.  He  is 

responsible  for  the  company's 
publishing,  broadcasting,  and 
entertainment  units. 

Jack  Fuller,  president,  Tribune  Publishing  ... 

Fuller's  roots  at  the  Chicago  Tribune  run  deep  — 
with  his  having  started  as  a  copyboy  at  the  paper 
in  high  school  and  moving  through  the  editorial 
ranks  to  win  a  Pulitzer  Prize  before  taking  the  helm 


of  the  profitable  newspaper  unit  three  years  ago. 

Scott  C.  Smith,  president/ 

I  j  publisher/CEO,  Chicago  Tribune ... 

j  I  Another  company  man  and  native 

I  I  Chicagoan,  Smith  has  been  with 

I  Tribune  for  20-plus  years.  As  CFO, 

he  had  a  key  hand  in  the 
company’s  1983  initial  public  offering.  While  the 
Tribune  has  won  journalism  prizes  and  basked  in 
record  financial  results  under  Smith’s  tutelage,  the 
paper  struggles  with  slipping  circulation,  locked  in  a 
tierce  advertiser-reader  turf  war  with  the  city’s  other 
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ependence,  and  staff  levels 

Coast  dailies,  and  two  community  dailies  in  California,  the  Daily 
Pilot  in  Orange  County  and  Glendale  News-Press.  Altogether, 
the  group  has  racked  up  55  Pulitzer  Prizes. 

The  publishing  group  has  performed  well  financially,  too. 
Overall,  the  group  posted  a  10.5%  operating  profit  gain  in  1999, 
due  largely  to  macroeconomic  factors:  lower  newsprint  prices 
and  a  heated  national  ad  spending  climate,  which  doesn’t  look  to 
cool  down  anytime  soon.  The  East  Coast  group  led  in  1999  ad 
revenue  gains,  up  8.3%,  with  the  L.A.  Times  up  6.6%. 

With  23  Pulitzers,  the  LA.  Times  became  one  of  the  nation’s 
top  newspapers  under  former  Publisher  Otis  Chandler,  who  ran 
the  paper  during  the  1960s  and  ’70s.  But  the  past  five-year 
period  under  CEO  Mark  H.  Willes  has  been  a  roller-coaster  ride. 

Willes  cut  7(X)  jobs  at  the  LA.  Times  when  he  took  over  in 
1995,  and  smashed  down  walls  separating  the  news  and  business 
sides,  which  many  said  hurt  the  quality  of  the  paper.  In  an  effort 
to  wrap  its  arms  around  Los  Angeles’  sprawling  territory  and 
splintered  readership,  the  paper  expanded  its  Latino  coverage 
and  rolled  out  a  series  of  community  news  sections,  with  limited 
success:  circulation  is  up  1 .5%  from  five  years  ago. 

Last  year,  morale  was  shaken  by  the  ill-fated  Staples  Center 
profit-sharing  deal,  but  the  paper  remains  one  of  the 
best  in  the  industry,  distinguished  by  its  foreign  cov-  — _Gr 
erage.  Later  this  year,  it  expects  to  unveil  a  redesign 
by  Roger  Black.  R 

Long  Island.  N.Y.,  Newsday,  with  16  Pulitzer  Prizes, 
was  founded  in  1940  and  bought  by  Times  Mirror  in 
1 970.  New.sday  claims  to  have  the  highest  household  No  • 

penetration  rate  of  all  U.S.  major  metro  dailies  and  is 
known  for  strong  local  and  enterprising  reporting  in  '||H 

suburban  New  York  City.  Since  its  city  edition  was 
folded,  daily  circulation  has  slipped  slightly  to  575.0(X). 

Baltimore’s  Sun.  w  inner  of  14  Pulitzer  Prizes,  also  is  noted  for  its 
strong  community  and  investigative  reporting  as  well  as  its  ability  to 
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_  _  j  ington  Post's  backyard. 

Robot  I  Founded  in  1837,  it  was 
assists  ;  bought  by  Times  Mirror  in 
1986.  In  1995,  the  parent 
company  folded  the  Suns 
shrinking  evening  edition 
and  daily  circulation 
jumped  ftom  248.000  to 
339,000,  but  has  since  slumped  to  315,000.  Cost-cutting  also  forced 
the  paper  to  close  three  of  eight  bureaus  in  the  mid-1990s. 

Founded  in  1764,  The  Hartford  (Conn.)  Courant  bills  itself  as 
the  oldest  continuously  published  paper  in  America.  Connecticut’s 
largest  daily,  the  Courant  was  bought  by  Times  Mirror  in  1979  and 
has  won  two  Pulitzers,  most  recently  in  1999.  Daily  circulation  is 
207,500,  down  8.4%  in  the  past  five  years.  The  paper  bought  a 
group  of  five  area  alternative  weeklies  in  1999  in  a  bid  to  expand 

its  marketing  reach.  _ _ 

Times  Mirror  also  owns  two  small  3iartfor6^£oura 

papers  on  Connecticut’s  affluent 

Gold  Coast.  The  Stamford  AdvtK'ate  ^  MANSLAUC 

and  Greenwich  Time,  which  it  At  Aetna 
acquired  in  1977.  Combined  daily  i 

circulation  is  4 1 .000.  | 

Finally,  the  116-year-old,  j 

Allentown-based  Morning  Call,  ' 

which  Times  Mirror  bought  in 
1984.  covers  an  eight-county  region  in  eastern  Pennsylvania  and 
is  the  dominant  paper  in  its  primary  market,  with  daily  circula- 

^ -  .  tion  at  126,500,  down  2.3%  in  the 

grmj^Time  past  five  years, 

pproves  $35M  laid  purchase  Along  with  other  missteps.  Times 
^lirror  has  been  criticized  for  not 
^^3  having  a  new-media  plan.  It  was 

spending  $25  million  a  year  on  its 
lies  In  Joyce  newspaper  Web  sites  in  1 998,  accord- 

ing  to  its  1998  annual  report,  and  has 
bfl^  partnered  with  other  newspaper  corn¬ 
er- — -IS.--  panies  to  form  Classified  Ventures, 
CareerPath.com,  and  other  Web  sites,  but  hasn’t  spent  as  lavish¬ 
ly  as  its  competitors  to  develop  a  Web  presence.  Willes  has 
downplayed  the  Internet’s  threat  to  traditional  advertising  media. 


^  Gregrmj^  Time 

‘  RTM  approves  $35M  land  purchase 

Hmds for xwm OK'd  “ "n  tf*-  ' 

******  '***^** 


daily,  the  Chicago  Sun-Times,  and  an  array  of  sub¬ 
urban  papers. 

Jeff  R.  Scherb,  president,  Tribune 
Interactive  ...  A  likely  candidate  to  '  <  ! 

head  operations  if  the  interactive 
divisions  of  Tribune  and  Times  ^ 

Mirror  merge.  The  Tribune  Co.  his-  HI 
torically  has  favored  synergy  in  its  ventures,  so  the 
marriage  of  interactive  divisions  seems  likely. 

John  P.  Puerner,  president  and  publisher,  The 
Orlando  (Fla.)  Sentinel ...  Forget  his  current  gig  at 

www.editorandpublisher.com 


the  Sentinel,  because  the  48-year- 
old  Puerner  is  tagged  as  a  rising 
star  at  the  parent  company.  He 
flew  to  Los  Angeles  to  help  out 
with  the  merger,  and  colleagues 
said  he  was  expected  to  lead  the 
merger  transition  team. 


Howard  A.  Tyner,  vice  president/editor,  Tribune 
Pubiishing;  vice  president/editor,  Chicago 
Tribune ...  Tyner,  who  joined  the  Tribune  as  a 
reporter  in  1977,  was  the  paper’s  Moscow  corre¬ 
spondent  in  the  early  1980s.  His  more  suburban- 


targeted  Trib  faces  off  against  the  more  urban- 
slanted  tabloid  Sun-Times.  The  Trib  has  heavily 
promoted  and  upgraded  its  Web  site, 
ChicagoTribune.com,  as  its  local  rivals  have 
pushed  their  own  online  editions. 

Robert  J.  Gremillion, 

president/publisher/CEO,  p  .jH 

Fort  Lauderdale  Sun-Sentinel  B  W  v 

Gremillion’s  deep  experience  K 

across  a  range  of  media  —  news- 
papers,  broadcast  and  cable  TV 
—  should  make  him  an  especially  valuable 
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The  Tribune  Co.,  meanwhile,  was  an  early  and  aggressive 
player  online.  It's  also  known  for  giving  its  newspapers  plen¬ 
ty  of  autonomy.  In  addition  to  the  Chicago  Tribune,  the  com¬ 
pany  owns  The  Orlando  (Fla.)  Sentinel,  daily  circulation 
252,500;  the  Fort  Lauderdale,  Fla.,  Sun-Sentinel,  daily  circu¬ 
lation  242,000;  and  the  Newport  News,  Va.,  Daily  Press,  daily 
circulation  97,000.  The  Orlando  Sentinel  and  the  Sun-Sentinel 
distinguish  themselves  in  sports  coverage  and  are  growing  in 
circulation. 

The  Chicago  Tribune,  daily  circulation  578,700,  manages  to 
be  a  strong  local  paper  in  a  big  urban  area.  It  has  a  reputation  for 
international  coverage,  although  it  has  been  shifting  its  resources 
toward  covering  local  news. 

Despite  assurances  from  the  top,  doubts  linger  about  the 
Tribune  takeover  bid.  One  Baltimore  Sun  news  staffer,  who 
spoke  on  condition  of  anonymity,  said  colleagues  are  concerned 
about  losing  benefits  and  editorial  quality.  “The  LA.  Times,  us, 
and  the  Chicago  Tribune  all  have  foreign  bureaus.  Are  they 
going  to  say  we  only  need  one  person  for  all  these  papers?”  the 
staffer  wondered.  Such  concerns  may  not  be  unfounded.  The 
Tribune  has  cut  its  bureaus  and  shares  resources  with  its  sister 
papers,  while  the  Florida  papers  share  stories  and  a  bureau  in 
Puerto  Rico,  for  example. 

But  L.  John  Hale,  editor  of  Tribune’s  Orlando  Sentinel,  called  it 
a  “win-win  situation.  I  think  staff  finds  it  a  reassuring  commitment 
to  journalism.”  And  Kathy  Waltz,  publisher  of  Tribune’s  Daily 
Press,  said  Times  Mirror  staffers  at  the  newly  acquired  company 
need  not  worry  about  what  will  happen  to  the  quality  of  their 
papers:  “If  you  care  about  the  role  newspapers  play  in  society,”  she 
added,  “you’ve  got  to  be  excited  about  this  move.”  ■ 

ADVERTISING:  By  Joe  Nicholson 

Multimedia  ad  bonanza 

What  newspaper  sales  rep  doesn’t  dream  of  walking 
into  an  advertiser’s  office  and  boasting  that  he  is 
offering  the  nation’s  three  biggest  markets.  New 
York,  Los  Angeles,  and  Chicago?  That’s  the  dream  of  Tribune 
Co.  executives,  who  are  holding  their  breath  until  the  purchase 
of  the  Times  Mirror  Co.  is  a  done  deal. 

“Down  the  road,  hopefully,  we’ll  be  able  to  offer  the  opportu¬ 


nity  to  buy  all  three  at  the  same  time,” 
said  Dennis  Grant,  the  Chicago  Tribune's 
vice  president  of  advertising  sales  and 
marketing. 

The  success  of  ad  sales  synergy  in 
Chicago  provides  an  idea  of  what  might  be. 

No  newspaper  can  match  the  sophisti¬ 
cated  multimedia  ad  packages  offered  by 
the  Tribune  because  “nobody  has  the  con¬ 
centration  of  media  ownership  in  any 
given  town  that  we  do,”  explained  Grant. 
The  Tribune  offers  its  own  pages;  the  WGN-TV  superstation; 
WGN  radio;  CLTV  24-hour  cable  news;  Tribune  Direct,  a  direct- 
mail  company;  and  the  Chicago  Cubs,  which  offer  concession 
stand  signs  and  program  ads.  The  breadth  of  the  Tnbune  Co.’s 
media  is  so  great  that  no  two  deals  are  alike.  “We  customize  it  for 
the  needs  of  the  advertiser,  and  there  is  efficiency  in  greater 
investment,”  said  Grant,  whose  105  outside  sales  reps  and  65 
telemarketing  reps  feed  multimedia  buys  through  a  Grant  lieu¬ 
tenant  who  shapes  the  custom  deals. 

Multimedia  deals  are  “growing  at  about  75%  to  80%  a 
year,  and  it’s  going  to  keep  on  going  at  that  level,”  said  Grant, 
who  declined  to  provide  sales  revenue.  Knowledgeable  industry 
sources  said  the  Tribune's  multimedia  deals,  which  began 
in  earnest  only  two  years  ago,  have  already  surpassed  $10  million 
a  year.  Grant  would  not  speculate  about  the  handling  of  post¬ 
merger  national  advertising  at  the  Los  Angeles  Times,  but  he  said 
his  staff  handles  national  ad  sales  for  his  parent  company’s  other 
papers.  The  Orlando  (Fla.)  Sentinel,  the  Fort  Lauderdale,  Fla., 
Sun-Sentinel,  and  the  Newport  News,  Va.,  Daily  Press.  “The 
Tribune  and  the  power  of  the  brand  and  the  power  of  the  market 
gets  us  into  decision-making  levels  that  some  smaller  newspapers 
wouldn’t  be  able  to  get  into,”  he  explained. 

He  quickly  added,  “But  the  Los  Angeles  Times  is  bigger  than 
we  are,  so  the  same  strategy  doesn’t  necessarily  apply.” 

Aside  from  national  advertising.  Grant  called  the  ad  depart¬ 
ments  at  the  company’s  smaller  papers  “very  independent.  They 
do  their  own  thing.  We  help  them  out  where  we  can.” 

When  the  Tribune  Co.  has  taken  over  companies  in  the 
past,  it  has  tended  to  pick  well-managed  firms,  keeping  talent 
in  place.  Grant  seemed  to  refer  to  that  characteristic  when  he 
spoke  of  cooperation  with  ad  departments  at  Times  Mirror 


Dennis  Grant 
Chicago  Tribune 


resource  following  the  Times  Mirror  purchase.  He 
was  a  guiding  force  behind  the  1993  launch  of 
Tribune's  CLTV  in  Chicago,  one  of  the  nation’s  first 
24-hour  local  cable  news  channels. 

Raymond  A.  Jansen,  publisher/president/CEO, 
Mewsdar,  executive  vice  president,  Times  Mirror 
Eastern  Newspapers  ...  Has  oversight  of  Newsday, 
The  Hartford  Courant,  The  Sun  in  Baltimore,  and  The 
Morning  (7a// in  Allentown,  Pa.,  which  recorded  the 
most  significant  ad  growth  in  the  company’s  news¬ 
paper  unit  last  year  (up  8.3%  from  the  previous  year, 
compared  to  6.6%  at  the  LA.  Times).  And  bucking 


the  industry  norm,  Newsda^s  weekday  and  Sunday 
circ  lately  have  been  trending  upward. 

Michael  E.  Waller,  senior  vice  president/publish¬ 
er/CEO,  The  Sun ...  Waller,  who  joined  The  Sun  three 
years  ago  after  a  stint  with  Times 
Mirror’s  Hartford  Courant,  came  to 
Baltimore  after  Times  Mirror  under 
Mark  H.  Willes  pulled  the  plug  on 
the  famed  Evening  Sun.  Under  his 
direction.  The  Sun  acquired  a  group 
of  13  community  papers  surrounding  the  city. 
Weekday  and  Sunday  circulation  are  inching  up. 


Mark  N.  Willes,  Times  Mirror 

CEO  ...  Exiting  after  a  rocky  five- 
year  tenure.  A  former  cereal  mar¬ 
keter,  he  lifted  the  stock  price  by 
cutting  staff  and  pulling  the  plug 
on  ailing  New  York  Newsday  and 
Baltimore  Evening  Sun  editions,  but  failed  to  deliv¬ 
er  on  circulation  and  revenue  growth  promises. 

Kathryn  M.  Downing,  publisher,  Los  Angeles 
Times ...  A  Willes  protege,  she  was  barely  three 
months  into  the  job  when  news  of  the  Staples 
Center  deal  broke,  making  the  paper  an  industry 
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“Parade  motivates 
people  to  buy 
our  paper.” 

-John  Oppedahl,  Publisher, 

The  Arizona  Republic 


It  also^  informs,  entertains  and  inspires.  That’s  why  Parade  readers  are  so  loyal.  And  that’s  why 

i 

Parade  is  the  perfect  complement  to  The  Arizona  Republic,  one  of  the  fastest  growing 


newspapers  in  the  country.  Parade  promotional  materials  even  help  generate  single  copy  sales. 
Which' is  pretty  motivational  if  you’re  a  publisher. 
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papers,  saying,  “We  hope  we  can  share  the  best  practices.” 

The  merger  shows  the  continuing  power  of  newspapers  as  ad 
platforms,  explained  Scott  Harding,  chairman  and  CEO  of 
Newspaper  Services  of  America,  the  Naperville,  Ill.-based  news¬ 
paper  planning  and  buying  firm  with  $1.2  billion  in  annual 
billings.  “A  lot  of  people  refer  to  it  as  an  old  medium,  but  it  con¬ 
tinues  to  be  very  viable,”  said  Harding.  “It  rings  the  cash  register.” 


The  merger  also  could  tempt  other  big  newspaper  companies 
to  consider  megamergers,  said  newspaper  forecaster  Miles 
Groves,  former  chief  economist  at  the  Newspaper  Association  of 
America.  “The  stakes  have  been  raised  in  terms  of  the  next 
round  of  potential  newspaper  mergers,”  said  Groves,  senior  vice 
president  and  chief  economist  at  the  Barry  Group,  a  Bethesda, 
Md. -based  media  marketing  firm. 

“You  have  to  assume  Knight  Bidder,  the  New  York  Times 
[Co.],  McClatchy,  Gannett  are  giving  this  some  thought.  The 
top  players  are  probably  all  evaluating  what  this  means  to 
them,”  said  Groves,  who  described  the  industry  as  having 
undergone  what  he  called  “a  natural”  progression  from  small 
family-owned  newspapers  to  large  media  companies  to  very 
targe  media  companies.  ■ 

TV:  By  Megan  Larson,  special  from  Mediaweek 

Cross-ownership  surprise 

Analysts  almost  choked  on  their  projections  last  Monday 
when  the  Tribune  Co.  said  it  could  acquire  newspaper 
assets  in  markets  where  it  owns  TV  stations  without 
violating  the  25-year-old  cross-ownership  rule.  Many  on  Wall 
Street  didn’t  know  that  the  regulation  —  enacted  by  the  Federal 
Communications  Commission  (FCC)  to  prevent  a  single  compa¬ 
ny  from  controlling  the  major  media  assets  in  a  single  market  — 
kicked  in  only  when  broadcast  licenses  were  being  transferred. 

“It’s  a  brilliant  stroke,”  said  one  analyst.  The  path  is  clear  for 
Tribune  to  operate  multiple  media  platforms  in  top  revenue  mar¬ 
kets  —  and  try  to  convince  lawmakers  that  newspaper  and  TV 


cross-ownership  isn’t  detrimental  to  the  public  interest.  “There  is 
no  cookie  cutter  that  you  can  use  in  a  case  like  this,  but  Tribune 
has  a  long  history  of  commitment  to  excellence  in  their  commu¬ 
nities  and  that  should  serve  as  guiding  light  to  the  FCC  in  deter¬ 
mining  what  action  to  take,”  said  Ken  Johnson,  spokesman  for 
Rep.  Billy  Tauzin,  R.-La.,  chairman  of  the  House  Tele¬ 
communications  Subcommittee.  The  cross-ownership  situation 
affects  Los  Angeles  (where  Times  Mirror  owns  the 
Los  Angeles  Times  and  Tribune  KTLA-TV),  New 
York  (Newsday  and  WPIX-TV)  and  Hartford,  Conn. 
(The  Hartford  Courant  and  WTIC-TV).  Potential 
partnerships  between  these  outlets  and  newspapers 
could  be  threatened  in  2(X)6  when  the  stations’  licenses  are  up  for 
renewal,  but  by  then  the  Chicago-based  company  hopes  to  have 
created  a  template  for  local  news  synergies  across  TV,  newspaper, 
Internet,  and.  in  some  markets,  cable  and  radio. 

Some  observers  still  expect  the  FCC  to  blow  the  whistle  on 
the  deal,  but  several  signs  point  to  regulatory  approval.  “The 
deal  is  hinged  on  the  cross-ownership  potential  in  Los  Angeles 
and  New  York,  offering  a  varied  set  of  services  across  a  variety 
of  media,”  said  Paine  Webber  broadcast  analyst  Lee  Westerfield. 
“You  don’t  get  this  pregnant  if  you  don’t  know  what  you’re 
doing.”  Over  the  next  five  years.  Tribune’s  TV  stations  and  the 
newspapers  of  the  soon-to-be-defunct  Times  Mirror  must  learn 
to  work  together.  In  doing  so,  each  person  involved  in  the  inte¬ 
gration  will  look  to  Chicago,  where  Tribune  built  up  several 
businesses  on  the  strength  of  the  Chicago  Tribune.  “Tribune’s 
interest  in  acquiring  what  is  essentially  a  newspaper  company  is 
that  daily  newspapers  are  economically  organized  to  gather 
mass  amounts  of  daily  information,  which  TV  stations  aren’t 
usually  built  for,”  said  John  Morton,  principal  of  Morton 
Research.  Resources  are  shared  between  all  of  Tribune’s  media 
properties:  the  newspaper,  WB  affiliate  WGN-TV,  WGN  radio, 
and  the  regional  news  network,  Chicago  Land  TV.  The  sales, 
production,  and  editorial  staffs  work  across  various  platforms, 
reporting  stories,  shooting  sequences,  and,  of  course,  selling  the 
product  to  advertisers. 

Some  detractors,  however,  believe  that  Tribune  will  have  the 
monopoly  on  information  in  certain  markets,  abusing  that  which 
the  cross-ownership  law  seeks  to  protect.  “This  reduces  the 
number  of  independent  editorial  voices,”  said  Andrew  Schwartz- 
man  of  the  Media  Access  Project.  ■ 


“The  stakes  have  been  raised  in  terms  of ... 
potentiai  newspaper  mergers.”  —  Miles  Groves 


embarrassment  and  confirming 
fears  about  the  danger  of  having 
j  nonjournalists  running  newspa- 
^  pers.  The  jury  is  out  on  whether 
■  she’ll  remain  publisher  under  the 
"  y  ^  Tribune  Co.,  with  its  strong  tradi¬ 
tion  of  editorial  independence. 

Michael  Parks,  editor,  Los 
Angeles  Times ...  Also  a  Willes 
protege,  Parks  was  a  Pulitzer 
Prize-winning  journalist-turned- 
editor  who  was  faulted  for  not 


protesting  the  Staples  Center  deal  more  loudly. 
Stock  went  up  when  he  apologized  and  handed 
over  day-to-day  operations  to  a  popular  editor, 
Leo  Wolinsky. 

Leo  Wolinsky,  executive  editor, 

Los  Angeles  Times ...  Staffers 
rallied  around  him  when  he 
vocally  criticized  the  Staples 
Center  deal  and  the  company’s 
bottom-line  mentality.  For  stand¬ 
ing  up  to  the  company,  management  promoted 
him  and  put  him  in  charge  of  developing  a  set  of 


new  ethics  guidelines.  Future  looks  bright. 

David  P.  Murphy,  vice  president  of  marketing  and 
sales,  Chicago  Tribune ...  Murphy  oversees  market 
and  product  development,  ad  sales,  promotion,  and 
circulation.  Very  knowledgeable  and  respected.  Has 
fostered  a  results-oriented  ethos.  Some  speculate 
he  may  run  aspects  of  a  post-merger  coast-to- 
coast  operation.  “He  is  definitely  in  a  position 
where  he  could  move  up,”  said  a  Tribune  source. 

Dennis  Grant,  vice  president  of  advertising, 
Chicago  Tribune  ...  Grant,  56,  supervises  105 
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INTERACTIVE:  By  Jason  Williams 

The  new  spider  in  the  Weh 


One  of  the  most  wide-ranging  implications  of  the 
1  ribune/Times  Mirror  merger  will  come  online,  as 
Tribune  Interactive  is  poised  to  create  a  national  plat¬ 
form  for  local  content  that  could  be  used  to  resurrect  its  city- 
portal  designs,  using  the  combined  company’s  wealth  of  local- 
market  content. 

Low  audience  numbers  and  a  lack  of  advertising  dollars  hurt 
the  Tribune  Co.'s  partnership  with 
America  Online’s  Digital  City  in  1998. 
the  first  time  it  tried  to  set  up  a  city  por¬ 
tal  system.  But  the  addition  of  the 
Times  Mirror  Co.’s  assets  promises  a  ^ 

larger  audience  and  more  ad  revenue.  ^ 

The  combination  of  Tribune  and  SwISh 

Times  Mirror  Web  sites  would  give 
Tribune  Interactive  a  total  of  34  million  **  — 

unique  visitors,  more  than  The  New 

York  Times  on  the  Web  and  USAToday  eaMK*— ‘^****‘ - 

.com  combined,  according  to  Media  _ 

Metrix  numbers.  The  merger  also  puts 
the  company  in  the  Top  20  ranking  for  news,  information,  enter¬ 
tainment,  and  interactive  services. 

"We’ll  now  have  the  platform  to  expand  our  local  interactive 
businesses  with  a  truly  national  presence,”  said  Jeff  Scherb,  pres¬ 
ident  of  Tribune  Interactive,  the  new-media  division  of  the 
Tribune  Co.  that  was  formed  last  June.  And  more  local-market 
content  means  more  advertising  and  e-commerce  opportunities 
for  Tribune  Interactive. 


Itot/mescofn 


opportunity  to  create  e-commerce  businesses  with  scale.” 

Scherb  pointed  to  Tribune’s  Go20rlando.com  as  an  example 
of  the  kind  of  e-commerce  opportunities  that  await  the  new 
company.  Go20rlando.com  provides  local  news,  hotel  packages, 
airplane  and  rental  car  reservations,  restaurant  reviews,  and 
other  information  for  people  planning  a  vacation  in  Orlando.  Fla. 

Scherb  also  thinks  the  wealth  of  content  from  the  new  spapers, 
radio  and  TV  stations,  and  niche  Web  sites  will  make  the  com¬ 
pany  more  attractive  to  online  advertisers,  both  locally  and 
nationally.  "We  have  television  and  newspaper  in  the  three 
largest  markets  in  the  country,  and  as  broadband  becomes  even 


bo2onando.com  s 


orlando 


M  convention  & 
visitOTS  bUTOaU 


more  important  and  video  on  the  Web  becomes  even  more 
important,  no  other  company  has  the  assets  that  we  have.” 
Scherb  said. 

Most  analysts  agree  that  the  synergy  of  the  Tribune  and  Times 
Mirror  companies  is  the  shot  in  the  arm  that  Times  Mirror’s  Web 
ventures  need.  Times  Mirror,  according  to  its  1998  annual 
report,  spends  more  than  $25  million  a  year  on  new  media,  but 
has  been  accused  of  lacking  a  clear  Internet  philosophy. 

"Mark  Willes  has  not  been  an 


“Mark  Willes  has  not  been  an  active  supporter  of  new 
media.  He  was  sort  of  late  to  it  as  a  personal  user.” 

—  Harry  Chandler,  formerly  of  the  LA.  Times 

"We  believe  very  strongly  that  great  content  creates  a  context  executive  vice  president 
for  e-commerce,”  said  Scherb.  "So  as  a  company  now  with  Times'  new-media  efforts, 
strong  Web  presence  in  the  three  largest  cities  in  the  country  of  the  direction  in  which 
[New  York,  Los  Angeles.  Chicago),  we  have  a  much  greater  company.  ■ 


active  supporter  of  new  media.  He 
was  sort  of  late  to  it  as  a  personal 
user,”  said  Harry  Chandler,  son  of 
Los  Angeles  Times  ex-publisher 
Otis  Chandler.  Harry  Chandler, 
of  GoTo.com,  had  been  leading  the 
but  left  in  March  1999.  highly  critical 
Willes  was  taking  the  paper’s  parent 


outside  sales  reps  and  65  telemarketing  reps.  He 
built  multimedia  buy  program,  which  has  been 
growing  at  a  rate  of  75%  to  80%  a  year.  Industry 
sources  say  it  has  surpassed  $10  million  a  year 
in  revenue.  He  is  described  as  a  team  player 
whose  success  rests  on  a  strong  sense  of 
integrity. 

Jack  C.  McKeon,  senior  vice  president  for  adver¬ 
tising,  Los  Angeles  Times  ...  A  media  buyer  who 
does  a  lot  of  business  with  McKeon  (formerly 
Newsdai/s  ad  chief)  calls  him  an  ad  exec  who  lis¬ 
tens  to  advertisers,  develops  win-win  solutions, 

www.editorandpublisher.com 


and  has  superb  skills  at  packaging  ad  deals. 
Tribune  is  known  for  keeping  top  talent  in  place 
when  it  makes  an  acquisition. 

James  O’Deil,  operations  and  systems  vice 
president,  Tribune  Pubiisbing  Co. ...  Joined  The 
Orlando  Sentinel  in  1978,  rising  to  Tribune  Co. 
engineering  director  and  flagship  Chicago  Tribune 
operations  vice  president.  Oversaw  both  Tribune 
manufacturing/distribution  and  group 
operations/technology  for  five  years.  By  1997,  his 
full-time  attention  was  needed  at  the  group  level. 
There  is  no  comparable  group  executive  at  Times 


Mirror,  where  papers  reportedly  have  greater  oper¬ 
ational  autonomy. 

Mark  Kurticb,  senior  vice  president  of 
operations.  Los  Angeles  Times ...  Like  Malone  at 
Tribune,  Kurtich  is  a  veteran  at  Times  Mirror,  rising 
from  Hartford  Cowranf  composing-room  Teletype 
monitor  in  1971  to  production  director  in  1988.  Five 
years  later,  he  was  named  operations  vice  president, 
replacing  Marty  Petty  when  she  moved  to  sales  and 
marketing  vice  president.  By  late  1995,  Kurtich  was 
responsible  for  circulation,  customer  service,  and 
production. 
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THE  WORLD’S  GREATEST  NEWSPAPER  DEAL 


SYNDICATES:  By  Dave  Astor 

Original  syns  may  change 

It’s  too  soon  to  tell  how  a  sale  involving  two  media  con¬ 
glomerates  might  affect  the  syndicates  and  news  services  the 
companies  own  or  co-own. 

“All  we  know  is  that  the  Tribune  Co.  is  acquiring  Times 
Mirror  and  that  it's  business  as  usual  at  the  Los  Angeles  Times 
Syndicate  ”  said  Anita  Tobias,  vice  president  for  U.S.  syndica¬ 
tion  at  the  Times  Mirror-owned  LATS. 

Steve  Tippie,  director  of  marketing  at  the  Tribune  Co.-owned 
Tribune  Media  Services  syndicate,  said  the  makeup  of  TMS  and 
LATS  will  probably  be  determined  within  six  months.  Observers 
noted  that  TMS  and  LATS  could  remain  separate  entities,  coop¬ 
erate  in  certain  areas,  or  merge  into  a  bigger  TMS. 

Various  scenarios  are  also  possible  for  Knight  Ridder/Tribune 
Information  Services  (KRT)  and  the  Los  Angeles  Times- 
Washington  Post  News  Service  (LAT-WP),  whose  futures  are 
complicated  by  the  fact  that  two  other  firms  are  involved. 

The  Washington  Post  quoted  Post  Co.  CEO  Donald 
Graham  as  saying  that  LAT-WP  “is  a  37-year-old  venture 
that’s  been  beneficial  to  both  newspapers.  As  far  as  the  Post 
is  concerned,  we  remain  dedicated  to  it.”  One  source  request¬ 
ing  anonymity  indicated  that  the  Tribune  Co.  is  leaning 
toward  letting  LAT-WP  continue  to  operate  independently. 

Peter  Copeland,  editor  and  general  manager  at  Scripps 
Howard  News  Service  (SHNS),  said  he  didn’t  think  Tribune 
would  fold  LAT-WP  if  many  newspapers  were  buying  both 
it  and  KRT.  He  added  that  LAT-WP  —  with  nearly  40%  of 
its  clients  outside  the  United  States  —  is  strong  in  interna¬ 
tional  sales. 

Would  a  combined  KRT/LAT-WP  pose  a  threat  to  SHNS?  “I 
don’t  think  so.  We’re  so  different,”  Copeland  replied,  noting 
that  SHNS  offers  a  package  geared  to  papers  with  smaller  news 
holes  and  focuses  on  topics  such  as  money,  sports,  entertain¬ 
ment,  food,  and  home/garden  more  than  on  news  from 
Washington  and  abroad. 

The  New  York  Times  News  Service  has  the  most  clients 
(about  650  worldwide)  among  supplemental  wires,  followed  by 
LAT-WP  (647),  KRT  (600-plus),  and  SHNS  (400-plus). 

Syndicate  rankings  are  harder  to  measure,  because  they 


depend  on  such  factors  as  the  number  and  popularity  of  features 
and  packages,  and  non-newspaper  income  streams  (including 
licensing  and  book  publishing).  Revenues  aren’t  available 
because  syndicates  are  either  privately  held  or  have  their  earn¬ 
ings  merged  into  parent  company  figures. 

But  King  Features  Syndicate,  United  Media,  and  Universal 
Press  Syndicate  (UPS)  are  generally  considered  the  three  largest 
(not  necessarily  in  that  order),  followed  by  TMS,  LATS,  and 
Creators  Syndicate.  So  a  combined  TMS-LATS  would  be  quite 
big,  although  some  overlapping  features  would  undoubtedly  be 
jettisoned.  That  has  some  columnists  and  cartoonists  worried. 

John  McMeel,  chairman  and  president  of  Andrews  McMeel 
Universal,  said  TMS  and  LATS  are  both  strong  syndicates,  but  a 
merger  of  the  two  doesn’t  alarm  him.  “It’s  not  going  to  influence 
the  way  we  do  business,”  he  remarked. 

The  1918-founded  TMS  is  especially  strong  in  such  areas  as 
Web  offerings  and  database  products  (TV  listings,  movie  list¬ 
ings,  weather  forecasts).  Its  editorial  cartoonists  and  columnists 


have  won  about  10  Pulitzer  Prizes.  TMS  creators  include 
humorist  Dave  Barry,  Jeff  MacNelly  (“Shoe”/editorial  car¬ 
toons/illustrations  for  Barry’s  column),  and  Mike  Peters 
(“Mother  Goose  &  Grimm”/editorial  cartoons). 

The  1949-founded  LATS  is  best-known  for  its  text  features, 
but  has  also  recently  added  a  number  of  comics  and  online  prod¬ 
ucts.  Its  creators  include  Pulitzer-winning  editorial  cartoonist 
Paul  Conrad  and  humorist  Art  Buchwald,  Op-Ed  writers  Cal 
Thomas  and  Arianna  Huffmgton,  and  relationships  columnist 
John  Gray  (of  “Mars/Venus”  fame).  LATS  is  strong  in  interna¬ 
tional  sales,  too.  ■ 


Hilary  Schneider,  president  and 
CEO,  Times  Mirror  Interactive  . 

A  former  marketing  and  manage¬ 
ment  executive  for  The  Sun  in 
Baltimore,  Schneider  heads  up 
LATimes.com  and  other  Web  ven¬ 
tures  at  Times  Mirror,  which  is 
considered  behind  many  other  newspaper  compa¬ 
nies  in  Web  strategy:  Times  Mirror  Interactive  was 
created  only  recently. 

David  Williams,  president  and  CEO,  Tribune 
Media  Services  ...  Since  Williams,  52,  assumed 


those  positions  in  1991,  TMS  has  introduced  vari¬ 
ous  Web  products,  expanded  its  TV  listings  busi¬ 
ness,  and  entered  the  movie  listings  realm.  He  for¬ 
merly  worked  in  marketing  and  advertising  at  the 
Chicago  Tribune. 

Jesse  Levine,  president  and 
CEO,  Los  Angeles  Times 
Syndicate  ...  Became  president  in 
1989  and  CEO  in  1994.  Under  his 
watch,  LATS  has  diversified  into 
new  media,  digital  delivery,  fax 
services,  a  speakers’  bureau,  and 


more.  Levine,  48,  started  Los  Angeles  Times 
Syndicate  International  back  in  1982. 

Al  Leeds,  president,  Los  Angeles 
Times-Washington  Post  News 
Service  ...  Since  Leeds,  48, 
became  president  in  1989,  LAT- 
WP’s  client  list  has  risen  from 
336  to  647  newspapers  world¬ 
wide,  and  revenues  have  report¬ 
edly  grown  at  a  significantly  faster  rate  than 
expenses.  He  was  previously  sales  manager  of  the 
Washington  Post  Writers  Group  syndicate. 
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HOW  CAN  A  DEVLIN  PRE-PRESS  KEYBOARD 
IMPROVE  YOUR  OPERATOR  EFFICIENCY? 
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SOME  STRAIGHT  ANSWERS  TO  IMPORTANT  QUESTIONS 


Q.  Why  should  we  buy  Devlin’s  new  keyboards? 

A.  Devlin  understands  newspaper  pre-press  production 
and  has  applied  this  knowledge  to  its  established 
expertise  in  keyboard  design  and  manufacture.  The  result 
is  a  range  of  dedicated  ‘newspaper’  keyboards.  Take  just 
one  example.  Have  you  ever  considered  how  inefficient  a 
pointing  device  is  when  selecting  a  series  of  commands? 
With  the  Devlin  KCN  144,  a  single  keystroke  will  replace 
any  number  of  operations. 

Q.  What  about  the  quality? 

A.  You  know  what  a  tough  time  the  average  keyboard  has 
and  how  some  operators  treat  them  (spilt  drinks,  food 
particles  and  paper  clips  are  just  a  few  of  the  things  found 
in  keyboards).  The  KCN  144  incorporates  solid  state 
non-contacting  switch  technology  that  will  stand  up  to 
hard  usage  much  better  than  standard  mechanical, 
membrane  or  capacitive. 

Q.  With  extra  keys  available  how  will  users 
know  the  functions? 

A.  Devlin  will  supply  keyboards  with  your  publication’s 
own  layout.  The  latest  technology  is  used  for  keytop 
legending  and  Devlin  can  offer  either  the  extra  40 
positions  with  custom  colours  and  legends  or  the 
complete  keyboard.  Customer  specific  codes  can  also 
be  supplied. 


Q.  My  staff  are  trained  on  standard  PC  and  Mac 
layouts.  Is  retraining  necessary? 

A,  No.  The  KCN  144  has  been  designed  with  the  minimal 
change  from  familiar  PC  and  Mac  layouts.  The  additional 
40  keys  are  positioned  separately  from  the  easily 
recognisable  PC  layout  and  allows  users  to  be  familiar 
with  the  keyboard  immediately  and  quickly  master  the 
additional  ‘short  cut’  functions. 

Q.  Exactly  how  are  the  extra  keys  used? 

A.  Each  of  the  40  additional  keys  offers  a  unique  code.  In 
most  application  programmes  such  as  Word,  Quark,  Sll, 
Atex,  Unisys  etc.,  as  long  as  the  code  sequence  is  not 
replicated,  the  user  can  define  the  desired  command 
giving  easy  short-cuts,  avoiding  multi  keystrokes  or 
complex  mouse  commands. 

Did  you  know  that  Devlin  also  supply 
replacement  keyboards? 


KCN  109 
replacement 
keyboards  for 
Sll  systems 

KCN  134 
replacement 
keyboards  for 
ATEX  systems 


For  details  of  the  KCN  144  keyboard  and  others  visit  the  Devlin  website 
or  send  for  technical  brochures. 
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THE  WORLD’S  GREATEST  NEWSPAPER  DEAL 


OPERATIONS:  By  Jim  Rosenberg 

A  company  with  clout 

Both  Tribune’s  and  Time  Mirror’s 
newspapers  are,  for  the  most  part, 
modem  operations.  All  have  or 
soon  will  have  new  editorial  and  advertis¬ 
ing  systems,  and  most  have  fairly  new  or 
upgraded/expanded  offset  pressrooms. 

Many  of  the  properties  mn  the  same 
vendors’  software  and  hardware.  CCI- 
Europe  supplies  front  ends  and  pagination 
for  Tribune’s  Chicago,  Fort  Lauderdale,  James  O’Dell 
and  Orlando  dailies,  as  it  does  for  Times  Tribune  Publishing 
Mirror’s  Los  Angeles  and  Hartford  dailies.  Times  Mirror’s 
Morning  Call,  in  Allentown,  Pa.,  and  Newsday,  on  Long  Island, 
N.Y.,  contracted  for  equally  new  systems  from  Unisys.  And  with 
the  exception  of  added  TKS  units  at  Newsday  and  the  Harris 
presses  that  print  Times  Mirror’s  smaller  Greenwich  Time  and 
The  Stamford  Advocate,  in  Connecticut,  presses  from  Goss 
Graphic  Systems  print  all  the  dailies  for  both  companies.  One  of 
three  sites  running  older  Metros,  Orlando  also  has  Goss’  newest 
Universal  and  Newsliner  presses. 

Though  much  of  prepress  and  press  are  spoken  for,  a  greatly 


enlarged  Tribune  Co.  would  still  be  an  attractive  prospect  for  sup¬ 
pliers  in  other  active  areas,  such  as  computer-to-plate  output  and  the 
conveying,  buffer/storage,  and  packaging  systems  in  post-press. 

Beyond  selecting  the  same  suppliers  and  sometimes  the  same 
systems  for  their  newsrooms  and  pressrooms,  the  two  companies 
had  already  been  talking  to  the  same  developers  of  advertising 
and  circulation  systems,  according  to  Tribune  Publishing  Co. 
Operations  and  Systems  Vice  President  James  O’Dell.  “That 
gives  us  a  lot  of  confidence  that  the  value  systems  are  the  same 
at  both  companies,”  he  said,  adding  that  it  also  lends  itself  to 
negotiating  better  prices,  support,  training,  and  spare  parts,  and 
generally  gaining  more  attention  from  suppliers. 

That  certainly  would  be  expected  to  apply  to  the  purchase  of 


consumables,  where  volume  discounting  is  the  rule.  O’Dell 
expects  the  combined  properties  will  “give  us  leverage  in  negoti¬ 
ating  newsprint  contracts  that  neither  one  of  our  companies  has 
ever  had  before.”  Moreover,  he  expects  to  see  “synergies  that  will 
drive  that  partnership  with  vendors  even  further,”  extending  that 
same  leverage  to  pricing  and  service  from  makers  of  inks,  plates, 
plastic  bags,  vending  boxes,  and  just  about  everything  else. 

Still,  next  to  payroll,  nothing  runs  higher  than  the  total  outlay  for 
newsprint.  And  Tribune  “is  certainly  going  to  have  more  purchas¬ 
ing  power  than  they  had  in  the  past,”  said  Reid  Carter,  forest  prod¬ 
ucts  analyst  with  Toronto-based  First  Marathon  Securities.  That 
will  only  make  a  good  situation  better.  “We  buy  newsprint  a  lot 
cheaper  than  Times  Mirror  —  yet  they  buy  more,”  said  Chicago 
Tribune  Communications  Manager  Kelly  Shannon.  Confirming 
those  remarks.  Carter  said  the  Tribune  people  “are  viewed  as  the 
best  buyers  on  the  street.”  Higher  prices  paid  by  Times  Mirror  are, 
at  least  in  part,  a  result  of  the  higher  prices  for  newsprint  from  West 
Coast  mills  —  and  its  largest  newsprint  user  is  its  only  major  West 
Coast  newspaper.  So  Tribune  will  have  to  pick  up  at  least  those 
Times  Mirror  suppliers  that  keep  Los  Angeles  in  newsprint. 

Acquisition  of  Times  Mirror  newspapers  will  boost  Tribune’s 
total  annual  newsprint  consumption  by  1 74%,  to  approximately  1 
million  metric  tons  (according  to  the  highest  of  four  sources’  esti¬ 
mates)  —  enough  volume,  for  example,  to  keep  all  four  paper 
machines  at  Kruger  Inc.’s  Comer  Brook,  Newfoundland,  mill  mn- 
ning  at  full  tilt  for  2‘/2  years.  Even  a  lower  estimate  of 
930,()(X)  metric  tons  would  make  the  combined  compa¬ 
nies  the  largest  user  of  newsprint.  Coming  closest  are 
Gannett  Co.  Inc.,  consuming  825,000  metric  tons,  and 
Knight  Bidder,  using  625,000  metric  tons.  Carter  says. 

Tribune  Publishing  provides  something  of  a  corporate  umbrella 
for  the  operations  side  of  the  company’s  four  dailies.  Times  Mirror, 
however,  has  no  comparable  organization,  though  newsprint  and 
other  purchases  are  negotiated  at  the  corporate  level. 

Operationally,  O’Dell  said  Tribune  Publishing’s  role  is  to  offer 
assistance  in  negotiating  contracts  beneficial  to  all  sites,  identifying 
opportunities  to  reduce  costs,  “selecting  equipment,  approving 
capital  projects,  [and]  coordinating  standards,”  common  systems, 
and  best  practices  —  all  without  dictating  to  newspapers,  which,  he 
said,  mn  their  businesses  autonomously.  O’Dell  said  he  expects  the 
organization  and  management  processes  at  all  papers  will  remain 
unchanged  after  the  acquisition.  ■ 


Acquisition  of  Times  Mirror  newspapers  wiii  boost 
Itibune’s  annual  newsprint  consumption  by  174%. 


I 


Kathieen  Waitz,  pubiisher,  Daily 
Press  of  Newport  News,  Va. ... 

'  A  Tribune  Co.  veteran  who  started 

f  as  a  classified  telemarketer  at  the 
Chicago  Tribune  and  worked  her 
5  way  up  to  classified  ad  director, 
among  other  posts,  during  a  23-year  career  in 
Chicago.  She  also  served  as  general  manager  at 
the  Sun-Sentinel  before  joining  the  Daily  Press 
two  years  ago.  In  her  current  post.  Waltz  cut  back 
on  discount  circulation  promotions,  causing  a 
slight  circulation  dip  in  two  years,  which  has 
begun  to  rebound. 


Marty  Petty,  publisher/CEO,  Hartford 
Courant,  vice  president,  Times  Mirror 

One  of  the  few  women  to  head  up  a  metropolitan 
daily.  Petty  for  two-and-a-half  years  has  held  the 
top  slot  at  the  oldest  continually  published  news¬ 
paper  in  the  nation  after  joining  the  paper  as  man¬ 
aging  editor  in  1983.  The  Couranf  lately  has 
expanded  its  reach  —  snapping  up  the  alternative 
weekly  Hartford  Advocate  and  several  other  area 
weeklies  and  launching  ctnow.com,  letting  readers 
customize  their  own  online  newspapers. 

Anthony  Marro,  editor/executive  vice  presi- 


[ dent,  Newsday,  vice  presi* 
dent.  Times  Mirror  ..  Marro’s 
^  -3^  g||HH  career  with  Newsday  now  spans 
l-olu  decades  —  many  of  them  in 
covering  Watergate, 
L  /  the  FBI,  and  the  CIA,  and  as  part 

of  a  reporting  team  that  earned 
the  paper  two  Pulitzer  Prizes  and  scores  of  other 
journalism  trophies.  Lately,  Marro  has  revamped 
the  business  section  to  play  up  tech  coverage, 
rolled  out  a  new  column  on  online  shopping,  and 
snagged  former  New  York  City  Mayor  Ed  Koch 
as  a  columnist. 
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TEACHER'S  GUIDES 


THE  WORLD’S  GREATEST  NEWSPAPER  DEAL 


HISTORY:  By  Tony  Case,  special  from  Mediaweek 


The  Col.  &  The  Gen.  join  ranks 


Chicago  and  Los  Angeles,  separated  by  nearly  2.(KK) 
miles,  couldn't  be  more  different  geographically,  cul¬ 
turally,  and  in  weather.  Considering  the  long,  colorful 
histories  of  the  Chicago  Tribune  and  L)s  Angeles  Times. 
the  S8-billion  megamerger  their  parent  companies  announced  last 
week  appears  a  marriage  made  in  heaven. 

The  Tribune's  Col.  Robert  R.  McComiick  and  the  L.A.  Tunes' 
Gen.  Harrison  Gray  Otis,  the  men  who  built  those  papers,  were,  by 
all  accounts,  two  of  a  kind:  unapologetically  conservative,  famous¬ 
ly  combative  publishing  giants  of  the  2()th  century  —  each  pos¬ 
sessing  a  single-minded  ambition  to  construct  leg¬ 
endary  newspapers  that  became  not  only  part  of  the 
fabric  of  the  regions  they  covered  but  the  cornerstones 
of  two  of  the  country's  most  powerful  media  empires. 

In  an  age  when  most  dailies  have  been  gobbled  up 
by  faraway  corporate  owners,  creating  c\x)kie-cutter 
broadsheets  whose  hometown  roots  are  now  ail  but 
forgotten,  the  Tribune  and  L.A.  Tunes  are  those  rare 
newspapers  that  remain  inextricably  linked  to  the 


larger-than-life  families  that  drove  them  to  greatness. 

The  similarly  once-strident  conservatism  of  both  the  Tribune  and 
L.A.  Tunes  moved  the  journalist  David  Halberstam  to  observe  in  his 
definitive  media  history,  "The  Powers  That  Be,"  that  in  the  1 95()s. 
“if  the  [LA.  Tunes]  had  a  sister  publication  anywhere  in  the  coun¬ 
try.  it  was  the  Chicago  TribuneT  The  author  described  Gen.  Otis  as 
“a  zealot,  an  angry  choleric  man"  who  "wedded  his  paper  to  his 
prejudices."  In  Chicago,  Col.  McConnick  —  who  died  childless, 
leaving  no  heirs  —  was  a  feisty  right-winger  in  the  vein  of  Gen. 
Otis.  Col.  McCormick's  editorial  page  has  been  described  as  “an 
often  angry  voice  of  conservative  Republicanism."  His  grandfather, 
Joseph  Medill.  who  ran  the  Tribune  150  years  ago  and  for  whom 
the  respected  Medill  journalism  school  at  Northwestern  University 
is  named,  has  even  been  credited  with  naming  the  Republican  party. 


It  was  Col.  McCormick  who  expanded  the  Tribune's  influence 
to  include  the  New  York  Daily  News,  which  was  sold  a  decade 
ago,  and  the  now-defunct  Washington  Times-Herald.  Likewise, 
Gen.  Otis'  son-in-law  Harry  Chandler  and  his  offspring  —  son 
Norman  Chandler  and  then  grandson  Otis  Chandler  —  made  the 
LA.  Times  the  powerhouse  it  would  become.  It  is  Otis  Chandler, 
publisher  of  the  paper  from  I960  to  1980  and  chairman  of  its  par¬ 
ent  company  until  1986.  who  would  oversee  the  shift  away  from 
the  right-tilting  editorial  tone  of  the  LA.  Tines. 

Besides  their  deep  family  connections,  one-time  lockstep 
political  leanings,  and  close  links  to  their  communities,  the 
Tribune  and  LA.  Times  have  something  else  in  common:  they 
were  once  judged  to  be  among  the  country  's  worst  newspapers. 
Few  would  imagine  a  half-century  ago  that  they  would  become 
the  well-respected,  award-winning  publications  they  are  now  — 
let  alone  the  foundation  on  which  far-reaching  multimedia 
empires  would  be  constructed.  Newspaper  properties  would 
beget  TV  and  radio  and  Internet  and  magazine  enterprises  nation¬ 
wide.  Both  publicly  traded  companies  today,  only  the  LA.  Times 
remains  closely  associated  with  its  family  origins  —  one 
of  the  few  family-directed  American  newspapers  left. 

A  succession  of  top  executives  since  Otis  Chandler 
retired  in  1986  have  kept  the  fascinating  soap  opera  that  is 
the  Chandler  dynasty  a  hit  with  L.A.  IcKals  and  media 
observers  far  and  wide.  But  for  several  years  even  after 
Chandler  left,  the  LA.  Tunes  leadership  was  steady  as  she 
goes.  Chandler's  hand-picked  successor  as  publisher  was 
Tom  Johnson,  formerly  publisher  of  the  company's  now- 
defunct  Dallas  Tunes-Herakl.  Johnson  would  preside  over 
the  LA.  Tunes  throughout  most  of  the  1980s,  before  being 
kicked  upstairs  in  1989  after  the  company's  corporate 
leadership  changed.  Johnson  left  for  the  executive  ranks  of 
CNN  shortly  thereafter,  and  a  series  of  top  executives 
would  move  through  the  company  —  including  former 
Washington  Po.st  Editor  David  Laventhol,  former  Denver 
Post  Publisher  Richard  Schlosberg,  former  L.A.  lawyer 
Robert  Erburu.  and  eventually  former  General  Mills  exec 
Mark  H.  Willes  and  his  charge  Kathryn  M.  Downing. 

Bill  Thomas,  editor  of  the  LA.  Times  throughout  the  1970s  and 
198()s,  recalled  that  "under  Otis  and  Tom,  the  main  concern  was 
always  moving  the  paper  forward,  prestigewise  and  qualitywise. 
Both  were  publishers  who  picked  people  to  do  a  job  and.  as  long  as 
they  did  the  job,  let  them  do  it.  The  end  result  was  quality  journal¬ 
ism;  we  knew  we  had  to  make  a  profit  at  the  same  time,  but  quality 
and  professionalism  were  at  the  top  of  everybody's  mind."  By  com¬ 
parison.  in  recent  years,  the  paper's  leadership  could  best  be 
described  as  "amateur  night."  Thomas  said. 

It  would  appear  others  share  that  view.  Recently.  Otis  Chandler 
emerged  from  obscurity  to  lash  out  at  the  direction  of  the  company 
under  Willes,  whose  five  years  at  the  helm  of  Times  Mirror  was 
plagued  by  controversy. 

Ultimately,  the  Chandlers  sealed  the  deal  to  sell  their  company 
without  consulting  Willes.  who  w  ill  leave  Times  Mirror.  ■ 


Gen. 
Harrison 
Gray  Otis 
(above) 
and  Col. 
Robert  R. 
McCor¬ 
mick  led 
their 
papers 
with  fiery 
prose  and 
unfurled, 
right-wing 
ideology. 
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THE  NEW  TRIBUNE  CO. 
NEWSPAPERS  AT  A  GLANCE 


Newspaper 

Qpculatkm 

Los  Angeles  Times 

1,078,186 

Chicago  Tribune 

626,056 

Newsday,  Long  Island,  N.Y. 

574,941 

The  Sun,  Baltimore 

314,819 

The  Orlando  (Fla.)  Sentinel 

259,967 

Sun-Sentinel,  Fort  Lauderdale,  Fla. 

258,118 

The  Hartford  {Conn.)  Courant 

207,511 

The  Morning  Call,  Allentown,  Pa. 

126,518 

Daily  Press,  Newport  News,  Va. 

92,546 

Daily  Pilot,  Costa  Mesa,  Calif. 

28,592 

The  Stamford  {Conn.)  Advocate 

28,379 

Greenwich  {Conn.)  Time 

12,558 

Glendale  (Calif.)  Hews-Press 

6,450 

U.S.  AND  CANADIAN  NEWSPAPER  GROUPS 
POST’MERGER 


Group 

No.  ol  dailies 

Circulation 

1 

Gannett  Co.  Inc.* 

73 

6,040,874 

2 

Knight  Bidder 

31 

3,879,838 

3 

Tribune  Co. 

13 

3,614,641 

4 

Advance  Publications 

22 

2,786,684 

5 

New  York  Times  Co.t 

21 

2,367,396 

6 

Dow  Jones  &  Co.  Inc. 

20 

2,312,952 

7 

MediaNews  Group  Inc. 

46 

1,729,583 

8 

Thomson  Newspapers^ 

55 

1,621,471 

9 

E.W.  Scripps  Co. 

19 

1,382,635 

10 

McClatchy  Co. 

11 

1,364,903 

11 

Hearst  Newspapers 

12 

1,295,600 

12 

Cox  Newspapers  Inc. 

16 

1,134,545 

U.S.  AND  CANADIAN  NEWSPAPER  GROUPS 
PRE-MERGER 


Group 

No.  of  Hanes 

CiTGUlation 

1 

Gannett  Co.  Inc.* 

73 

6,040,874 

2 

Knight  Bidder 

31 

3,879,838 

3 

Advance  Publications 

22 

2,786,684 

4 

Times  Mirror  Co. 

9 

2,377,954 

5 

New  York  Times  Co.t 

21 

2,367,396 

6 

Dow  Jones  &  Co.  Inc. 

20 

2,312,952 

7 

MediaNews  Group  Inc. 

46 

1,729,583 

8 

Thomson  Newspaperst 

55 

1,621,471 

9 

E.W.  Scripps  Co. 

19 

1,382,635 

10 

McCiatchy  Co. 

11 

1,364,903 

11 

Hearst  Newspapers 

12 

1,295,600 

12 

Tribune  Co. 

4 

1,236,687 

*  Excludes  the  Pacific  Daily  News  in  Guam. 

t  The  Times  Co.  has  announced  it  will  sell  tour  dailies,  combined  circulation  78,423. 
t  Thomson  has  announced  it  will  sell  all  of  its  papers  except  for  The  Globe  and  Mail 
Source:  Circulations  calculated  using  the  Audit  Bureau  ot  Circulations  FAS-FAX,  Sept.  30, 1999 
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National 

Writers’ 

Workshops 

Inspiration,  information,  and  advice  - 
you’ll  get  them  all  at  a  National  Writers' 

Workshop  near  you.  Speakers  include 
Pulitzer  Prize  winners,  Peabody  winners, 
Nobel  Laureates,  and  other  outstanding 
practitioners  and  teachers  who 
generously  donate  their  time. 

Co-sponsored  by  The  Poynter  Institute 
and  local  news  organizations,  these  work¬ 
shops  are  open  to  people  of  all  ages  and 
experience  interested  in  perfecting  their 
craft.  See  www.poynterorg  for  contact 
information  and  details  of  specific  work¬ 
shops,  Registration  fee:  $75, 

April  1  &  2 — Omaha,  Neb. 

The  Omaha  World-Herald 

April  8  &  9— Seattle,  Wash. 

The  Seattle  Times 

April  15  &  16 

Hartford,  Conn. 

The  Hartford  Courant 
and 

Orange  County,  Calif. 

The  Orange  County  Register 

April  29  &  30 — Wilmington,  Del. 

The  News  Journal 

May  6  &  7 — Atlanta,  Ga. 

The  Atlanta  Journal-Constitution 

May  12  &  13 — Indianapolis,  Ind. 

The  Indianapolis  Star 

May  13  &  14 — Austin,  Tex. 

Austin  American-Statesman 


Poynter. 

1110  I’ox  ntcr  Institute  .1  Sdtiml  forJimmilisrs 
SOI  ITiird  Street  South.  St.  I’etersbut^.  H.33“01 
Phone:  (SSS)  POVVI  HR 
\\  \vw.po\  nter.org  info  u  pi>\  nter.org 
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newsbriefs 


Continued  from  Page  3 

Exchange  eying 
Tribune  trading 

The  Chicago  Board  of 
Options  Exchange  (CBOE)  con¬ 
firmed  a  Chicago  Sun-Times 
report  that  it  has  “initiated  a 
routine  investigation”  into 
unusually  heavy  trading  in 
Tribune  Co.  options  on  the  last 
business  day  before  the  Chicago 
media  firm  plans  to  buy  Times 
Mirror  Co. 

On  Friday,  March  1 0,  more 
than  1.7  million  shares  of 
Tribune  were  traded  on  the  New' 
York  Stock  Exchange,  about 
double  the  average  daily  volume 
for  the  stock  in  the  last  six 
months,  the  story  said.  The 
same  day,  146  options  tied  to 
Tribune  stock  traded  on  the 
CBOE,  about  six  times  as  many 
as  on  March  9.  Options  con¬ 
tracts  to  buy  a  stock  at  a  set 


price  and  time  can  be  used  as  a 
hedge  against  a  fall  in  stock. 

Advancing 
to  offset 

Advance  Publications  dailies 
in  New  York  and  Alabama  are 
leaving  letterpress  behind. 

In  a  new'  plant  to  be  connect¬ 
ed  with  its  existing  facility, 
Syracuse  Newspapers  will  in¬ 
stall  a  Wifag  shaftless  press  to 
print  its  morning  and  evening 
papers.  The  OF  370  will  consist 
of  52  couples  in  four-,  five-,  and 
six-high  towers  with  flying 
page-change  capability,  eight 
autopasters  (three  with  split-arm 
reels),  and  two  jaw  folders. 

Straight-run  capacity  is  64 
pages,  with  32  pages  of  process 
color  (more  with  no  page 
changing).  Installation  is  slated 
to  begin  in  May  2001,  with 


live  production  in  January  2002. 

On  Alabama’s  Gulf  Coast,  the 
Mobile  Register  also  bought  52 
couples  of  shaftless  offset  with 
two  Jaw  folders.  Its  MAN  Roland 
Geoman  in  four  four-high  and 
two  five-high  towers  over  13 
RTFs  with  split-arm  reels  will 
print  up  to  48  pages  in  four-color 
and  16  pages  in  black  in  straight 
mode.  To  go  into  a  new  plant  on 
the  city's  De  Tonti  Square,  the 
press  is  expected  to  be  operating 
in  two  years. 

Reuters,  Guild 
come  to  terms 

Negotiators  for  Reuters  and 
the  Newspaper  Guild  of  New 
York  said  they’re  pleased  with  a 
tentative  agreement  reached 
March  1 7  after  more  than  two 
years  of  talks. 

The  Guild  represents  600  edi- 


For  the  independent  newspaper 
owner,  the  value  of  good  advice 
is  the  creation  of  value. 


Buy?  Sell?  Finance?  AdMedia  can  help 
the  independent  new'spaper  retain  and 
create  value  by  making  the  right  strategic 
moves.  Contact  Charlie  Wrubel  or 
Rob  Garrett  for  information. 

Strategic  Advisors  and  Investment 
Bankers  to  Newspaper  Companies 


AdMedia  Partners,  Inc. 


Ideas,  Experience  and  Trust 

444  Madison  Avenue,  New  York,  NY  10022 
212.759.1870  •  info@admediapartners.com. 
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torial,  technical,  and  sales  sup¬ 
port  staff  at  Reuters  America. 

The  company  would  get  more 
flexibility  in  scheduling  its 
employees,  resolving  a  major 
sticking  point,  while  union 
members  would  get  a  20.5% 
raise  over  the  five-year  contract. 

Guild  members  had  staged  a 
byline  strike  and  a  sickout  and 
threatened  to  strike.  “It  came 
pretty  close,”  said  William  J. 
O’Meara,  the  Guild  unit’s  secre¬ 
tary-treasurer.  Ratification  is 
expected. 

A  media  blackout 
at  Waco  siege  test 

A  test  to  determine  whether 
FBI  agents  fired  at  Branch 
Davidians  during  the  1993  siege 
at  Waco  was  scheduled  to  take 
place  in  secrecy  March  19  after 
a  federal  judge  rejected  argu¬ 
ments  from  four  news  organiza¬ 
tions  that  the  re-enactment  at  the 
U.S.  Army  base  in  Fort  Hood. 
Texas,  should  be  open  to  media 
scmtiny.  The  Associated  Press, 

The  Dallas  Morning  Ness's,  The 
New  York  Times,  and  the  St. 

Louis  Post-Dispatch  had  filed  a 
joint  motion  seeking  public 
access  to  the  test. 

Guarascio  puts  Motown 
in  rear-view  mirror 

Phil  Guarascio,  the  General 
Motors  ad  czar  who  put  together 
many  innovative  marketing 
deals  to  gain  worldwide  expo¬ 
sure  for  the  carmaker’s  prod¬ 
ucts,  is  leaving  his  post  as  vice 
president  of  advertising  and  cor¬ 
porate  marketing  on  May  1 . 
Guarascio,  58,  who  just  returned 
to  work  after  triple-bypass  heart 
surgery,  said  he  has  not  decided 
what  he  plans  to  do  next.  Under 
Guarascio,  GM  perennially  was 
one  of  the  nation’s  top  15  adver¬ 
tisers  in  newspapers,  allotting 
them  as  much  as  $200  million 
of  an  annual  ad  budget  of  $2 
billion-plus. 
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Investment  Bankers  to 
the  Newspaper  Industry 

^  A  DEDICATED  team  of  newspaper  industry  specialists 
^  A  PROVIDER  of  a  full  range  of  M&A  and  financial  advisory  services 
^  A  SOURCE  of  private  equity 


The  Hartz  Group 

has  sold 

Stem  Publishing,  Inc. 

publisher  of 

LA  Weekly  The  Village  Voice  OC  Weekly 
City  Pages  Cleveland  Free  Times  Seattle  Weekly 
to 

Village  Voice  Media 

a  portfolio  company  of 

Weiss,  Peck  and  Greer  L.L.C. 

and  other  financial  investors 

We  acted  as  financial  advisor  to,  and  assisted  in 
the  negotiations  as  the  representative  of 
The  Hartz  Croup. 

February  2000 


Robert  J.  Broadwater 

Managing  Director 
212-381-8146 


Kevin  M.  Lavalla 

Managing  Director 


212-381-8137 


Xiaohong  Chen 

Director 

212-381-8468 
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MEDIA  MERCHANT  BANK 


Activities  requiring  securities  industry  registration  will  be  performed  by  V'eronis,  Suhler  &  Associates'  wholly  owned  broker-dealer  affiliate,  Veronis,  Suhler  &  Associates  LLC. 

Veronis,  Suhler  &  Associates  LLC  is  a  member  of  NASD  and  SIPC. 
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National  Archives’ 
dubious  record 

The  U.S.  Supreme  Court  missed  a  historic  opportunity  earlier  this  month  to 
ensure  that  the  American  people  have  meaningful  access  to  government  records  now 
and  for  generations  to  come.  In  a  little-noticed  decision  March  6,  the  high  court 
chose  not  to  review  a  federal  appeals  court  ruling  that  allows  government  agencies 
to  destroy  electronic  records  if  they  keep  paper  copies.  By  refusing  to  grant  a  full 
review  of  the  critical  issue  of  how  the  nation’s  historical  records  are  maintained  — 
and  made  available  to  journalists,  historians,  and  the  public  —  the  Supreme  Court  is 
putting  itself  on  the  side  of  those  in  government  who  would  rather  see  the  records  of 
the  people’s  business  tucked  away  in  boxes  stacked  high  in  a  musty  warehouse  than 
made  available  in  their  original  electronic  form  to  be  examined  by  a  reporter  in  her 
newsroom,  a  historian  at  his  university,  or  a  citizen  at  the  local  public  library. 

It’s  easy  to  understand  the  bureaucratic  instinct  to  bury  records  —  but  what 
explains  the  motives  of  Archivist  John  W.  Carlin,  who  issued  this  policy  in  1995? 
Preserving  records  for  posterity  is  the  business  of  the  National  Archives  and 
Records  Administration,  isn’t  it?  Alas,  from  the  start,  Carlin  has  been  a  big  disap¬ 
pointment  to  those  who  believe  the  National  Archives  should  take  the  lead  in  mak¬ 
ing  America’s  records  more  readily  available  to  Americans.  Back  in  1993,  librari¬ 
ans  and  historians  warned  President  Clinton  he  was  making  a  mistake  by  appoint¬ 
ing  the  former  Nebraska  governor  to  the  10-year  term  because  Carlin  did  not  meet 
the  statutory  requirement  for  a  professional  archivist. 

Since  then.  Carlin  has  kept  the  National  Archives  on  the  sidelines  as  personal 
computers  and  the  Internet  have  transfonned  the  way  government  creates  and  stores 
records.  The  National  Archives  has  done  some  important  funding  of  research  into 
managing  electronic  records,  but  it  has  refused  to  exercise  its  natural  leadership  role 
in  setting  standards  for  agencies  throughout  the  government.  The  result  is  a  crazy 
quilt  of  record  keeping.  A  few  agencies  —  notably  the  Defense  Department  and  the 
Nuclear  Regulatory  Commission  —  are  ensuring  that  records  are  accessible  now 
and  will  stay  that  way  even  as  technology  changes.  Others  —  including  the  State 
Department  and  the  National  Security  Commission  —  have  policies  that  put 
records  at  risk  of  being  forever  lost,  by  accident  or  design. 

The  one  time  Carlin  chose  to  be  a  leader,  it  was  to  issue  the  instruction  permit¬ 
ting  agencies  to  dump  electronic  records  if  they  have  a  paper  copy  somewhere. 
Actually,  this  policy  is  not  even  that  rigorous;  Agencies  can  simply  instruct  its 
employees  to  print  out  a  copy  of  whatever  they  think  is  important  —  and  delete 
everything  else.  That  is  a  disaster  waiting  to  happen,  not  Just  for  historians  in  the 
future,  but  for  journalists  on  deadline.  When  the  Iran-Contra  arms-for-hostages 
scandal  broke,  for  instance,  reporters  and  law  enforcement  discovered  that  many 
critical  electronic  messages  were  never  preserved  digitally  or  on  paper. 

The  Supreme  Court  took  a  pass  on  this  issue  —  but  journalists,  researchers,  and 
other  advocates  of  open  records  shouldn’t.  Under  the  sunshine  of  publicity,  this 
delete-happy  policy  is  bound  to  fall.  It’s  happened  plenty  of  times  with  other  wrong¬ 
headed  bureaucratic  policies.  As  Casey  Stengel  used  to  say,  you  could  look  it  up. 
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From  good  to  better  at  ‘E&P’ 

Often  when  a  new  owner  takes  over  a  ven¬ 
erable  publication,  changes  are  made  that 
cheapen  or  dumb  down  the  content.  In  the 
case  of  your  purchase  of  H&P,  the  opposite 
has  happened.  You  have  added  to  the  maga¬ 
zine,  both  in  content  and  quality  of  presenta¬ 
tion,  and  it  is  a  much  better  product  due  to 
your  efforts. 

The  Brown  family  carried  on  nobly  with 
E&P  for  many  years,  and  you  have  taken  their 
legacy  and  made  it  better. 

That’s  good  news  for  the  news  business. 

Charles  Doud 
editor 

The  Daily  Independent 
Ridgecrest.  Calif. 


mentioned  the  cookies  attached  to  the  article 
on  the  cookie  debate. 

I  surf  with  cookies  turned  off,  and  E&P 
Online  is  one  of  the  worst  sites  for  constantly 
throwing  cookie  requests  at  me. 

I  mean,  it  isn’t  as  awful  as  some  e-com¬ 
merce  sites,  such  as  Microwarehouse.com. 
And,  of  course,  Time/Pathfinder  takes  the 
cake,  but  they  have  never  had  a  clue  about  the 
Web  from  the  beginning.  E&P  should  be  much 
more  savvy  about  this  issue,  one  would  think. 

Christine  Boese 
assistant  professor  of  English 
and  professional  communication 
Clemson  University 
Clemson,  S.C. 


Unlike  DouhleClick,  we  're  nor  collecting  data 
on  our  readers  and  we’re  certainly  not 
reselling  that  information  to  third  parties.  Eor 
the  record,  our  ad  ser\'er  is  Real  Media. 
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YEARS  AGO... 

NEWSPAPERDOM® 

from  Editor  &  Publisher,  March  18,  1950 

Newspapers  can  play  an  invaluable 
role  in  public  education  about  health 
problems  —  and  a  physician  fits  like 
a  glove  into  the  groove  of  newspaper 
work. 


Cookie  monster  strikes  again 

The  irony  behind  your  story'  on  the  Great 
Cookie  Debate  [E&P.  Eeb.  28,  p.  26]  is  that 
E&P  Online  is  one  of  those  sites  incessantly 
bombarding  us  with  cookies.  They  may  or 
may  not  be  for  Doubleclick,  but  in  the  inter¬ 
ests  of  full  disclosure,  the  article  should  have 


E&P  Online  Editor  Carl  Sullivan  replies: 
While  there  are  a  lot  of  cookies  on  our  site,  I 
take  issue  with  the  suggestion  that  we  're  worse 
than  others.  Like  most  Web  sites,  we’re  pri¬ 
marily  supporting  ourselves  at  the  moment 
through  advertising.  Advertisers  require  traffic 
figures,  which  require  cookies.  Our  cookies 
are  used  only  for  audience  measurement. 


The  regime  of  President  Peron  contin¬ 
ued  this  week  to  harass  the  independent 
newspaper  La  Prensa,  frequently  at  odds 
with  Argentina’s  present  administration. 
The  Ministry  of  the  Treasury  removed  the 
newspaper  from  the  list  of  importers,  pre¬ 
venting  direct  importation  of  newsprint. 


NEW 

DIRECTIONS 
for  NEWS 

Issues  Request  for  Proposals 

For  12  years,  New  Directions  for  News  has  been  the  news  indus¬ 
try’s  think  tank  for  the  future. 

Today  it’s  time  to  transform  New  Directions  for  News  into  an 
even  more  visible  activist  and  innovative  center.  NDN  seeks  a 
home  to  share  its  vision  and  enthusiasm  for  preparing  media 
executives  to: 

#  seek  out  trends  and  opportunities 

#  embrace  and  manage  change 

#  take  risks  and  grow  new  models  for  news,  new  media 
and  new  forms  of  journalism. 

Such  a  partner  would  be  the  site  of  the  industry’s 
innovation  institute  in  the  world’s  most  visible  industry. 

The  partner  would  build  from  NDN’s  research  and  long¬ 
term  relationships  with  more  than  1,000  executives  from 
more  than  200  media  and  new  media  companies. 

To  submit  a  proposal  for  creating  NDN’s  next  future,  go  to 
What’s  New  at  www.newnews.org  or: 

RFP 

New  Directions  for  News 

515  Cherry  St.,  Suite  250,  Columbia,  Mo.  65201 

(573)  882-1110  •  (573)  884-6513  (fax) 

NDN’s  Board  of  Directors:  Dr.  Gail  Baker,  Vice  President  Public  Relations,  University  of  Florida  •  Jerry  Ceppos,  Vice  President  News, 
Knight  Ridder  Inc.  •  Sabrina  Crow,  CEO  &  Publisher,  LatinTrade.com  Freedom  Magazines  International  •  Frank  Daniels  III,  Chairman 
&  CEO,  Total  Sports  •  Harold  W  Fuson  Jr.,  Vice  President.  Chief  Legal  Officer,  Copley  Press  Inc.  •  John  Haile,  Vice  President  &  Editor, 
The  Orlando  Sentinel  •  Alan  M.  Horton,  Senior  Vice  President  Newspaper  Division,  The  E.W.  Scripps  Co.  •  Mindi  Keirnan,  Senior  Vice 
President  &  General  Manager,  San  Jose  Mercury  News  •  Dean  Mills,  Dean  Journalism,  University  of  Missouri  •  Steven  Newhouse, 
Editor-in-Chief,  The  Jersey  Journal  •  Andrew  Nibley,  President  &  CEO,  GetMusic  LLC  •  Charles  Overby,  Chairman  &  CEO,  Freedom 
Forum  •  Fritzi  Pikes,  Executive  Vice  President,  The  Dallas  Morning  Neius  •  William  C.  Weiss,  Chairman  &  CEO,  The  Promar  Group 
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In  historic  Thomson  sale,  buyers 
can  play  Monopoly  for  real 

By  Lucia  Moses 


It  was  1934  when  Roy  Thomson,  a  Canadian 
traveling  salesman,  stumbled  onto  the 
Timmins  Weekly  Press  in  a  small  town  in 
northern  Ontario.  He  bought  the  paper  for 
$6.(KX),  launching  what  would  become  a 
newspaper  empire. 

For  more  than  half  a  century,  newspapers  would 
be  good  business  for  the  Thomson  family,  who  made 
buckets  of  money  from  what  became  the  largest 
chain  of  small  papers  in  Canada.  The  company  began 
chasing  similar  papers  across  the  U.S.  border  in  the 
1 98()s,  and  by  the  early  1 990s,  Thomson  had  become 
the  biggest  newspaper  company  in  North  America  in 
terms  of  the  number  of  properties.  The  strategy  was 
to  cut  costs,  meaning  there  was  little  threat  of  a 
Thomson  paper  ever  winning  a  Pulitzer. 

The  company  wound  up  with  233  small  dailies  and 
weeklies  in  the  United  States  and  Canada  and  anoth¬ 
er  151  in  the  United  Kingdom.  Margins  were  good, 
and  they  got  even  better  as  the  company  adopted  a 
strategy  of  swapping  properties  with  other  companies 
and  creating  local  market  clusters  where  production, 
advertising,  and  editorial  resources  could  be  pooled 
among  papers  in  a  common  geographic  area. 

Thomson,  who  in  1959  bought  The  Sunday  Times 
of  London  and  shortly  thereafter  its  daily  sister,  died 
in  1976,  to  be  succeeded  eventually  by  his  son, 
Kenneth.  Along  with  the  Thomson  board,  he  has 
decided  that  the  business  his  father  built  is  no  longer 
where  the  company  wants  to  be.  Last  month,  Thom¬ 
son  decided  to  put  all  its  newspaper  properties. 


except  the  Toronto  Globe  and  Mail,  up  for  sale  and 
focus  on  e-commerce.  That  would  include  54  daily 
and  more  than  75  nondaily  newspapers  in  the  United 
States  and  Canada  —  the  largest  newspaper  block 
ever  to  come  on  the  North  American  market. 

The  move  could  prove  a  boon  to  one  buyer,  or  sev¬ 
eral,  because  Thomson,  having  caught  the  content-is- 
king  bug,  has  invested  heavily  in  people,  technology, 
and  equipment  in  recent  years. 

The  asking  price,  about  $2.5  billion,  could  be 
steep  for  a  single  suitor,  but  if  the  group  is  sold  piece¬ 
meal,  as  expected,  that  number  is  not  considered 
stratospheric  in  today’s  bullish  market.  The  Thomson 
dailies  —  49  in  the  United  States  and  five  in  Canada 
—  are  largely  small,  monopoly-market  dailies,  plus 
surrounding  weeklies  and  shoppers,  in  growing  mar¬ 
kets  in  the  South  and  Midwest. 

The  typical  Thomson  daily  has  about  25,000  cir¬ 
culation,  with  new  computer  systems,  reasonably 
new  production  equipment,  and  a  Web  presence. 
Most  have  undergone  design  overhauls  in  recent 
years.  Bigger  photos,  and  wider  use  of  them,  have 
made  the  pages  brighter,  sometimes  blindingly  so. 
Outside  observers  give  the  company  credit  for  hiring 
talented  managers  and  producing  papers  that  are 
stronger  editorially  as  well  as  financially. 

Overall  newspaper  revenue  is  up  9.5%  a  year. 
Profit  margins  are  about  18%  —  a  long  way  from  the 
days  when  Roy  Thomson  was  netting  35%,  but  not 
bad.  either.  Chainwide,  circulation  is  up  2%  daily 
and  4%  Sunday  over  the  past  three  years,  although  as 
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a  group  the  papers  have  not  made  up  for  dramatic 
readership  losses  in  the  1980s.  The  group’s  EBITDA 
(earnings  before  interest,  taxes,  depreciation,  and 
amortization)  margin,  28.6%,  while  not  the  highest 
in  the  industry,  is  nothing  to  sniff  at. 

Surprise:  Content  counts 

During  the  1980s,  Thomson’s  profit  margins  were 
the  envy  of  the  industry,  with  some  of  its  papers 
returning  as  much  as  50  cents  on  the  dollar.  But  those 
penny-pinching  ways  were  taking  their  toll.  The  focus 
on  cost-cutting  was  hurting  revenue  growth,  sending 
profit  margins  into  a  downward  spiral.  The  poor  qual¬ 
ity  of  the  newspapers  was  driving  readers  away  in 


ognized  that  if  Thomson  owned  all  the  print  media  in 
a  particular  market,  it  wielded  much  more  marketing 
clout  than  it  would  with  a  group  of  stand-alone  papers. 

Over  the  next  several  years,  Thomson  would  sell 
and  swap  dozens  of  papers  that  were  far-flung  or  in 
weak  markets.  What  emerged  were  14  regional 
newspaper  groups,  including  seven  with  stand-alone 
dailies.  Thomson  gave  them  a  fancy  name;  Strategic 
Marketing  Groups.  Publishers  would  add  niche  and 
weekly  publications  and  cross-sell  them  using  a  one- 
call,  one-buy  system.  Their  directive  was  —  “If  you 
can’t  meet  revenue  goals  through  the  dailies  alone, 
start  another  publication.” 

Its  marketing  group  strategy  in  place,  Thomson 
invested  heavily  in  equipment,  brought  in  new  man¬ 
agers,  increased  training,  and  developed  database 
marketing  tools  that  the  papers  could  use  to  help  sell 
ads.  And  the  company,  once  publicity-shy,  started 
sending  out  its  executives,  like  missionaries,  to 
spread  the  word;  This  was  the  new  Thomson. 

The  transformation  continued  under  Stuart  Gamer, 
a  British  newspaper  executive  who  succeeded 
Harrington  in  1997.  In  a  blitz  of  U.K. -influenced  ini¬ 
tiatives,  Gamer  tore  down  walls  separating  the  news 
and  business  sides  (see  story,  p.  31).  But  while 
Thomson  sold  off  newspapers  in  the  1990s,  it  was 
buying  business  information  companies.  In  a  pivotal 
move,  Thomson  in  1996 
bought  legal  data  provider 
West  Group  for  $3.4  bil¬ 
lion.  Today,  the  Thomson 
newspapers  account  for 
roughly  14%  of  total  rev¬ 
enue  —  less  than  half  that 
provided  by  the  Legal  &  Regulatory  division. 

Ditching  old  media  for  the  new  —  quite  the  rage 


The  company,  once  publicity-shy,  started 
sending  out  its  executives,  iike  missionaries, 
to  spread  the  word;  This  was  the  new  Thomson. 


droves;  Thomson  lost  14%  of  its  circulation  in  the 
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’80s.  The  company  actually  admitted  publicly  in  the 
early  ’90s  that  it  published  “cmddy”  papers. 

Richard  J.  Harrington,  who  came  up  through  the 
ranks  on  the  business  side  of  Thomson,  set  about  turn¬ 
ing  the  group  around  when  he  took  over  the  newspa¬ 
per  division  in  1993.  Harrington  liked  how  other  pub¬ 
lishers  were  clustering  their  newspapers,  but  saw  it 
could  be  more  than  a  cost-saving  mechanism.  He  rec¬ 


on  Wall  Street  and  the  Toronto  Stock  Exchange 
these  days  —  had  the  desired  effect.  The  company’s 
stock  price  rose  smartly  on  the  news  of  the  big  sale. 
Roy  Thomson,  who  is  credited  with  saying  that 
news  is  “the  stuff  you  separate  the  ads  with,”  would 
probably  approve. 

In  the  pages  that  follow,  we  offer  a  closer  look  at 
the  Thomson  clusters. 


PMC.  Now  we’re  more 
than  just  TV  books; 
we’re  the  outsource 
solution  for  all  your 
advertising  sales  needs. 


Save  time  and  grow  ad  revenues  with  PMC. 


PMC  has  long  been  the 
leader  in  helping  newspapers 
launch,  print  and  sell 
advertising  in  quality  TV  books. 
Now  we’re  ready  to  meet  your 
needs  for  temporary,  startup 
and  supplementary  sales  forces. 
Our  experienced  staff  of 
newspaper  managers  and  sales 
people  can  help  in  ways  you 
never  thought  possible.  We  can 
assist  with  your  Web  site  sales, 
special  sections  sales  and 
management  training,  using 
custom  programs  designed  for 
the  unique  needs  of  your 
newspaper.  Of  course,  we’re  still 
in  the  TV  book  business.  As  the 
nation’s  oldest  and  largest 
producer  of  complete  TV  book 
packages,  we  can  do  it  better 


than  anyone  else.  In  fact,  PMC 
has  helped  many  of  our 
customers  successfully  cover  the 
cost  of  their  TV  books  and  our 
services. 

PMC  OFFERS  THREE  DISTINCT 
LEVELS  OF  TV  BOOK  SERVICE: 

►  O  Full-service  sales 
AND  print:  PMC  provides 
everything.  The  book  comes  to 
you  printed  and  ready  for 
insertion  -  and  we  help  you  fill 
it  with  ads. 

►  O  Sales  and  Production: 
PMC  helps  generate  and  place 
all  advertising,  designs  the  book, 
and  provides  you  with 
completed  pages  each  week  so 
you  can  print  it  yourself. 


►  O  Sales  only:  For  those  who 
design  and  publish  their  own 
books,  PMC  assists  you  in 
developing  a  strategy  to 
overcome  problems  reaching 
your  sales  goals.  Smaller 
newspapers  can  also  join  our 
Smart  TV  program  which  offers 
this  ironclad  guarantee:  “Your 
advertising  sales  will  cover  the 
cost  of  all  PMC  consulting  and 
sales  fees." 

PMC  can  help  bring  in 
national  revenues,  as  well,  with 
ads  from  cable  channels, 
syndicators,  networks,  and 
other  sources.  We  can  even 
ensure  that  your  sales  strategies 
are  in  line  with  the 
demographics  of  your  market 


through  state-of-the-art  analysis. 
PMC  also  offers  outstanding 
reader-friendly  design,  on-time 
delivery,  and  highly  competitive 
printing  prices. 

PMC  works  with  more  than 
135  newspapers  representing 
16-million  households  across 
the  country.  Start  saving  by 
putting  our  experience  to  work 
for  you.  Call  (713)  780-7055 
today. 
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Newspapers  being  sold  by  Thomson 

The  49  U.S.  and  five  Canadian  daily  newspapers  put  on  the  block  by  the  Thomson  Corp.  represent  all  of 
the  company’s  dailies  except  its  flagship,  The  Globe  and  Mail  of  Toronto. 


20.  Linton  Daily  Citizen 

21.  Pharos-Tribune,  Logansport 

22.  Rushville  Republican 

23.  The  Tribune-Star,  Terre  Haute 


WEST  VIRGINIA 

40.  The  Register-Herald,  Beckley 

41.  Bluefield  Daily  Telegraph 


ALABAMA 

1.  The  Dothan  Eagle 

2.  The  Enterprise  Ledger 

3.  Opelika-Auburn  News 


WISCONSIN 

42.  The  Post-Crescent,  Appleton 

43.  The  Reporter,  Fond  du  Lac 

44.  Herald  Times  Reporter,  Manitowoc 

45.  Marshfield  News-Herald 

46.  Oshkosh  Northwestern 

47.  The  Sheboygan  Press 

48.  Stevens  Point  Journal 

49.  Daily  Tribune,  Wisconsin  Rapids 


LOUSIANA 

24.  The  Advertiser,  Lafayette 


ARIZONA 

4.  The  Tribune,  Mesa-Scottsdale-Tempe 

5.  Daily  News-Sun,  Sun  City 

6.  The  Yuma  Daily  Sun 


MARYLAND 

25.  The  Cumberland  Times-News 

26.  The  Daily  Times,  Salisbury 


CONNECTICUT 

7.  Connecticut  Post,  Bridgeport 


OHIO 

27.  Telegraph-Forum,  Bucryus 

28.  The  Repository,  Canton 

29.  Chillicothe  Gazette 

30.  The  Coshocton  Tribune 

31.  The  Journal-News,  HamWton 

32.  Lancaster  Eagle-Gazette 

33.  News  Journal,  Mansfield 

34.  The  Marion  Star 

35.  Middletown  Journal 

36.  The  Advocate,  Newark 

37.  Times  Recorder,  Zanesville 


FUmiDA 

8.  The  Key  West  Citizen 

9.  Jackson  County  Floridan,  Marianna 


CANADA 

50.  The  Lethbridge  Herald,  Alberta 

51.  Medicine  Hat  News,  Alberta 

52.  Brandon  Sun,  Manitoba 

53.  Winnipeg  Free  Press,  Manitoba 

54.  The  Chronicle-Journal,  Thunder  Bay, 

Ontario  - 


GEOIKIA 

10.  Americus  Times-Recorder 

11.  Cordele  Dispatch 

12.  The  Observer,  Moultrie 

13.  Thomasville  Times-Enterprise 

14.  The  Tifton  Gazette 

15.  The  Valdosta  Daily  Times 


SMITH  CARMJNA 

38.  Morning  News,  Florence 


INDIANA 

16.  The  Herald  Bulletin,  Anderson 

17.  Greensburg  Daily  News 

18.  The  Kokomo  Tribune 

19.  The  Reporter,  Lebanon 


UTAH 

39.  The  Spectrum,  St.  George 
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ALABAMA 

Dailies:  Pour  (one  in  Florida) 

Presses:  Two;  a  Goss  Urbanite  about  7  years 
old  in  Dothan,  and  a  Goss  Commercial  about  18 
years  old  in  Auburn. 

Group  publisher:  Steve  Sumner 

- -  7  Three  dailies  in 

1  southeastern 

1  Alabama  and  one 

I  in  northern  Flor- 

I  ida  make  up  this 

I  “Strategic  Mar- 

V  keting  Group.” 

Opstfla*  \  r.  u 

Aiitani»  V  Bright  spots  are 

\  The  Dothan  Eagle, 

m  whose  market  is 

Enlgq^ta*  I  home  to  new  in- 

DoUbii*  ^  dustry,  a  growing 

military  base,  a 
^  regional  medical 

center,  and  rising 

-  retiree  population. 

and.  to  the  north,  the  Opelika-Auhum  News, 
which  is  in  a  newly  designated  Metropolitan 
Statistical  Area  (MSA).  Although  their  house¬ 
hold  penetration  is  below  the  industry  average 
of  about  60%,  bt:»th  papers’  daily  circulation 
has  improved  in  the  past  five  years,  with  the 
Eagle  up  1 1.3%  to  34,974,  the  News  up  13.2% 
to  13,738.  Plans  are  to  expand  the  News'  cov¬ 
erage  outside  its  immediate  market  this  year. 
Group  Publisher  Steve  Sumner  said,  pointing 
to  “tremendous  growth  opportunities.” 

Completing  the  group  are  The  Enterprise 
Ledger  and  the  Jackson  County  (Fla.) 
Floridan,  both  serving  small  markets. 
Combined  daily  circulation  for  the  group  is 
62,000.  The  group  was  an  early  adopter  of 
Thomson’s  cross-marketing  strategy,  which 
has  helped  produce  “solid”  revenue  growth, 
Sumner  said. 

ARIZONA 

Dailies:  Three 

Presses:  Three;  a  refurbished  Goss  Metro- 
liner  and  two  middle-age  Goss  Urbanites. 

Group  publisher:  Karen  Wittmer 

In  one  of  Thomson’s  more  dramatic  adven¬ 
tures,  it  declared  war  on  The  Arizona 
Republic  when  it  rode  into  town  in  1996  and 
bought  six  dailies  from  Cox  Newspapers.  At 
stake:  acquiring  market  share  in  Phoenix’s 
booming  Maricopa  County. 

Thomson  wasted  no  time  in  rolling  Cox’s 
five  eastern  Maricopa  papers  into  one  with 
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«Trap« 


two  editions.  It 
increased  staff 
by  10%,  partly 
by  filling  jobs 
left  open  by  Cox, 
and  it  launched 
new  sections. 
New  mail-room 


)  «Trap«  equipment  went 

in,  and  the  press 

^YMma  ^ 

was  overhauled. 

Not  to  be  out- 
done,  the  Re- 

' -  public  increased 

its  local  coverage  of  the  county.  “It’s  been 
good  competition,”  Republic  Executive 
Editor  Pam  Johnson  said.  “I  think  it  pushed 
us  and  made  us  better  in  some  ways.” 

The  county  is  becoming  a  high-tech  center, 
with  Intel  and  Motorola  among  the  top 
employers.  The  population  grew  by  more 
than  32.2%  in  the  past  decade,  fueled  by  new 
jobs  and  retirees.  Personal  income  was  up 
65.2%,  retail  sales  up  43.5%.  The  Tribune  has 
benefited  from  that.  Ad  revenue  growth  has 
been  in  the  double  digits  in  each  of  the  last 
three  years.  “Advertisers  find  The  Tribune 
valuable  because  it  serves  the  highest  demo¬ 
graphics,  probably  the  most  affluent  commu¬ 
nity  in  greater  Phoenix,”  said  Karen  Wittmer, 
who  heads  the  Arizona  group. 

The  circulation  battle  may  be  too  early  to 
call,  but  both  sides  are  claiming  victory.  The 
Tribune'S)  circulation  was  up  3%  in  its  first 
year  under  Thomson,  but  flat  the  past  two 
years,  when  the  snowbird  population  dropped 
off.  The  Republic  suffered,  too;  daily  circula¬ 
tion  was  down  5.5%  in  the  same  period. 
Wittmer  said  The  Tribune's  readership  num¬ 
bers  are  up,  but  Johnson  said  the  Republic 
still  outsells  The  Tribune  in  its  own  territory. 

Rounding  out  the  Arizona  group  are  The 
Yuma  Daily  Sun,  also  a  Cox  castoff,  and  the 
Sun  City  Daily  News-Sun,  serving  a  large 
retiree  community.  The  three  Thomson 
dailies  share  some  advertising  buys  and  oper¬ 
ational  costs,  but  each  has  its  own  press. 
Thomson  was  in  the  process  of  building  a 
new  printing  plant  for  The  Tribune,  but  that’s 
on  hold  pending  the  sale. 

The  retail  climate  and  improvements  at 
The  Tribune  make  the  Arizona  group  at¬ 
tractive  to  potential  buyers,  which  could 
include  Pulitzer  Inc.  or  Gannett  Co.  Inc., 
which  are  joint  operating  agreement  partners 
in  Tucson. 

But  high  chum  due  to  the  constant  influx 


of  new  residents  and  competition  from  the 
Republic  are  threats  to  success.  “The 
Republic  has  made  it  their  mission  in  life  to 
make  every  ad  we  sell  a  chore,”  sighed 
Wittmer. 

CONNECTICUT 

Dailies:  One 

Presses:  Two:  the  Post  is  printed  on  a  Goss 
Metro  that’s  about  15  years  old,  weeklies  on 
an  expanded  Goss  Community  press. 

Group  publisher:  Robert  Laska 

]  With  a  circula¬ 

tion  of  77,444,  the 
Connecticut  Post  in 
Bridgeport  is  Thom¬ 
son’s  largest  U.S. 
I  daily,  and  Con- 

I  necticut’s  third 

'  biggest.  It  was  cre- 

^  ated  when  Thomson 

merged  the  morning 
Telegram  and  even¬ 
ing  Post  into  the  morning  Bridgeport  Post  in 
1990.  As  residents  left  for  the  suburbs,  the 
Post  changed  its  name  to  the  Connecticut  Post 
and  adopted  a  regional  strategy. 

Daily  circulation  is  up  nearly  15%  since 
the  merger.  But  maintaining  such  a  pace 
won’t  be  easy.  Competition  lurks  on  all  sides, 
the  chief  rival  being  the  100,0(X)-circulation 
New  Haven  Register,  the  flagship  of  Journal 
Register  Co.  and  the  state’s  second-biggest 
paper.  The  two  slug  it  out  in  about  a  dozen 
towns  in  New  Haven  and  Fairfield  counties. 

Elsewhere,  the  Post  battles  a  number  of 
chain-owned  papers.  To  the  west,  the  soon-to- 
be-acquired  Times  Mirror  Co.  owns  the 
Greenwich  and  Stamford  papers  along 
Connecticut’s  affluent  Gold  Coast.  The  New 
York  Times,  with  its  Sunday  Connecticut  sec¬ 
tion.  and  The  Boston  Globe  also  have  made 
inroads.  To  improve  its  reach,  Thomson 
bought  four  free  weekly  papers  in  Norwalk, 
Darien,  Fairfield,  and  Westport. 

The  area  is  growing,  however  slowly. 
Bridgeport,  a  blue-collar  city  that  was  a  major 
19th-century  shipping  center,  was  hit  hard  by 
the  recession  of  the  early  1990s  and  has  been 
slow  to  recover.  Area  retail  sales  have  trailed 
the  national  average,  and  population  is 
expected  to  decline  slightly  (0.5%)  in  the  next 
five  years. 

There  are  some  bright  spots.  The  labor 
market  has  recovered  a  fifth  of  the  22,500 
jobs  lost,  partly  due  to  new  construction,  and 
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unemployment  is  down  to  49c.  The  city’s 
image  has  improved,  thanks  to  a  spruced-up 
downtown,  lower  cost  of  living,  and  new 
minor-league  ballpark. 

FLORIDA 

Dailies:  One 

Presses:  One,  a  12-year-old  Goss  Com¬ 
munity. 

Group  publisher: 

William  M.  Barry 


Thomson’s  Key  West  group  has  been  rid¬ 
ing  the  coattails  of  the  region’s  tourism  boom 


as  revenue  grew  20%  in  1999.  But  most  of 
the  credit  goes  to  Thomson’s  growing  num¬ 
ber  of  specialty  publications,  not  the  daily 
Key  We.it  Citizen.  In  the  past  five  years, 
Thomson  has  started  a  variety  of  niche 
papers  that  target  the  tourism  community. 
They  now  distribute  in  three-quarters  of  the 
Keys.  Meanwhile,  the  Citizen's  circulation  is 
Bat  at  about  10,000. 

GEORGIA 

Dailies:  Six 

Presses:  Three:  a  refurbished  press  in  Ameri- 

cus;  a  small  middle-age  press  in  Douglas;  and  a 

2-year-old  Suburbanite  press  in  Valdosta. 

Group  publisher:  Steve  Sumner 

Mainly  agricultural  southern  Georgia  has¬ 
n’t  shared  in  the  growth  spurt  that’s  affected 
the  northern  part  of  the  state.  But  the  region 
is  becoming  bigger  and  more  economically 
diverse.  Valdosta,  home  to  Thomson’s 
19,156-circulation  Valdosta  Daily  Times,  is 
expected  to  become  a  MSA  soon,  which 
should  spur  retail  growth  in  the  region,  said 
Steve  Sumner,  who  heads  the  Georgia  group 


as  well  as  the 
Alabama  group. 

In  this  hope¬ 
ful  environment, 
Thomson  owns 
six  small  dailies 
with  a  combined 
circulation  of 
64,000  in  32 
counties.  A  col¬ 
lection  of  week¬ 
ly,  shopper,  and 
niche  publica¬ 
tions  rounds  out  the  group. 

The  dailies  dominate  their  markets  for  the 
most  part.  Overall  daily  circulation  grew  29c 
a  year  for  the  past  five  years,  Sumner  said. 
Georgia  was  the  test  site  for  Thomson’s 
cross-marketing  strategy,  and  it’s  paid  off 
Revenue  growth  rates  used  to  be  on  a  par 
with  the  industry,  but  they’ve  doubled  under 
the  improved  economy  and  cross-selling, 
Sumner  said. 

The  group  could  be  attractive  to  some  of 
Thomson’s  neighbors,  which  include 
Knight  Bidder  (the  Columbus  Ledger- 


To  Giro  with  love:  Putting  readers  first 


Reporters  at  Thomson  Corp,  newspa¬ 
pers  know  how  many  single-copy 
papers  were  sold  the  day  before, 
because  the  numbers  are  posted  on  the  news¬ 
room  wall.  Circulation  directors  help  decide 
on  the  next  day’s  Page  One  headline.  And  at 
the  chain’s  Post-Crescent  in  Appleton,  Wis., 
the  editor  and  the  circulation  director  even 
share  an  office. 

Thomson  isn’t  the  first  newspaper  compa¬ 
ny  to  advocate  smashing  down  the  wall 
between  the  news  and  business  sides,  but  as 
newspapers  grasp  for  ways  to  reverse  circula¬ 
tion  declines,  it  has  been  one  of  the  most 
aggressive. 

The  idea  of  sharing  offices  with  the  cir¬ 
culation  head  might  rankle  some  editors. 
But  for  Thomson,  drastic  times  called  for 
drastic  measures.  In  the  1980s.  when  the 
company  was  still  infamous  for  its  high  prof¬ 
it  margins,  the  company  lost  one-seventh  of 
its  circulation,  more  than  those  in  its  pieer 
group,  according  to  a  Michigan  State 
University  study. 

Thomson’s  solution  was  Reader  Inc.,  the 


name  for  an  umbrella  program  that  encom¬ 
passes  increased  training,  beefing  up  local 
news,  and  improving  the  newsroom’s  under¬ 
standing  of  circulation  issues.  Thomson  set 
circulation  goals  for  its  papers  and  held  edi¬ 
tors  accountable  for  the  results. 

Buyers  of  these 
newspapers  will  inherit 
the  handiwork  of 
Thomson  Newspapers 
President  Stuart  Gar¬ 
ner,  who  imported 
many  of  his  ideas, 
including  Reader  Inc., 
from  his  native  United 
Kingdom.  Gamer  be¬ 
lieves  U.S.  newspapers 
could  learn  a  thing  or 
two  from  their  counterparts  in  Britain,  where 
print  media  competition  is  fierce. 

One  of  his  acolytes  is  a  former  newspaper 
colleague  from  Great  Britain,  Terry  Quinn, 
who  is  Thomson’s  senior  vice  president  of 
reader  and  product  development.  A  Scot 
favoring  tartan  suspenders,  Quinn  is  blunt 


in  his  condemnation  of  American  newspa¬ 
pers,  which  he  describes  as  "the  bland  leading 
the  bland.” 

Quinn,  48,  sees  himself  as  a  missionary  for 
Reader  Inc.,  a  job  that  keeps  him  on  the  road 
some  three  days  a  week.  He  dispatches  teams 
to  newspapers  for  the  purpose  of  training 
reporters  to  communicate  the  impact  of  sto¬ 
ries  on  readers  and  quoting  more  everyday 
folks.  “If  we’re  going  to  survive,  we  have  to 
build  a  closer  relationship  with  the  reader,” 
Quinn  contends. 

Gamer  and  Quinn,  both  former  newsmen, 
maintain  that  despite  increased  integration 
with  the  business  side,  their  editors  still  have 
the  final  word  on  news  content.  To  suggest 
otherwise  would  be  an  insult  to  editors,  who 
are  expected  to  defend  their  principles,  Quinn 
said.  “Bringing  in  these  people  doesn’t  alter 
your  responsibility  as  editor  to  make  the  final 
decision,”  he  argues.  The  message  is  Just 
starting  to  penetrate,  but  will  his  work  unrav¬ 
el  when  the  company’s  parts  are  sold?  That 
depends  on  the  individual  editors  and  their 
new  bosses.  —  Lucia  Moses 


Terry  Quinn 
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Enquirer,  circulation  47,763,  and  The 
Macon  Telegraph,  circulation  67,124),  Cox 
Newspapers  (the  Atlanta  Journal- 
Constitution),  Paxton  Media  Group  Inc., 
Community  Newspaper  Holdings  Inc.,  and 
Morris  Communications  Corp. 


INDIANA 

Dailies;  Eight 

Presses:  Two,  one  in  Logansport  and  a  Goss 
Urbanite  in  Terre  Haute.  (A  few  of  the  papers 
outsource  their  printing.)  Logansport’s  press 
is  about  12  years  old  and  in  good  shape,  while 
Terre  Haute’s  is  more  than  20  years  old  and 
needs  some  work. 

Group  publisher:  Carl  Tobiasen 


Over  the  past 
two  decades. 
Thomson  has 
collected  eight 
dailies  in  central 
Indiana,  which 
mainly 


New  $1 1  -million  MAN  Roland  Uniset  70  press  is  the  heart  of  Thomson  Newspapers’ 
Louisiana  production  facility,  which  was  just  completed  in  the  last  quarter  of  1999. 


•Logansport 

•Kokomo 


serve 

Lftrtp  RuskvHIo^  I  areas  outside  the 

’  "^Greenti)uig«  J  growing  suburbs 

\  •Linton  f  .  ,  ^ 

\  of  Indianapolis. 

J  Leading  the 

*  group  is  the 

Terre  Haute 

-  Tribune-Star, 

daily  circulation  37,815.  Counting  a  stable  of 
weeklies,  advertising  vehicles,  and  niche  prod¬ 
ucts.  the  group  reaches  some  600,000  house¬ 
holds. 

Thomson’s  newspapers  are  surrounded  by 
properties  owned  by  the  Paxton  Media 
Group,  Gannett.  Central  Newspapers  Inc., 
and  Home  News  Enterprises,  to  name  a  few. 
Although  Thomson’s  markets  aren’t  as  strong 
as  the  immediate  suburbs  of  Indianapolis,  its 
papers  generally  dominate  their  markets. 

Thomson  Indiana  was  another  early 
adopter  of  the  company’s  one-stop  ad  sales 
approach,  which  also  has  paid  off  here.  Last 
year,  after  a  period  of  flat  revenue,  ad  revenue 
grew  14%  on  a  same-store  basis,  thanks 
largely  to  this  sales  approach,  said  Carl 
Tobiasen,  group  publisher. 

Sales  and  editorial  staffing  levels  are  up 
about  8%.  The  group  also  embraced  a  com¬ 
panywide  readership  initiative,  which  Tobia¬ 
sen  credits  with  overall  circulation  increases 
last  year  of  0.2%  daily  and  0.8%  Sunday.  In 
addition,  the  group  won  56  editorial  awards 
from  the  Hoosier  State  Press  Association,  a 
20%  increase. 


LOUISIANA 

Dailies:  One 

Presses:  One,  a  1 -year-old  MAN  Roland, 

Group  publisher:  Ed  Moss 


population  and  retail  sales  growth  rates  are 
outpacing  the  national  average.  Other  groups 
operating  in  the  area  are  Capital  City  Press, 
parent  of  The  Advocate  in  Baton  Rouge, 
Liberty  Group  Publishing,  Louisiana  State 
Newspapers,  and  Central  Newspapers. 

Thomson,  seeing  the  market  had  potential, 
began  investing.  The  daily  once  had  eye-pop- 
ping  profit  margins  of  50%-plus,  but 
they  fell  as  the  company  added  staff  across 
the  paper,  redesigned  it,  and  pumped  up  mar¬ 
keting  efforts.  A  new  $1 1-million  MAN 
Roland  press  swung  into  action  last  year. 
"The  product  wasn’t  as  strong  as  it  could 
have  been,”  Moss  admitted.  “We  wanted  to 
grow  circulation.” 

That  it  has.  The  Advertiser's  circulation 
rose  3%  in  each  of  the  last  three  years. 
Household  penetration  is  48%,  but  Moss 
thinks  it  could  easily  reach  the  mid-50s  and 
feels.  "We’re  just  scratching  the  surface  in 
terms  of  circulation  growth.”  For  all  the  prod¬ 
ucts,  revenue  was  up  16%  and  profits  grew 
more  than  26%  from  1 998  to  1 999. 

As  part  of  a  corporate  reader  initiative.  The 
Advertiser  is  getting  more  "real  people”  in 
the  paper,  and  readers  have  noticed  an 
improvement.  The  purchase  of  the  Times,  the 
alternative  paper,  raised  questions  about 
whether  this  frequent  critic  of  The  Advertiser 
would  keep  its  editorial  edge.  Moss  stresses 
that  the  Times  is  editorially  separate,  but  its 
readers  are  a  skeptical  bunch.  Time  will  tell. 
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Thomson  has  a  firm  lock  on  its  Lafayette 
market.  It  has  invested  heavily  in  The 
Advertiser,  daily  circulation  44,283,  and 
blanketed  the  region  with  classified  publica¬ 
tions,  as  well  as  business  and  college  month¬ 
lies.  In  mid- 1998,  Thomson  bought  its  first 
alternative,  the  Times  of  Acadiana,  weekly 
distribution  33,000,  which  reaches  a  younger, 
hipper  audience  than  the  daily.  "The  beauty 
is,  each  product  serves  a  different  demo¬ 
graphic,”  Group  President  Ed  Moss  said. 

Market  conditions  are  favorable.  The 
region’s  economy  was  devastated  by  prob¬ 
lems  in  its  oil  industry,  but  has  become  more 
diversified  in  recent  years,  with  expanding 
retail  and  medical  sectors.  Lafayette  County’s 
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MARYLAND 

Dailies:  Two 

Presses:  Two:  a  20-year-olcl  Goss  offset  press 
in  Salisbury,  and  a  16-year-old  five-unit  Goss 
Cosmo  press  in  Cumberland. 

Group  publishers:  John  DiMambro,  Ronald 
Monahan 


Maryland’s  eastern  shore  has  long  been  a 
popular  destination  for  beach-goers  and 
retirees.  It’s  been  a  rewarding  market  for 
Thomson,  which  operates  The  Daily  Times, 
daily  circulation  27.326.  and  12  weeklies 
with  a  total  free  and  paid  circulation  of 
1  lO.OOO. 

The  Times  covers  seven  counties  in 
Maryland.  Delaware,  and  Virginia  —  and 
particularly  on  Sundays,  it  competes  for 
readers  with  The  Sun  of  Baltimore.  The 
Washington  Post.  Landmark  Communi¬ 
cations  Inc.’s  Virginian-Pilot  and  Gannett’s 
News  Journal  in  Wilmington.  Del.  The 
weeklies,  meanwhile,  do  battle  with  other 
community  papers. 

Thomson’s  local  news  focus  and  a  stable 
staff  give  it  a  leg  up  in  this  crowded  market, 
said  John  DiMambro.  who  has  headed  the 
Salisbury  group  since  August.  The  daily  was 
named  the  1999  Newspaper  of  the  Year  in 
the  3().()0()-and-under  circulation  category 
by  the  Maryland-Delaware-D.C.  Press  Asso¬ 
ciation.  for  example.  Judges  especially 
praised  its  design  and  photos. 

The  Times'  circulation  was  down  last 
year.  2%  daily.  1.39T  Sunday.  DiMambro 
believes  the  decline  is  the  temporary  effect 
of  the  paper’s  decision  to  scrap  a  telemar¬ 
keting  effort  a  year  ago.  Penetration  is  63% 
in  its  primary  market  of  Salisbury  but  only 
51%  overall. 

Salisbury,  home  to  Perdue  Farms  Inc.  and 
Salisbury  State  University,  is  growing,  but 
the  biggest  opportunity  for  the  Times  is  out¬ 
side  its  core  market,  primarily  on  Dela¬ 
ware’s  beaches.  To  prepare  for  that  growth. 
The  Daily  Times  plans  to  redesign  the  paper 
and  beef  up  its  Web  site  (http://www 


.shore-source.com)  by  the  end  of  the  year. 

"Our  challenge  is  to  get  more  regional  and 
cover  a  broader  area  and  not  lose  anything  in 
the  core  market.”  Times  Managing  Editor 
Greg  Bassett  said. 

Market  conditions  are  dramatically  differ¬ 
ent  on  the  opposite  end  of  Maryland,  where 
Thomson  separately  operates  The  Cumher- 
lantl  Times-News  in  an  11 -county  region  in 
Maryland,  Pennsylvania,  and  West  Virginia, 
plus  three  free  weeklies,  total  distribution 
35.000.  Cumberland  is  on  the  decline,  losing 
industry  and  nearly  7%  of  its  population  in 
the  past  decade. 

Despite  these  conditions,  the  Times-News' 
daily  circulation  edged  up  0.3%  to  31,1 16  in 
the  past  year.  Penetration  is  a  strong  71%. 
Competition  includes  Liberty  News  Pub¬ 
lishing’s  Mineral  Daily  News  Tribune  in 
Keyset.  W.Va.,  plus  a  number  of  weeklies. 
The  daily  is  in  the  process  of  converting  to  a 
narrower  web  width,  one  of  the  last  of 
Thomson’s  papers  to  do  so. 

OHIO 

Dailies:  11 

Presses:  Five,  including  a  nearly  new  Goss 
Colorliner  and  an  8-year-old  Goss  Colorliner. 

Group  publisher:  Jim  Hopson 


The  Ohio  group  is  led  by  Canton’s 
Repository,  one  of  Thomson’s  largest  papers 
with  a  daily  circulation  of  62,885.  Ten  other 
small  dailies  plus  a  number  of  weeklies  are 
arranged  in  two  groups  —  one  centered 
around  Columbus  and  the  other  in  the  south¬ 
western  reaches  of  the  state.  The  Ohio 
papers  were  a  proving  ground  for  Thomson’s 
cross-selling  and  database  marketing  tools, 
which  are  credited  with  helping  lift  ad  rev¬ 
enue  for  the  group.  In  recent  years,  Thomson 


has  redesigned  several  of  the  state’s  papers, 
consolidated  printing  operations,  and  added 
staff  on  the  business  side. 

The  Repository  is  one  of  Thomson’s  jew¬ 
els.  Home  to  the  Professional  Football  Hall  of 
Fame,  Stark  County  has  robust  retail  growth, 
a  growing  population,  and  low  unemploy¬ 
ment.  Daily  circulation  of  the  paper  inched  up 
0.2%  last  year.  The  Repository' press  is  the 
newest  of  Thomson’s  three  in  Ohio. 

The  central  Ohio  papers  dominate  their 
towns  while  drawing  advertising  from  nearby 
Columbus,  a  major  shopping  destination. 
Retail  growth  there,  while  behind  Canton,  is 
strong.  Greater  Columbus  has  low  unemploy¬ 
ment  (2.9%)  and  a  diversified  economy,  with 
the  finance,  insurance,  and  real-estate  sector 
leading  the  growth.  That  economy  as  well  as 
cross-selling  efforts  resulted  in  13%  growth 
in  ad  revenue  for  Thomson’s  Central  Ohio 
group  in  January. 

Sandwiched  between  Cincinnati  and 
Dayton,  the  southwestern  papers  serve  both 
an  old  industrial-based  economy  and  a  grow¬ 
ing  suburban  area  that’s  ripe  for  competition 
with  those  cities’  metros.  One  relatively  new 
press  prints  the  two  dailies  plus  1 1  weeklies. 
Daily  circulation  slipped  about  2%  last  year, 
due  to  problems  in  converting  the  dailies 
from  afternoon  to  morning,  said  Group 
Publisher  Jim  Hopson,  adding  the  drop 
should  be  temporary. 

The  Ohio  papers’  early  adoption  of 
Thomson's  groupwide  marketing  strategy  pro¬ 
gram  has  paid  off.  Hopson  said.  Ad  revenue  was 
up  5%  across  the  group  in  January,  led  by  the 
Canton  and  central  Ohio  papers.  The  sales  force 
uses  database  marketing  to  woo  advertisers,  and 
it  has  begun  cross-selling  display  and  classified 
ads.  When  Thomson  assigned  15  people  to  sell 
ads  in  Columbus,  ad  revenue  growth  shot  up 
35%  a  year.  Sharing,  though,  isn’t  limited 
to  ad  sales  stalT:  The  papers  also  ptx)l  news  sto¬ 
ries.  particularly  statehouse  and  sports  cover¬ 
age. 

Helen  Mumaw,  a  print  media  buyer  at 
Penny/Ohlmann/Neiman  Inc.  in  Dayton 
who’s  familiar  with  Thomson’s  southwestern 
papers,  said  some  of  the  papers  screamed 
“small  town”  under  the  previous  ownership 
but  have  improved  under  Thomson.  Now.  the 
papers  are  paginated,  more  colorful,  take 
ads  electronically,  and  offer  multiple-paper 
buys.  “I  think  they  are  a  very  sophisticated 
operation.  They  know  the  newspaper  busi¬ 
ness,”  she  said. 

At  least,  they  did. 
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SOUTH  CAROLINA 

Dailies:  One 

Presses:  One,  a  new  Dauphin  Graphic  Ma¬ 
chines  Inc.  press 

Group  publisher:  Mike  Miller 

Like  The  Ad¬ 
vertiser  in  La¬ 
fayette,  La.,  the 
Florence,  S.C., 
Morning  News, 
daily  circulation 
about  34,000, 
was  high  on 
profits  but  short 
on  quality  when 
the  sleepy  econ¬ 
omy  started  to 
awaken. 

“[Thomson] 
realized  this  market  wasn't  going  to  remain 
flat  and  was  going  to  grow,  and  to  take 
advantage  of  that,  we  had  to  make  some 
investment  here,”  said  Mike  Miller,  group 


president  and  a  28-year  Thomson  veteran. 

New  retirees  and  manufacturing  jobs 
have  begun  to  change  the  regional  profile. 
Major  employers  now  include  Honda. 
DuPont,  Amana.  and  two  medical  centers, 
and  construction  of  a  new  industrial  park  is 
under  way.  As  a  result,  demographics  and 
retailing  are  on  the  rise. 

In  the  past  year  and  a  half,  Thomson 
put  in  a  DGM  press  and  replaced  four  of  its 
six  top  executives.  Today,  the  group  is 
“highly  profitable,”  said  Miller,  while 
declining  to  provide  figures.  The  company 
has  expanded  the  Morning  News'  coverage 
area  and  tacked  on  three  weeklies  with  a 
total  paid  circulation  of  12,000.  Daily  circu¬ 
lation  had  been  stagnant  but  is  up  3%  in  the 
past  six  months,  and  Miller  expects  the 
September  2000  audit  to  show  an  annual 
increase  of  7.5%.  Daily  penetration  is  an 
above-average  70%. 

Locally,  the  daily  competes  for  ad  rev¬ 
enue  with  the  Florence  News  Journal,  a 
37,000-distribution  weekly  owned  by 


Morris  Communications.  As  it  expands 
west  and  south,  it  begins  to  run  into  compe¬ 
tition  from  two  Knight  Ridder  dailies  — 
The  State  in  Columbia  and  The  Sun  News 
in  Myrtle  Beach.  And  Miller  admits  the 
Morning  News'  image,  which  earned  it  the 
epithet,  “Morning  News  Misprint,”  still 
needs  improvement:  “Twenty  years  of  poor 
service  in  the  community  isn’t  easily 
forgotten.” 

UTAH 

Dailies:  One 

Presses:  One,  a  Goss  Community. 

Group  publisher:  Linda  Lindus 

St.  George  is  another  Thomson  market 
that’s  taken  off,  fueled  by  tourism  and 
retirement  growth.  St.  George’s  Washington 
County,  known  for  its  red  rock  scenery, 
warm  weather,  and  recreation,  has  more 
than  doubled  its  population  in  the  past 
decade  and  is  expected  to  grow  55%  in  the 
next  five  years.  Retail  sales  growth  has  out- 


President  ‘Garners’  credit  at  Thomson 


Stuart  Gamer,  the  president  of  Thomson 
Newspapers,  was  feeling  smug.  Two 
years  into  his  reign,  the  chain  had 
begun  to  improve  its  poor  image,  thanks  to 
heavy  investment  in  equipment  and  people  in 
recent  years.  Profit  margins  were  decent, 
while  revenue  growth  was  above  average. 
Overall  circulation  was  looking  up. 

“We’ve  beaten  our  annual  budget  every 
year  I’ve  been  here,  and  our  budgets  are  pret¬ 
ty  demanding,”  crowed  the  British-born 
Gamer,  55,  during  an  interview  at  Thomson’s 
headquarters  in  Stamford,  Conn.,  last  month. 

But  Gamer’s  tenure  was  short-lived.  After 
years  of  fighting  back  mmors  that  it’s  getting 
out  of  newspaper  publishing,  Thomson  Corp. 
is  doing  just  that.  Garner’s  time  with 
Thomson,  where  he  began  his  newspaper 
career,  is  about  to  come  to  an  end. 

His  career  .started  shakily.  As  a  university 
grad.  Gamer  was  relatively  unprepared  for 
the  gritty  world  of  British  newspapering 
when  the  250,000-circulation  Evening 
Chronicle  in  Newcastle-Upon-Tyne,  then  a 
Thomson  paper,  took  a  chance  on  him. 

The  environment  wasn’t  for  the  faint¬ 
hearted.  His  editor  would  slide  his  meager 
weekly  pay  across  the  floor  to  him  in  a 


brown  envelope,  barking,  “Get  on  your 
knees,  because  that’s  all  your  worth.”  The 
training  was  succinct:  spell  Thomson  without 
a  “p,”  and  never  use  the  word  “unique.” 

Gamer  almost  didn’t  make  it.  At  the  end  of 
his  six-month  probationary  period,  the  editor 
pronounced  him  “use¬ 
less,”  but  gave  him  an 
extra  month  to  prove 
his  worth.  When  all 
hell  broke  loose  one 
day,  he  got  his  chance. 
“I  got  three  stories  on 
Page  One  that  day.” 
he  recalls,  “and  that 
saved  my  bacon.” 

From  there.  Gamer 
became  a  rising  star  at 
the  company.  In  1997,  he  was  running 
Thomson’s  regional  newspapers  in  London 
when  the  parent  company  tapped  him  to  mn 
its  North  American  chain. 

In  the  United  States,  he  was  surprised 
at  what  he  saw  —  American  newspapers 
lazy  from  a  lack  of  competition,  editors  who 
don’t  know  the  first  thing  about  the  business 
side  of  their  operations.  Gamer  sought  to 
change  that,  filling  his  executive  ranks  with 


fellow  Brits,  having  editors  and  circulation 
directors  work  together,  and  launching  a 
journalism  training  school  modeled  on  the 
U.K.  style.  “The  British  may  be  a  pain  in  the 
neck,  but  they  do  bring  a  different  perspec¬ 
tive,”  he  said. 

In  a  more  controversial  move,  he  opened 
up  Thomson’s  front  pages  to  ads,  a  practice 
common  in  Britain  but  taboo  in  the  United 
States.  If  readers  don’t  care,  why  should  we? 
asks  Gamer,  who’s  become  used  to  defend¬ 
ing  his  decision.  He  points  out  that  Canada’s 
Globe  and  Mail,  Thomson’s  flagship,  has  run 
front-page  ads  for  years,  and  its  credibility 
hasn’t  suffered  for  it. 

“Newsroom  people  think  they’re  losing 
their  editorial  virginity,”  he  harrumphed. 
“Some  of  the  stuff  on  our  Page  Ones  isn’t 
that  great  or  important  anyway.” 

For  now.  Gamer’s  mind  is  occupied  with 
facilitating  the  sale,  but  then  his  future  is 
open.  He  and  his  wife,  a  former  banker,  have 
no  children,  and  are  free  to  relocate. 
Reflecting  on  the  planned  projects  he  won’t 
get  to  do,  he  muses,  “I  think  this  company  is 
on  its  way  to  becoming  a  great  company.  I 
think  it’s  come  a  very  long  way  in  a  short 
time.”  —  Lucia  Moses 


Stuart  Gamer 
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paced  the  state 
rate.  Utah  overall 
has  been  expand¬ 
ing  for  the  past 
decade  as  its  econ¬ 
omy  has  diversi¬ 
fied.  with  strong 
growth  in  software, 
biomedical,  and 
business  services. 

As  the  market 
goes,  so  goes  the 
St.  George  Spec¬ 
trum,  Thomson’s  sole  daily  in  Utah.  Daily 
circulation  was  up  1.1%  to  22,582  in  the 
past  year  and  50%  in  the  past  decade,  thanks 
in  part  to  the  recent  conversion  from  after¬ 
noon  to  morning  delivery  and  the  expansion 
of  a  zoned  edition.  Thomson  also  publishes 
a  4,500-circulation  paid  weekly  and  special¬ 
ty  products. 

WEST  VIRGINIA 

Dailies:  Two 

Presses:  Two,  a  Goss  Urbanite  and  a  Goss 
Cosmo. 

Group  pubiisher:  Steve  Smith 

Once  a  coal-min¬ 
ing  center,  southern 
West  Virginia  has 
been  bleeding  pop¬ 
ulation  while  stmg- 
gling  to  replace  lost 
mining  jobs.  In  the 
past  decade,  Thom¬ 
son’s  two  dailies  — 
The  Register-Her¬ 
ald  in  Beckley  and 
the  Bluefield  Daily 
Telegraph  —  have 
lost  23%  of  their 
combined  daily  cir¬ 
culation,  which 
now  stands  at 
44,000. 

On  the  plus  side,  the  dailies,  which  serve 
eight  West  Virginia  and  four  Virginia  coun¬ 
ties,  have  little  competition  and  are  growing 
on  the  top  and  bottom  lines.  The  papers  — 
what  remained  in  West  Virginia  after 
Thomson  sold  its  Charleston  and  Fairmont 
papers  —  were  organized  in  a  strategic  mar¬ 
keting  group  only  recently,  and  are  early  in 
the  process  of  cost-sharing  and  cross-selling. 
Growth  opportunities  lie  in  increasing  market 
share  and  launching  other  niche  publications. 


The  group  includes  three  weeklies,  com¬ 
bined  paid/free  circulation  93,000,  and 
an  assortment  of  shopper  and  niche 
publications. 

WISCONSIN 

Dailies:  Eight 

Presses:  Four,  one  a  recently  refurbished  Goss 
Urbanite  for  Sheboygan  and  Fond  du  Lac. 

Group  publisher:  Paul  Seveska 


Thomson’s  Wisconsin  group  has  consis¬ 
tently  performed  well,  thanks  to  above-aver¬ 
age  retail  growth  and  an  economy  that  seems 
recession-proof. 

The  Appleton  area,  where  Thomson  oper¬ 
ates  its  biggest  daily  in  the  state.  The  Post- 
Crescent.  is  a  former  paper  manufacturing 
center  that’s  become  increasingly  diverse.  In 
1998,  the  central  Wisconsin  group  was  one 
of  Thomson’s  top  performers,  even  though 
Wisconsin  was  late  in  adopting  the  compa¬ 
ny’s  cross-selling  strategy.  “In  our  experi¬ 
ence,  the  region’s  proven  resistant  to  signif¬ 
icant  downturns,”  said  Jim  Smith,  senior 
vice  president/operations  for  Thomson.  “It  is 
just  dead  rock-solid.” 

Daily  circulation  of  the  papers,  scattered  in 
three  markets  in  central  and  eastern  Wiscon¬ 
sin,  is  up  8%  over  the  past  decade  to  about 
1 85,700.  The  jewel  of  the  group,  the  56,000- 
circulation  Post-Crescent,  was  named  News¬ 
paper  of  the  Year  by  the  Wisconsin  News¬ 
paper  Association  twice  in  the  past  five  years. 

Thomson  is  in  the  process  of  building  a 
MAN  Roland  press  and  mail-room  site  to 
handle  the  Post-Crescent,  Oshkosh  North¬ 
western,  and  Herald  Times  Reporter  in 
Manitowoc,  which  will  complete  its  consol¬ 
idation  plan  of  reducing  the  number  of 
plants  from  eight  to  three.  Other  publishers 
operating  in  Wisconsin  are  the  parent  of  the 
Milwaukee  Journal  Sentinel,  Gannett,  and 
Lee  Enterprises  Inc. 


In  Canada,  as 
in  the  United 
States,  Thomson 
has  been  divest¬ 
ing  its  newspa¬ 
pers  in  recent 
years.  It  sold  12 
dailies  and  seven 
community  pa¬ 
pers  to  Conrad 
Black’s  Hollinger 
International  Inc. 
in  1995  and  two 
more  dailies  in  1998  to  Southam  Inc.,  which 
is  controlled  by  Hollinger. 

Still  left  are  the  129,000-circulation 
Winnipeg  Free  Press  in  Manitoba  and  four 
small  newspapers 
scattered  through¬ 
out  Canada:  The 
Lethbridge  Herald 
in  Alberta,  circula¬ 
tion  20,000;  the 
Medicine  Hat  News 
in  Alberta,  circula¬ 
tion  13,800;  the 
Brandon  Sun  in 
Manitoba,  circula¬ 
tion  16.000;  and  the 
Chronicle- Journal 
in  Thunder  Bay,  Ontario,  circulation  32,280. 

The  Thomson  sale  may  lead  to  further  con¬ 
centration  of  daily  newspaper  ownership  in 
Canada,  where  three-fourths  of  the  daily  circu¬ 
lation  is  already  in  the  hands  of  three  compa¬ 
nies:  Hollinger,  parent  of  The  National  Post  in 
Toronto;  Tor- 
star  Corp., 
parent  of  The 
Toronto  Star, 
and  Quebecor 
Inc.,  parent  of 
The  Toronto 
Sun.  Cana¬ 
dian  Prime 
Minister  Jean 
Chretien  has 
expressed 
concern  about 
the  trend  and  pledged  to  look  into  the  issue. 
The  right-leaning  Black,  already  at  odds  with 
Chretien’s  more  liberal  government,  has  said 
he  doesn’t  need  any  more  political  controver¬ 
sy  and  that  he  would  look  at  Thomson’s  prop¬ 
erties  in  the  United  States  rather  than  those 
in  Canada.  ■ 
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In  2000,  America 
East  has  more  to  offer 
than  ei^  before  with  an 

expanded  exhibit 

floor  that  includes  more 

than  150  exhibiting 
companies  and  a 

Specialized  Tl€W 

media  area,  pius, 

there  are  more  than 

30  educational 
sessions  on  a  variety  of 
topics  including  the 

New  Media  World 

Symiposium. 


April  3-6,  2000 

Hershey  Lodge  & 

Convention  Center 
Hershey,  PA 

For  more  than  30  years  America  East  has 
been  the  premier  newspaper 
operations  and  technology 
show  of  the  eastern  United 
States,  ranking  second 

onlytoNEXPO.Aswe  AMERIOKEAST 
enter  the  new  century, 

America  East  brings  a  history  of  providing 
what  newspapers  need,  when  they  need  it, 
with  the  foresight  to  look  ahead  at  growth 
and  change. 

Whether  your  duties  involve  production, 
advertising,  editorial,  circulation  or  general 
management,  you  can  explore  the  latest 

products,  learn  from 
industry  experts  and 
network  with 

w  •  L  B  colleagues.  All  at  an 
incredibly  reasonable  price.  In  a  town  famous 
for  its  chocolate,  America  East  is  one  of  the 
sweetest  deals. 

For  more  information: 

WWW.  america-east  com 
e-mail:  juliad@pa-news.org 
phone:  7  J 7-703-3000 


Sponsored  by  America  East, 
Editor  &  PuMisher  and  13 
state  press  associations. 


newspeople. 


Nebraska 

Mark  D.  Wilkins  to 

director  of  information 
technology  for  the  Omaha 
World-Herald  from  chief 
information  officer  for  the 
Empire  Fire  and  Marine 
Insurance  Co.  in  Omaha. 

Willie  D.  Barney  to  circulation  consumer 
marketing  and  sales  manager  for  the  World- 
Herald  from  marketing  manager  for  the 
Quad-City  Times  in  Davenport,  Iowa. 


Wilkins 

Omaha  Woftd-Herald 


New  York 

Michael  V.  Spain  to  a  new  expansion  of  his 
position  as  assistant  managing  editor  at  the 
Albany  Times  Union,  where  he  will  oversee 
the  art,  photo,  and  library  departments,  the 
copy  and  production  desks,  and  newsroom 
technology. 

Jim  Michaels  to  assistant  managing  editor 
from  executive  city  editor. 

Marlene  Kennedy  to  executive  business 
editor  from  editor  of  the  Capital  District 
Business  Review  in  Albany. 

Jay  Jochnowitz  to  state  editor  and  capital 
bureau  chief  from  projects  reporter. 

Philip  Wajda  to  deputy  city  editor  from 
assistant  city  editor. 

Steve  Barnes  to  arts  editor  from  arts 
reporter  and  acting  arts  editor. 

Casey  Seiler  to  entertainment  editor  from 
arts  writer  and  editor  for  The  Burlington  ( Vt.) 
Free  Press. 


We  specialize  in  assisting  owners 
in  exploring  and  negotiating  the  sale 
of  their  d^ily  fiew^)apers^o'^ 
non-daily4]lBWS|K^ 


Frank  Bajak  to  the  newly  created  position 
of  technology  editor  at  The  Associated  Press 
headquarters  in  New  York  from  chief  of 
bureau  for  the  AP  in  Bogota,  Colombia. 


North  Dakota 

Chad  Purcell  to  sports  editor  at  The  Forum 
in  Fargo  from  sports  copy  editor.  Purcell  suc¬ 
ceeds  Kevin  Schnepf,  who  has  been  named 
news  editor. 


Dirks,  Van  Essen  &  Murray 

t1 9  E.  Marcy  Street,  Suite  1 00 

Santa  Fe,  New  Mexico  87501 

Tel:  505.820.2700 

Fax:  505.820.2900 

E-mail:  info@dirksvanessen.com 

www.dirksvanessen.com 


Oregon 

Kelly  Grant  to  classified  advertising  man¬ 
ager  at  The  Register-Guard  in  Eugene  from 
from  advertising  director  at  The  News-Review 
in  Roseburg.  Grant  succeeds  Kelly  Redfeam, 
now  advertising  director  at  the  Coeur  d’Alene 
(Idaho)  Press. 


Oti'cn  \  an  Essen 


Pliilip.Murray 
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Pennsytvafie 

Debbie  Holzkamp  to  vice  president  of 
advertising  for  Philadelphia  Newspapers  Inc. 
(PNl),  publisher  of  The  Philadelphia  Inquirer 
and  The  Philadelphia  Daily  News  from  vice 
president  of  advertising  for  The  Des  Moines 
(Iowa)  Register. 

Gary  Farrugia  to  vice  president  of  new 
business  development  for  PNI  from  general 
manager  of  PNI’s  Knight  Ridder  Video. 

Texas 

Jack  D.  Pate  to  president  and  publisher  of 
the  San  Angelo  Standard-Times  from  director 
of  sales  and  marketing  for  The  Evansville 
(Ind.)  Courier  &  Press.  Pate  succeeds  Kevin  J. 
Barry,  who  resigned  in  February. 

Washington 

Meiissa  Reaves-Wag- 

ner  to  advertising  director 
for  the  alternative  Seattle 
Weekly  from  advertising 
director  for  the  alternative 
OC  Weekly  in  Orange 
County,  Calif. 

Inteniational 

Beth  Duff-Brown  to  bureau  chief  for  The 
Associated  Press  in  New  Delhi  from  AP 
bureau  chief  in  Kuala  Lumpur,  Malaysia. 

OBITUARIES. . 

Dale  Barker,  75,  longtime  editor  of  the 
Zavala  County  Sentinel  in  Crystal  City, 
Texas,  died  March  8  of  cancer.  For  nearly  half 
a  century.  Barker  chronicled  the  happenings 
of  his  beloved  hometown.  He  joined  the  paper 
as  editor  in  1955,  and  purchased  it  a  year 
later.  He  spent  the  next  44  years  as  editor  and 
proprietor  of  the  weekly,  where  his  column, 
“The  Barker,”  appeared.  When  a  political 
struggle  engulfed  the  small  town  during  the 
1970s,  Barker  remained  in  Crystal  City,  and 
remained  a  candid  reporter,  e\’en  after  some 
of  his  office  windows  were  shattered.  As 
friend  and  former  Texas  Gov.  Dolph  Briscoe 
told  the  San  Antonio  E.xpress-News,  “He  tried 
all  his  life  to  build  a  community  and  hold  it 
together.” 

Rodolfo  Garcia,  58,  reporter  for  The 
Associated  Press  who  helped  chronicle 
Nicaragua  through  a  civil  war,  volcanic  erup¬ 
tions,  and  floods,  died  March  1 1  after  a  long 
illness.  Garcia  founded  a  local  news  agency. 


Jack  Mann 

A  sports  reporter  and  editor  whose  love 
for  the  written  word  had  him  write  for  (and 
sometimes  get  fired  from) 
some  of  the  eountry’s  top 
papers,  died  March  1 1 .  He 
was  74. 

Words  meant  a  lot  to 
Mann.  He  kept  his  bulletin 
board  full  of  staff  slip-ups. 
his  own  included,  and  he 
kindly  alerted  The  Associ¬ 
ated  Press  that  the  term 
“new  record”  was  redundant 
—  they  no  longer  use  it.  Mann  also  had  fun 
with  the  language.  While  sports  editor  at 
Long  Island,  N.Y.-based  Nen’sday,  he  had 

Agenda  de  Noticias  Nueva  Nicaragua,  and 
later  served  as  director  of  the  short-wave 
Radio  Nicaragua,  before  joining  the  AP  in 
Managua  in  1986.  During  his  tenure  at  the 
AP,  Garcia  covered  the  war  between  the 
Sandinista  government  and  Contra  rebels, 
the  Sandinistas’  loss  of  power  at  the  ballot 
box,  and  the  country’s  sometimes-turbulent 
effort  to  put  years  of  war  behind  it. 

V.K.  Narasimhan.  88,  editor  who  battled  to 
preserve  freedom  of  expression  in  India,  died 
March  9  after  a  brief  illness.  Narasimhan  be¬ 
gan  his  40  years  in  journalism  with  The  Hindu, 
an  English-language  daily  in  Madras,  and  later 
worked  at  the  Deccan  Herald  in  Bangalore.  In 
1975,  while  Narasimhan  was  editor  of  the 
mass-circulation  Indian  Express,  Prime  Mini¬ 
ster  Indira  Gandhi  declared  emergency  rule, 
imposing  censorship  and  curtailing  freedom  of 
expression.  She  imprisoned  hundreds  of  her 
political  foes  and  pressured  the  media  to  focus 
only  on  her  achievements.  Many  papers  com- 


the  pleasure  of  assigning  a  story  on  track- 
and-field  fans  who  brought  their  own  stop¬ 
watches  to  meets,  just  so  he  could  use  his 
head,  “These  Are  the  Souls 
Who  Time  Men’s  Tries.” 

Jack  Mann’s  passion 
unfortunately  caused  pas¬ 
sionate  disagreements  when 
he  believed  his  copy  had 
been  tinkered  with.  This  — 
combined  with  his  misfor¬ 
tune  in  having  been  at  five 
papers  when  they  folded  — 
meant  that  Mann  worked  at 
a  slew  of  papers,  including  the  New  York 
Herald  Tribune,  The  Miami  Herald,  and  the 
Baltimore  Evening  Sun. 

plied,  but  Narasimhan’s  Indian  Express  was 
among  the  few  that  did  not. 

Earl  Selby,  82,  who  edited  a  Pulitzer  Prize¬ 
winning  team  of  reporters  at  the  old  Phila¬ 
delphia  Bulletin,  was  killed  Feb.  23  in  an  auto 
accident.  Selby  won  a  scholarship  to  North¬ 
western  University,  and  was  graduated  summa 
cum  laude  with  an  economics  degree  in  1939, 
having  worked  his  way  through  school  as  a 
reporter  and  short-order  cook.  After  writing  for 
the  United  Press  news  service,  as  well  as 
Esquire,  Cornet,  and  Sun  magazines,  he 
became  a  reporter  for  the  Bulletin  in  1942.  He 
wrote  a  daily  column  from  1954  to  1959,  when 
was  named  city  editor.  Three  years  later,  Selby, 
a  defender  of  press  freedom,  was  held  in  con¬ 
tempt  of  court  for  resisting  subpoenas  that 
sought  to  force  him  to  reveal  confidential 
sources  of  information.  The  subpoenas  were 
successfully  challenged  in  court.  In  1964,  the 
Bulletin  won  a  Pulitzer  Prize  for  its  Selby- 
edited  series  on  corruption  in  Philadelphia. 
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interactive 

Are  message  boards  going  the 
way  of  the  dodo  or  the  dolt? 

UNRULY  POSTERS  MAY  LEAD  TO  NIXING  OF  COMMUNITY  FORUMS  BY  JASON  WILLIAMS 


niine  newspapers  began  using 
message  boards  to  give  their 
readers  a  place  to  sound  off  on 
community  current  events.  But 
it  seems  a  few  bad  apples 
may  have  newspapers  throwing  out  bushels 
of  forum  comments. 

Unable  to  deal  with  “outrageous  viola¬ 
tions  of  its  guidelines,  including  foul 
language  and  threats  by  users  against 
users,”  LATimes.com,  the  online  site 
of  the  Lx)s  Angeles  Times,  shut  down 
its  message  boards.  And  The  Sun's 
site  in  Baltimore  could  be  next. 

Matthew  Baise,  senior  news  pro¬ 
ducer  at  Sunspot,  The  Sun's  Web  site, 
said  that  Sunspot  had  been  running  a 
rather  “freewheeling  forum."  until  a 
run-in  with  a  user  forced  him  to 
rethink  his  message-board  strategy. 

“He  was  always  off-topic.”  said  Baise 
about  a  user  who  repeatedly  spouted 
white-supremacist  propaganda.  “I  just 
started  a  books  fomm  for  people  to  dis¬ 
cuss  books,  and  the  second  he  goes  in  . . . 
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he  starts  posting  books  about  the  Jewish  con¬ 
spiracy  and  how  the  white  man  is  kept  down.” 

Baise  deleted  the  user’s  posts  and  contact¬ 
ed  him  via  e-mail  that  he  was  violating  the 


message-board  guidelines  and  also  could 
possibly  get  the  paper  in  legal  trouble  by 
posting  copyrighted  material. 

After  his  messages  were  deleted,  Baise 
said,  the  user  rallied  other  message-board 


posters,  claiming  his  First  Amendment  rights 
were  violated.  But,  Baise  said:  “The  First 
Amendment  is  about  the  government  prohibit¬ 
ing  freedom  of  speech;  it’s  not  about  a  private 
company  or  individual  who 
sets  up  a  forum.  It’s  like 
when  you  invite  people  into 
your  house  to  hold  a  conver¬ 
sation  —  you  can  ask  some¬ 
one  to  leave  if  they’re  caus¬ 
ing  trouble.” 

Trouble  continued  with 
the  user  until  his  account 
was  removed,  but  the  user 
re-registered  and  posted 
Baise’s  home  phone  number, 
address,  and  even  the  demo¬ 
graphics  of  his  neighbor¬ 
hood  on  the  message  board, 
encouraging  people  to  harass  him.  Eventually, 
using  some  creative  Web  administration. 
Sunspot  was  able  to  block  the  user  permanent¬ 
ly.  But  the  event  has  shaken  Baise’s  faith  in  the 
open-door  policy  with  message  boards. 

Given  the  recent  merger  between  the  Times 
Mirror  Co.,  parent  of  The  Sun  and  the  LA. 
Tunes,  and  the  Tribune  Co.,  stricter  policies 
might  be  adopted  under  the  direction  of 
Tribune  Interactive,  Tribune’s  new-media  divi¬ 
sion.  But  such  policies  at  Tribune  Interactive’s 
OrlandoSentinel.com  have  several  message- 
board  users  upset  over  what  they  say  is  censor¬ 
ship  of  their  message-board  posts. 

“On  the  one  hand,  they’re  inviting  you  to 
express  your  opinion,  and  on  the  other  hand,  if 
the  opinion  doesn’t  measure  up  in  some  shape 
or  form,  they  come  along  and  delete  it  or  cen¬ 
sor  it,”  said  Gene  Schumann,  42,  a  semiretired 
Floridian  who  often  posts  his  thoughts  on  The 
Orlando  Sentinel  site’s  message  boards. 

Tanya  Hanson,  a  producer  for  Orlando- 
Sentinel.com,  denied  that  anybody  is  being 
censored  for  expressing  his  or  her  beliefs. 
Messages  are  deleted  only  when  they  violate 
Tribune  Interactive’s  guidelines  or  terms  of 
service,  she  said. 

“Unfortunately,  you  can  have  a  couple  of 
tornadoes  crop  up,”  Baise  said,  “and  the  whole 
thing  is  ruined.”  ■ 
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Wordsmyth:  A  fast  dictionary 
for  editors/writers  on  the  go 

THE  LAST  WORD  ON  WORDS  FOR  THE  WORKING  PRESS  BY  CHARLES  BOWEN 


D 


ictionaries  ought  to  be  fast. 
And  they  seldom  are.  You’re 
editing  copy  and  you  need  to 
check  a  word  —  its 
spellings,  its  multiple  defini- 
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tions.  its  nuances  and  connotations  —  so 
you  stop  your  work,  maybe  even  cross  the 
room  to  the  dictionary  stand,  and  start  flip¬ 
ping  pages.  By  the  time  you  get  back  to  the 
copy,  your  train  of  thought  has  derailed. 

Even  online,  dictionaries  often  aren’t 
especially  fleet.  Some  that  promise  help 
with  words  are  merely  electronic  portals  to 
dictionary  sites  elsewhere.  And  a  number  of 
those  have  interfaces  so  rigid  that  they  verge 
on  being  user-hostile.  Obviously,  they  were  not 
made  with  the  working  press  in  mind. 

What  we  need  is  a  dictionary  built  for  busy 
people.  And  the  Web  may  have  finally  given  us 
one.  Wordsmyth  does  the  basics  better  than  any 
electronic  dictionary  I’ve  seen  so  far,  meshing 
a  dictionary  and  a  thesaurus  and  adding  power¬ 
ful  search  capabilities.  You'll  find: 

•  Simple  searches  give  you  spelling,  pro¬ 
nunciation,  meanings,  synonyms  —  and  a  few 
clever  extras,  such  as  a  list  of  words  that  come 
close  to  the  one  you  entered. 

•  Advanced  searches  let  you  find  a  word 
that  you  don’t  know  by  hunting  in  reverse, 
using  a  meaning  as  the  search  criterion.  You 
can  even  get  a  list  of  words  that  rhyme  with  a 
syllable  you  enter.  What  a  boon  for  headline 
writing  —  not  to  mention  that  sonnet  you’ve 
been  working  on  during  your  lunch  break. 

To  use  this  remarkable  tool,  visit  Word¬ 
smyth  at  http://www.wordsmyth.net  where  the 
top  of  the  introductory  page  provides  a  data- 
entry  box  where  you  can  type  the  word  you 
seek.  Before  clicking  on  the  “Define  it’’  button, 
check  the  radio  button  below  the  field.  You  can 
select  "Exact”  for  a  perfect  match  of  the  word 
you  entered,  “Broad”  (“dog”  would  match 
“guide  dog”)  or  “Spelled  Like”  (“dawg”  would 
match  “dog”).  This  latter  option  —  the  default 
setting  —  is  particularly  cool.  I  entered  “con- 
seeedge.”  and.  after  the  site  scratched  its  elec¬ 
tronic  head  for  30  seconds  or  so,  it  asked  if  1 
was  seeking  “concierge.”  which  I  was. 
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www.wordsmyth.net 


Once  you’ve  found  the  word  you  want, 
Wordsmyth  tells  you  its  part  of  speech,  pro¬ 
nunciation.  and  definition,  along  with  hyper- 
linked  lists  of  synonyms  and  similar  words. 
The  definition  screen  also  provides  a  “Browse” 
button,  enabling  you  to  look  at  words  of  close 
spelling  within  a  range  of  10  to  30  words. 

For  most  applications,  the  basic  search  will 
fill  the  bill.  However,  if  you’re  still  not  finding 
the  word  you  need,  kick  into  hyperdrive  by 
clicking  the  “Advanced  Search”  link  below 
the  search  field  on  the  introductory  screen. 
The  resulting  search  screen  invites  you  to  nar¬ 
row  or  broaden  your  net  by  including  or 
excluding  specific  parts  of  speech,  similar 
words,  keywords  in  definitions,  and  so  on. 
You  also  can  customize  what  fields  of  data  to 
return  in  the  researching,  including  syllables. 


pronunciation,  parts  of  speech,  inflections, 
definitions,  examples,  synonyms,  similar 
words,  cross  references,  and  derivations. 

Other  considerations  in  using  Word¬ 
smyth  for  your  writing  and  editing: 

1  Online  help  is  available  throughout  the 
system.  A  “How  to  Search”  link 
appears  beneath  the  search  field,  targeting 
its  information  dejjending  on  whether  you 
are  attempt  a  basic  or  an  advanced  search. 
An  “Anatomy  of  an  Entry”  link  gives 
information  on  how  to  read  Wordsmyth 
results.  And  atop  the  introductory 
screen  is  a  link  to  the  FAQ  (fre¬ 
quently  asked  questions)  file. 

2  You  can  even  use  Wordsmyth 
without  visiting  the  Web  site.  The 
service  has  created  add-in  buttons  and 
search  windows  that  can  be  incorpo¬ 
rated  into  Web  browsers,  giving  you 
remote  access  to  the  service  from  else¬ 
where  on  the  Internet.  Click  the 
“Remote”  link  at  the  top  of  the  intro¬ 
ductory  screen  for  information  on  var¬ 
ious  options. 

3  Be  sure  to  tell  your  readers  about 
this  site,  both  as  a  research/home¬ 
work  helper  as  well  as  a  linguistic  play¬ 
ground.  They  can  click  "The  Foundry” 
link  at  the  top  of  the  main  Wordsmyth 
page  to  find  the  site’s  word  toys,  includ¬ 
ing  its  crossword  puzzle  solver,  ana¬ 
gram  maker,  and  glossary  builder.  ■ 


pres*tige  (pnS-stezh’,  -stej*)  n. 

1 .  Wiitely  recognized  prominence  or 
influential  status  achieved  through  suc¬ 
cess.  2.  High  standing  among  others; 
honor  or  esteem.  3.  The  comprehensive, 
standards-based  publishing  system 
from  Atex  Media  Solutions. 


Does  your  publication 
have  Prestige  ? 

If  not,  it  should. 

Introducing  Prestige. 

Available  today. 

America  Ea^t.  Booth  56.  April  4-6. 


15  Crosby  Drive 
Bedford,  MA  01730 
1-800-433-ATEX 

www.atex.com 
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Newspapers  Now  at  the  gate 
in  race  for  a  piece  of  the  action 


NEW  DIVISION  FOR  MIDSIZE  PAPERS  SIRED  BY  NEWSPAPERS  FIRST  BY  JOE  NICHOLSON 


Newspapers  First,  whose  stable 
of  big-paper  thoroughbreds 
excludes  undersized  ponies,  is 
creating  a  midsize  division, 
E&P  has  learned. 

The  expansion  runs 


counter  to  years  of 

mergers  and  contrac-  \ 

tion  among  newspaper 

New  York-based  co-op 
owned  by  its  40  mem- 

coming  more  egali- 

several  of  the  co-op’s 
corporate  owners  came  pounding  on  the 
firm’s  door,  demanding  representation  be  pro¬ 
vided  to  their  midsize  papers  as  well  as  their 
metro  dailies  in  the  elite  40. 

“The  key  point  is  that  the  corporate  groups 
wanted  it.  ...  They  came  to  us  and  asked  us,” 
explained  Newspapers  First  President  and 
CEO  Jay  Zitz. 

The  co-op  feared  tempering  its  exclusivity 
would  mean  losing  cachet.  Madison  Avenue, 
mythological  and  sometimes  actual  home  of 
ad  gurus  —  and  three  blocks  west  of  Zitz’s 
Third  Avenue  headquarters  —  has  rolled  out 
the  red  carpet  for  the  big  horses  of  the  news¬ 
paper  industry  because  agencies  need  them  to 
put  together  a  national  newspaper 
campaign. 

,  “We  have  a  very  high  level  of 
?  clout.”  Zitz  told  E&P.  “We  were  con- 
cemed  that  if  we  added  the  midsize 
papers,  that  would  diminish  the  clout 
,  level  in  those  sales  calls.” 

Zitz  s  member  owners,  including 
^  chains  such  as  Gannett  Co.  Inc.  and 
Knight  Ridder,  sit  on  his  board,  and  a 
way  was  found  to  mollify  them  with- 
cu  out,  Zitz  hopes,  sapping  his  big-paper 

£  horsepower.  A  new  division  was  creat¬ 
ed  with  an  entirely  separate  sales  and 
research  stafl';  so  far,  nine  sales  reps 
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We  have  a  very  high 
level  of  clout.  We 
were  concerned 
that  if  we  added  the 
midsize  papers,  that 
would  diminish 
[that]  clout ... 


—  Jay  Zitz 
Newspapers  First 


and  sales  assistants  have  been  hired.  Sales  reps 
from  one  division  will  not  accept  purchases  for 
the  other  division’s  papers,  although  Zitz  said 
they  will  share  information  about  prospects  “to 
the  extent  that  it  is  appropriate  to  do  so.” 

To  head  the  new  division.  Zitz  hired  Wayne 
E.  Kuhn,  a  veteran  ad  executive  from  the 
nation’s  biggest  rep  firm.  New  York-based 
Landon  Media  Group  Inc.,  which  represents 
950  newspapers,  nearly  two-thirds  of  the 
nation’s  dailies. 

The  new  division,  dubbed  Newspapers  Now, 
has  signed  up  23  charter  members.  Its  business 
plan  calls  for  it  to  reach  40  to  50  by  the  begin¬ 
ning  of  next  year.  The  plan  anticipates  a  full- 
size  division  with  20  to  25  sales  reps  and  sales 
assistants  and  a  roster  of  50  to  75  papers. 


Wayne  Kuhn  jockeys  new  unit 


Wayne  E.  Kuhn,  a  veteran  ad  executive, 
will  lead  Newspapers  Now  as  the  division’s 
vice  president  and  national  sales  director. 

Kuhn  left  New  York-based  Landon 
Media  Group  Inc.,  where  he 
was  vice  president  and  national 
sales  director  of  the  firm’s 
CWO&O  division. 

“We’re  both  in  the  same 
business.”  said  Kuhn,  53,  after 
moving  his  Rolodex  down  the  . 

block  from  Landon’s  headquar-  B 

ters  at  805  Third  Ave.  to  711  ' 

Third  Ave.,  the  office  of  ^ 
Newspapers  Now.  “Everybody 
is  going  after  the  same  advertis-  ^ 

ing  dollar.” 

A  U.S.  Air  Force  veteran, 

Kuhn  began  his  career  at  the  San  Antonio 
Light,  where  he  became  advertising  manag¬ 
er,  before  moving  on  to  the  New  York  Post 
and  the  Chicago  Sun-Times.  At  the  Sun- 
Times,  he  spent  a  dozen  years  in 
top  positions,  including  stints  as  national 
sales  director  and  display  advertising  direc¬ 
tor.  He  supervised  the  Sun-Times'  forma¬ 
tion  of  a  paper-owned  national  sales  ope¬ 


ration  with  a  network  of  regional  offices. 

As  a  rep  firm  executive,  Kuhn  learned 
what  the  advertisers  and  agencies  want 
from  newspajjers,  and  he  said  he  hasn’t  for- 
gotten  what  he  needed  from  a 
rep  firm  when  he  worked  at 
newspapers. 

IjlP  “Newspapers  First  has  a 
1  very  proven  sales  approach, 

and  we’re  going  to  be  using  a 
tel  very  similar  approach,”  Kuhn 

told  E&P.  He  said  unifonn  and 
reader-friendly  reports  were 
being  prepared  to  describe 
each  of  his  client  newspapers 
k  to  advertisers  and  agencies. 

Most  important,  Kuhn  vowed 
to  “provide  individual  atten¬ 
tion”  to  his  newspapers,  adding  that  he  did 
not  expect  the  new  company  would  ever 
represent  more  than  50  or  75  papers. 

“When  you’re  not  one  of  the  top  mar¬ 
kets,  you  have  to  figure  out  a  way  that  peo¬ 
ple  will  pay  attention  to  you,”  he  explained. 

After  years  of  rep  firm  consolidation, 
Kuhn  said  it  was  “refreshing”  to  be  part  of 
an  expansion.  —  Joe  Nicholson 
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(Newspapers  First  has  57  sales 
reps  and  sales  assistants.) 

Both  divisions  receive  their 
reimbursement  from  fees  paid 
by  member  papers.  The  fees 
are  based  on  a  number  of  fac¬ 
tors,  including  the  publication 
size  and,  particularly,  national 
ad  revenue  volume.  As  News¬ 
papers  Now  accumulates  more 
members,  executives  plan  to 
invest  additional  fees  in  its 
sales  and  market¬ 
ing  efforts. 

Papers  are  being 
wooed  for  the  new 
midsize  division 
with  the  same  pitch 
that  works  for  the 
big-paper  division: 
the  co-op  maintains 
what  it  contends  is 
an  unmatched  mar¬ 
keting  and  research 
department.  The 
co-op’s  10  staff  researchers  generate  original 
material,  and  they  work  with  outside  research 
organizations  that  the  firm  retains. 

Superior  research  has  pinpointed  the  loca¬ 
tion  of  the  biggest  ad  revenue  lodes,  especial¬ 
ly  in  automobiles,  telecommunications,  finan¬ 
cial  institutions,  hotels,  airlines,  and  travel, 
according  to  Newspapers  First  executives,  so 
sales  reps  don’t  waste  time  pitching  prospects 
with  shallow  pockets.  Some  pitches  are  made 
directly  to  advertisers,  but  a  majority,  some¬ 
where  between  two-thirds  and  three-fourths, 
are  made  to  their  ad  agencies. 

The  research  is  especially  useful  in  gener¬ 
ating  new  business. 

"There  are  bQ.CKX)  multimarket  advertisers 
in  the  U.S.,”  said  Zitz.  "The  objective  is  to 
identify  and  call  on  the  ones  that  will  lead  to 
the  most  revenue  for  your  newspapers.” 

Research  also  helps  determine  how  much 
effort  should  go  into  a  prospect;  Newspapers 
First  has  found  80%  of  its  revenue  comes 
from  20%  of  its  advertisers  so  sales  reps 
focus  on  big  spenders. 

At  each  step,  superior  research  guides  the 
way,  said  Zitz.  Co-op  researchers  pinpoint 
how  prospects’  "budgets  are  allocated  by 
medium  and  by  market,  and  how  much  they 
are  spending  by  month.  We  have  all  that  infor¬ 
mation,”  said  Zitz. 

A  special  unit  at  Newspapers  First  has  tar¬ 


geted  promising 
advertisers  who 
have  not  used 
newspapers  in  at 
least  two  years. 
“We  brought  in 
about  $65  million 
in  new  revenue 
last  year  from  at 
least  100  new  ad¬ 
vertisers,”  noted 
Zitz,  who  added 
that  he  believes 
those  totals  are 
unmatched  in  the 
industry. 

The  two  divisions  each  will  have  a  sepa¬ 
rate  research  staff,  but  they  will  share  data. 
Both  divisions  provide  media  kits  with  stan¬ 
dard  elements  that  are  customized  for  each 

Charter  club  members  sign  up 

Newspapers  Now’s  23  charter  clients: 

•  California:  Marin  independent  Journal 
Novato;  and  The  Press  Democrat 
Santa  Rosa. 

•  Colorado:  Fort  Collins  Coloradoan. 

•  Delaware:  The  News  Journal, 

Wilmington. 

•  Florida:  News-Press,  Fort  Myers;  and 
Tallahassee  Democrat 

•  Georgia:  The  Times,  Gainesville. 

•  Minnesota:  St  Cloud  Times. 

•  New  Jersey:  The  Courier-News, 
Bridgewater;  Courier-Post  Cherry  Hill; 
Home  News  Tribune.  East  Brunswick; 
Asbury  Park  Press,  Neptune;  Daily 
Record,  Parsippany;  Ocean  County 
Observer,  Toms  River;  and  The  Daily 
Journal,  Vineland. 

•  New  York:  Poughkeepsie  Journal. 

•  Pennsylvania:  The  Reporter, 

Lansdale;  and  The  Times  Leader, 
Wilkes-Barre. 

•  Tennessee:  The  Leaf-Chronicle, 

Clarksville;  The  Jackson  Sun;  and  The 
Knoxville  News-Sentinel. 

•  Washington:  The  Bellingham  Herald; 
and  The  Olympian,  Olympia. 

paper.  The  kits  feature  a  uniform  way  of  look¬ 
ing  at  a  paper’s  demographics  and  the  rate  it 
charges  advertisers. 

Another  co-op  selling  point  is  the  firm’s 
incentive  programs  for  sales  reps.  About  40% 
of  the  compensation  of  reps  at  Newspapers 


We  thought  if 
they  weren’t  open 
to  representing 
us,  they  wouid 
have  some 
recommendations. 


—  Jan  Thomas 
The  Press  Democrat 
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First  is  based  on  performance,  primarily  sales; 
Newspapers  Now  is  developing  its  own  incen¬ 
tive  program,  which  will  take  into  considera¬ 
tion  a  rep’s  sales-call  record  as  well  as  sales. 

One  of  the  first  newspapers  to  sign  up  with 
Newspapers  Now  was  The  Press  Democrat  in 
Santa  Rosa,  Calif.,  which  is  owned  by  the  New 
York  Times  Co.  After  using  several  rep  firms  in 
recent  years,  the  daily’s  advertising  included 
about  10%  in  national  ads. 

Jan  Thomas,  national  advertising  manager  at 
The  Press  Democrat,  was  determined  it  could 
do  better  with  national  ads  and  asked  to  join 
Newspapers  First,  even  though  she  knew  her 
paper’s  dominant  market  area  (DMA)  was 
unlikely  to  be  big  enough  to  be  accepted.  “You 
just  never  know.  We  thought  if  they  weren’t 
open  to  representing  us,  they  would  have  some 
recommendations,”  said  Ti.omas,  who  learned 
during  that  call  about  Newspapers  Now. 

Thomas,  whose  national  advertisers 
include  General  Motors,  GTE  Wireless,  and 
Kaiser  Permanente,  signed  up  with  News¬ 
papers  Now  because  she  was  impressed 
with  the  credentials  of  its  hires  and  because 
"we  like  their  focus  on  the  middle-market 
newspapers.”  ■ 

‘Globe  and  Mail’ 
advertising  surges 

Even  with  a  second  Canadian  national 
newspaper  competing  for  ads.  The  Globe 
and  Mail  broke  ad  linage  records  in  January 
and  February  by  as  much  as  20%. 

The  new  highs  come  on  top  of  record  ad 
linage  in  the  fourth  quarter  of  1999. 
Moreover,  the  paper  is  predicting  the  first 
quarter  of  2000  will  also  set  a  record. 

The  success  was  achieved  despite  the 
launch  two  years  ago  of  Conrad  Black’s 
National  Post,  which  has  had  a  vast  market¬ 
ing  campaign  and  has  picked  up  enough  cir¬ 
culation  to  contend  strongly  with  the  156- 
year-old  Globe  and  Mad. 

“After  all  the  rhetoric  and  posturing  of  the 
‘newspaper  wars,’  advertisers  and  agencies 
declare  the  winner  with  their  spending,”  said 
Fhiblisher  and  CEO  Phillip  Crawley.  “We 
credit  these  ad  results  to  the  fact  that  The 
Globe  and  Mad  is  able  to  offer  a  clearly 
defined,  loyal,  and  appealing  readership.” 

While  Crawley  is  enjoying  advertising  suc¬ 
cess  and  may  envision  victory.  Black  has  built 
a  strong  circulation  and  has  said  he  may  invest 
tens  of  millions  more  in  the  Post. 

—  Joe  Nicholson 
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January  retail  ads  off  6% 

Retail  ROP  (run-of-press)  ads  declined  6%  in  January,  com-  During  January,  national  ads  climbed  4%;  classified  and  inserts 
pared  with  the  same  period  a  year  earlier,  according  to  ad  linage  each  rose  5%. 

totals  in  the  exclusive  ftSP/Competitive  Media  Reporting  month-  In  1999  totals,  retail  also  lagged,  remaining  flat,  but  national 
ly  indices.  jumped  9%,  inserts  advanced  6%,  and  classified  rose  4%.  ■ 

The  January  E&P/CMR  newspaper  advertising  indices 


NATW^CATEGORIESailid  JAnMiWTIONALC^^ 


Auto  Dealer  Assocaions 
Banks/Credil  Cards 
CompuWs  &  SoRtwe 
Corporate/Oflice/Other 
FacteryAulORMliw 
Food  &  Household 
Goeemmerd^Wical 


Hotels  &  Resorts 

Insuiance 

Investments 

Mail  Order 

Motion  Pictures 

Travel  &  Tourism 

Utilities  i  Communications 


RETAIL  CATEGORIES  iTol  JAN^B  RETAIL  CATEGORIES  QQI  JAN 


Apparei  &  Accessory  Stores 

.6% 

Auto  Supply/Rtpeif 

-19% 

Books  &  Staliohery  Stores 

-34% 

Building  Materials 

1% 

Computet  Stores 

106% 

Consumer  Electronics 

-15% 

Department  Stores 

-10% 

National  ROP  advertising  linage  in  the  Factory  Automotive  and  Auto  Dealer  Associations  categories  slowed 
down  significantly  in  January  2000.  and  volume  was  lower  than  in  the  same  period  last  year  Motion 
Picture  linage  grew  at  a  greater  pace  than  all  other  National  ROP  categories  combined.  Overall,  the  National 
ROP  Index  remains  strong  and  posted  nice  year-over-year  gams  again  in  January  2000. 


NATIONAL  ROP  ADVERTISING  INDEX 


Overall.  Retail  ROP  categories  were  soft  again  in  January  2000.  However.  Computer  Stores  advertising 
Image  more  than  doubled  compared  with  the  same  month  last  year.  This  helped  to  offset  some  of  the  vol¬ 
ume  losses  m  the  Consumer  Electronics,  Department  Stores,  and  Discount  Stores  categories.  These  three 
categories  combined  experienced  Image  losses  equivalent  to  94%  of  the  volume  losses  in  the  Retail  ROP 
Index. 


RETAIL  ROP  ADVERTISING  INDEX 


B 


I!, /■'«aa»i!i»awi«jiB!5E!i 


MM 


INSERT  CATEGORIES  KCll  JAN  H  INSERT  CATEGORIES  lllil  JAN 


CLASSIFIED  CATEGORIES  qJj  DEC  W  CLASaFgP  CATEGfflgS  pKml  DEC 


Food  &  Household  (CMO) 
FoodSlores 
Fumilure  &  Accessories 
Office  Supi^  Stores 
Other  Inserts 
SdOftan  Goods  Sores 


Buildihg  Materials 

Ccnvuler  Stores 
Consumer  Electronics 
Department  Stores 

Discount  Stores 


Other  Display  Classitied 


PRE  PRINTED  INSERT  INDEX  JAN  00  VS.  JAN  99  5°/. 


DISPUY  CLASSIFIED  ROP  INDEX  JAN  00  VS.  JAN  99  5<^ 


The  Building  Materials,  Drug  Stores,  and  Sporting  Goods  Stores  categories  were  the  only  Pre-Printed 
Insert  categories  with  lower  advertising  Image  volume  m  January  2000  than  in  the  same  period  last  year 
While  ROP  linage  in  the  Consumer  Electronics.  Department  Stores,  and  Discount  Stores  categories  was 
soft  in  January.  Pre-Printed  Insert  advertising  volume  in  these  three  categories  was  strong. 


Recruitment  ROP  advertising  Image  came  back  strongly  in  January  2000  after  an  extremely  disappointing 
previous  year.  Real  Estate  ROP  Image  was  flat  compared  with  January  1999.  ROP  advertising  linage  in  the 
Automotive  and  Education  categories  continued  to  advance  strongly.  Overall,  the  Display  Classified  ROP 
Index  reflected  nice  year-over-year  gains  to  start  the  new  year. 


PRE  PRINTED  INSERT  ADVERTISING  INDEX 


DISPLAY  CLASSIFIED  ROP  ADVERTISING  INDEX 


Hip 
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Fax:  (212)  536-8800  ' 
Phone:1-888-825-9149 
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_ ASTROLOGY _ 

Weekly  or  Monthly  Forecasts 
Free  link  to  our  www  brings  readers 
http://www.time-data.com 
Time  Data  Syndicate  (800)  322-5101 

AUTOMOTIVE 

WE  LL  DO  the  writing,  you  sell  the  ads! 
Enhance  your  auto  section  and  ad  sales 
with  articles  from  AUTOMOTIVE  NEWS 
and  AUTOWEEK,  the  leaders  in  weekly 
automotive  industry  reporting. 

Automotive  News  Syndicate 
Joe  Hanley  (212)  254-0890 
Fax  (212)  254-7646 

ENTERTAINMENT 

Shoppers.  Free  Papers,  Mailers  -  Jazz 
up  your  publication  with  our  lively  Hol¬ 
lywood  column.  Could  sell  ads  for  you. 
Fax  request  for  samples  847-446-4804 
or  E-mail  Lafs(ffiaol,com 


ENVIRONMENT 


“ENVIRONMENTAL  TRENDS” 
Weekly  syndicated  column.  Excellent 
real  estate  supplement.  Samples/rates: 
Stuart  Lieberman  (609)  497-3930 

FEATURES  AVAILABLE 

DOWNLOAD  FREE  FEATURE  HOME 
ARTICLES  FROM  OUR  WEB  SITE. 
www.wdfarmerplans.com/featurehomes 


PUZZLES 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  292-4308  /  (909)  766-761 7 


NEWSPAPER  APPRAISERS 

2000  CUSTOM  MARKET  VALUATIONS 
KAMEN  &  CO.  GROUP  SERVICES 
E-mail:  kevinkamenandco@aol.com 
NY  (516)  379-2797,  Tampa,  FL 
(727)  786-5930,  Fax  (516)  379-3812 

APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 

WHAT  S  YOUR  PAPER  WORTH? 
Find  Out  Today!  It's  Free! 
vvvvw.mediamergers.com 

EXECUTIVE  SEARCH 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 

780  Sold -Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  S.West/West 
(505)  524-0122 

John  Szefc,  Midwest  (91 4)  291  -7367 
Michael  Bradley,  Northeast 
(508)  563-2835 

BILL  MATTHEW  COMPANY 
conducts  professional,  confidential  nego¬ 
tiations  for  sale  and  purchase  of  highest 
quality  daily  and  weekly  newspapers  in 
the  country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053  or  write  Box  3129, 
Cleanwater  Beach,  FL  34630 

No  obligation  of  course. 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)  368-4352 
123  NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 

DORMAN  E.  CORDELL 
Specialty  Enterprises,  Inc. 

1 3240  Peyton  Drive 
Dallas.  TX  75240 
(972)  960-0096 

GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

PO.  Box  627,  Raymond.  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 

GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Affiliated  with  Mel  Hodell 
Nationwide  Sales.  Acquisitions,  Mergers 
5196  Benito  St.  #1 1 ,  Montclair.  CA  91 763 
(909)  626-6440.  Fax  (909)  624-8852 
www.media-broker.com 

JMPC,  Est.  1983,  sells  community,  sub¬ 
urban,  niche,  daily,  and  weekly  news¬ 
papers,  in  90-120  days.  Phone  (614) 
889-9747.  http://www.jmpc.net 


Leader  in  Sale 
of  Community 
Newspapers 


Check  our  References 
(21-*)  265-9300  Ted  Rickenbacher 
Rickenbacher  Media 
(r.-ll  Desco  Dr,  Dalla.s,  TX  "5225 
wwvv .  rickenbachcrmcdia .  com 


EXECUTIVE  SEARCH 


Executive  Search  Consultants 

"Our  Associates  are  former  newspaper  execs  with  over  70  years 
experience.  Call  me  for  a  confidential  discussion  of  your  needs. " 

Ron  Haas  &  Associates 

71 3-977-8955  Fax  71 3-977-9656 
e-mail:  rhaa8@rhaas.com 


NEWSPAPER  BROKERS 

MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364  6554,  Fax  (404)  364-6533 
Lon  W.  Williams 

MICHAEL  D.  LINDSEY 
Experienced  —  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 

PHILLIPS  PROPERTIES,  INC. 
Consultants  -  Investments 
Management  -  Brokers 
PO.  Box  21 9 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 

THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
Newspaper  Sales  &  Appraisals. 

A  34-Year  Tradition  of  Service 
www.bolitho.com  (580)421-9600 

NEWSPAPERS  FOR  SALE 

99  YEAR  OLD  COUNTY  SEAT  WEEKLY 
Western  Montana.  Second  fastest  grow¬ 
ing  county  and  household  income  in 
State.  Includes  modern  building. 
Excellent  schools,  hunting,  fishing,  ski¬ 
ing.  $80,000.  Phone  (406)  225-4242. 

FOR  A  LIST  OF 
Publications  For  Sale  Go  To ... 
vwvvv.mediamergers.com 

FOR  CURRENT  LISTINGS 
GOTO 

wvvw.cribb.com 

LONG-ESTABLISHED  RURAL 
Northern  New  England  paid  weekly. 
$275,000-$300,000  gross.  Real  estate. 
Box  01187,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 

NEWSPAPER  BROKERS 


NEWSPAPERS  FOR  SALE 

LISTING  OF  THE  MONTH: 

Five  Day  Daily  in  upper  Midwest. 

No  competition,  very  stable  market! 
Priced  at  1 .5X  gross. 

Plus,  many  other  weeklies  &  bi-weeklies. 
Call  or  write  for  a  listing  newsletter! 

NATIONAL  MEDIA  ASSOCIATES 
EDWARD  ANDERSON,  BROKER 

PO.  BOX  2001 ,  BRANSON,  MO  6561 5 
(417)  336-3457 

OR  E-MAIL:  BROKERED1@AOL.COM 


PROFITABLE,  WELL-ESTABLISHED 
Southeast  Florida  weekly  in  dynamic, 
growing  cities.  Editorial  owner  will 
assist  transition.  $500,000. 

Fax  serious  queries  to  954-486-4880 


SOUTH  FLORIDA  WEEKLY 
Ideal  location  for  owner-operator.  Well 
established.  Gross  $160M.  Owner 
motivated  to  sell.  Willing  to  consider 
reasonable  offer.  Call  (561)  368-4352. 


TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger,  ATN,  1801  Exposi¬ 
tion.  Austin,  TX  78703-2833. 

(512)  476-3950 

THE  ALLURE  OF  ALASKA!  One  com¬ 
pany;  two  monthly,  statewide  business 
newspapers.  1999  gross  near$700K. 
Contact  Steve  Sutherlin  907-345-2565 

NEWSPAPERS  WANTED 


AFRICAN  AMERICAN  NEWSPAPER 
publishing  company  seeks  to 
purchase  Black  weekly  newspapers. 
Confidentiality  maintained.  Contact: 
Eric  Kearney,  president 
Sesh  Communications 
PO.  Box  1691 .  Cincinnati.  OH  45201 

NEWSPAPER  BROKERS 


Confidential  Appraisal 
for  Estate,  ESOP, 
Partners,  Bank,  Tax, 
Stock,  Assets 


Bolitho-Cribb 
&  Associates 

Publication  Brokerage 
&  Appraisals 


We  have  sold 
thousands  of 
publishing  companies 
since  1923 


Please  call  us  to  discuss  your  options  in  a  saie 


John  Cribb 
406-586-6621 
104  E.  Main,  Suite  402, 
Bozeman,  MT  59715 
jcribb@lmt.net 


Jim  Hicks 
307-684-9407 
336  US  16  East, 
Buffalo,  WY,  82834 
|fhick8@trib.com 


Tom  Karavakis 
941-403-4133 
268  Edgemere  Way  E., 
Nmles,  FL  341  (& 
toki8@mindspring.com 


For  a  listing  of  publications  for  sale,  go  to  www.cribb.com 


www.editorandpublisher.com 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


PUBLICATIONS  FOR  SALE 


COLORADO  FOOTHILLS  COMMUNITY 
20  minutes  to  Denver,  bi-monthly, 
great  potential  to  go  monthly,  7-years 
of  news,  history,  interviews.  Population 
9,000,  average  household  income 
$1 50,000 -r  controlled  circulation  6,000. 
Revenue  $50,000  generated  by  one: 
writer,  sales,  prepress. 

(303)  526-5564 
nancy_k_crego@yahoo.com 


CAMERA  &  DARKROOM 


NO  NONSENSE  50“  WEB 
SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 


EQUIPMENT  FOR  SALE 


STEPPER  EQUIPMENT 

1 .  Model  4513  Collator  Fold-N-Tyer 

3  channel  automatic  feeders  with 
single  folding  head  &  tyer 

2.  Model  4000  Bagger 

Bags  single  folded  and  tied  papers 
from  the  451 3  Fold-n-Tyer 

3.  Model  4000  Sealer 

Heat  pressure  seals  the  open  end  of  a 
bagged  paper  from  the  4000  Bagger. 

MACHINE  CAN  COLLATE.  TIE,  BAG, 
AND  SEAL  APPROXIMATELY  5000 
PAPERS  PER  HOUR  IN  FULL  RUN. 

J.B.  NEWSPAPERS  Inc. 

(516)  423-9879 
ask  for  John 


TWO  CHESIRE  LABELING  MACHINES 
Heat  wheel  and  glue  wheel. 
Bought  new,  still  like  new. 

Call  (256)  546-0600,  ask  for  Bill 


MAILROOM 


ALLMAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates.  Inc, 
(256)  997-9355  Fax  (256)  997-9656 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817,  Fax  (770)  590-7267 


LARGE  GROUP  OF  1 992  QUIPP 
CONVEYOR  COMPONENTS 
(stream,  floor,  stackers) 

Muller  227  Inserters/Pockets 
Kansa  480  Inserters 
MID-AMERICA  GRAPHICS,  INC. 
(800)  356-4886.  Fax  (816)  887-2762 

MAILROOM  EQUIPMENT 
Standlee  and  Associates.  Inc. 
(407)  273-5218  Fax  (407)  273-901 1 


NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 


_ MAILROOM _ 

INSERTER  FOR  SALE: 

8-48P  Inserter  with  ARS-As  is.  Where  is. 
Contact:  NEWSTEC 
Attn:  Terry  Connors  508-850-7945 


PRESSES 


COMMERCIAL  PRESSES/AUXILIARIES 
Brush  Dampener  Conversions 
(815)  648-461 1 .  Fax  (815)  648-2856 


COMPLETE,  OPERATIONAL 
PRESS  ROOM 

With  4  Goss  Community  greaser  units. 
Community  folder  &  plate  burners,  etc. 
in  excellent  condition.  Northeast  Oregon 
Rick  Swart  (541 )  426-4567 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 
Newman  International.  L.L.C. 

Web  Press  Sale 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  SOLNA  D30  C96 

Tel;  (913)  648-2000 
Fax;  (913)648-7750 


FOR  SALE;  8/u  GOSS  COMMUNITY  SC 
2  folders,  upper  former,  forklift  and  roll 
clamp,  2  Count-O-Veyors.  all  new  rollers 
and  blankets,  complete  for  $175,000 
Call  (913)  648-4195 


METRO,  URBANITE.  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528.  Fax  (770)  552-2669 


PRESS  FOR  SALE 
1 3-unit  Goss  Community  SC/SSC 
comprised  of  1 -three  high,  3-two 
highs.  4  mono  units.  Equipped  with 
pneumatics,  brush  dampening  and 
motorized  comps.  Clean  &  in  excellent 
condition.  Can  be  seen  running. 
Inter-Continental  Graphics  Inc. 
(941)  561-6401  inter@sprintmail.com 


USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 

MOUNTAIN  STATES,  INC. 

(800)  257-3045 


PRESSES 

•  Goss  3;2  Folders  23  9/10",  22  3/4", 
22",  21  1/2",  21“ 

•  New  or  Rebuild  Goss  R.TP  42" 
45“ 

•  Goss  Y  columns  all  sizes 

•  Goss  Metro  Units 

•  Harris  1 650  folder  22  3/4" 

Northeast  Industries.  Inc, 

Tel;  (800)821-6257 
Fax;  (323)  256-7607 


Current  Press  Equipment  List 

SINGLE  WIDTH 

GOSS 

•  Two  9-unit  GOSS  COMMUNITY  pre¬ 
sses  each  consisting  of  an  SSC 
folder,  C,  SC,  and  SSC  units  (many 
units  with  upgrades)  ranging  in  age 
from  late  '60s  to  early  '80s. 

•  11 -unit  GOSS  COMMUNITY  consist¬ 
ing  of  SSC  folder  &  u.f.,  SC  folder,  2 
drives. 

•  GOSS  SSC,  SC  &  COMMUNITY 
units  (floor  position  or  stacked  posi¬ 
tion),  folders,  upper  formers,  press 
drives  and  roll  stands. 

•  Stacked  set  of  GOSS  SUBURBAN 
1 500  series  units. 

•  GOSS  SUBURBAN  units  -  stacked 
and  floor  position  -  9000  and  1000 
series. 

HARRIS 

•  5-unit  HARRIS  VI 5C  with  JF7  &  30 
HP  drive,  1981  vintage. 

•  4  HARRIS  VI 5C  units  (converted  to 
VI 5D),  mid  '70s  vintage. 

•  6-unit  HARRIS  VI 5A  press  with  JF7 
&  30  HP  drive  (ductor  &  continuous 
style  units).  Available  July/ August. 

•  5-unit  HARRIS  VI 5A  press  with  JF7 
&  30  HP  drive  (ductor  style  units). 

KING 

•  Two  6-unit  NEWS  KING  presses  with 
stacked  sets  of  units. 

•  5-unit  NEWS  KING  with  KJ6,  4  floor 
units,  1  stacked. 

DOUBLE  WIDTH 

•  22"  GOSS  COLORLINER,  27  printing 
couples,  double  3;2,  160-page 
folder,  nine  45”  RTP's  -  1990  vin¬ 
tage. 

•  22“  GOSS  HEADLINER  OFFSET  con¬ 
sisting  of  5  black  units,  2  units  with 
13-side  half  decks,  a  standalone 
TKS  half  deck,  3;2  folder.  7-42" 
RTP's,  Smith  spray  bars,  T-NPC 
press  controls. 

•  22  3/4“  GOSS  COLORLINER.  36 
printing  couples,  double  3;2  folder 
160-page  folder,  nine  RTP's  (up  to 
50")- 1991. 

•  5-unit  HARRIS  1660  with  double  2;1  | 
folder,  air  angle  bars,  two  200HP  I 
motors,  five  MEG'S.  Clean  and  in 
good  mechanical  condition  -  1978 
vintage. 

•  23  9/16  "  cut-off  GOSS  METRO  with 
double  3;2  folder,  7  units,  3  half 
decks,  seven  42"  RTP's  -  clean  and 
in  good  mechanical  condition. 

•  Sovereign  single  3;2  160  page  folder 
with  double  upper  formers,  22  3/4" 
cut-off  and  motor  -  good  condition, 
1984. 

Inland  Newspaper 
Machinery  Corp. 

RO.  Box  1 5999,  Lenexa,  KS  66285 
91 3-492-9050,  Fax  91 3-492-621 7 


PRESSES  FOR  SALE 
Three  units  Goss  Community,  late 
'60s.  Grease  units.  Run  very  little.  Call 
Richard  Sloan  (303)  688-4222,  ext.  30 


PRESSES 


MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 

Used  Equipment  Offered 

by  Global 

•  8  UNIT  UNIMAN  2/2 

1982;  22  3/4“  cut-off;  45,000  PPH; 
can  produce  a  56  page  product, 
collect,  with  4  pages  of  process 
&  4  pages  spot  color. 
Optional  second  folder. 

•  6  UNIT  UNIMAN  4/2 

1 988;  22"  cut-off;  50“  web  width; 
60,000  PPH;  can  produce  a  80 
page  product,  collect,  with  8  pages 
of  process  &  1 6  pages  of  spot  color. 

•  GOSS  21  1/2”  FOUR  HIGH 

HEATSET  PRESS 

Including  (1)  SSC  Folder. 

Martin  Splicer/Infeed, 
and  TEC  Heatset  Package. 

•  GOSS  21  1/2“  SSC  FOLDER 

1/2  and  1/4  capacity. 

Immediate  availability  on  all.  Call: 

Mickey  Bella 

Global  Press  Sales 

Phone:  732-560-9364 
Fax:  732-560-9422 

Global  Singlewidth  Sales 

‘Phone:  630-739-9977 
‘Fax:  630-739-9243 
*NOTE  NEW  NUMBERS 


WANTED  TO  BUY 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitchers/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 
(256)  997-9355  Fax  (256)  997-9656 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817,  Fax  (770)  590-7267 

imbsisbbs 


ADVERTISING  SERVICES 


PosT-ii-' Note  Advertising  by 

NoteAdsjCom 

NoteAd8.com,  Inc.  is  your  source  for  the 
printing  and  placement  of  Post-it*  Note  ads. 

•  Proven  to  er^bance  readership  and  response 
of  your  pnnt  media  advertising 

•  Authonzed  distributor  of  3M 

1-877-668-3231  Post-H 

www.noteads.com  Nom 


CIRCULATION  SERVICES 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 
WWW.PROSTARTS  COM 


www.editorandpublisher.com 
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CIRCULATION  SERVICES 


CIRCULATION  SERVICES 


The  Prepaid  Subscription  Telemarketing  Leader 
Now  Offering  Free  Test  Campaigns 
Let  Us  Show  You  The  Difference! 

Call  Andy  Orr  at  1-888-343-0470  X 106 

www.circulationservices.com 


CIRCULATION  SERVICES 

HEADLINE  PROMOTIONS,  INC. 

TELEMARKETING  SERVICES 

NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 

Programs  tailored  to  meet  your  needs. 
Professional  representation 
that  you  demand. 

COMPARE!  Test  Programs  Available 

E-mail  Hdline1@aol.com 
for  a  list  of  references. 

Dennis  McQuillan 
(800)  260-9823 

MARKETING  PLUS  INC. 
Telemarketing  specialists  in  circulation 
development.  Custom  programs  for 
any  size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quantity  sales!  Phone  (732)  738-5100, 
Fax  (732)  738-5115 
E-mail  JanMont@Earthlink.com 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Slop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 

SPECTRUM  MARKETING  SERVICES 
A  teleservice  solution  for 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 

TELE  DIRECT  MARKETING,  INC. 
(912)  226-6100,  Fax  (912)  226-5414 
"newspaper  telemarketing  experts" 


.Metro  New.s  Ser\  ice,  Inc. 
Nationw  itie  TE1.E.M.\RKETING 
Horace  Southward 
(877)550-1515 
Eric  Southward 
WWW,  metro-news,  com 

www.editorandpublisher.com 


CIRCULATION  SERVICES 

TELEMARKETING  PROF.  INC. 
Coast  to  Coast  Telemarketing 
Now  in  our  4th  decade  servicing 
the  Newspaper  Industry. 

Our  main  emphasis  Quality  Starts 
Al  Schreibman  1-800-830-3776 

COMPUTER  SOFTWARE 

SOFTWARE  for  AR,  classifieds, 
scheduling  &  circulation.  Fake  Brains, 
(303)791-330''  www.fakebrains.com 

NEWSPAPER  CONSULTANTS 

CRADICK  &  MINIE,  Confidential  Con¬ 
sultants  to  Publishers.  70  years  com¬ 
bined  industry  experience.  (888)  414- 
5038  or  mminie5382@aol.com 

HARD  FACTS  ...  TOUGH  DECISIONS! 
Scripps  Consultants  Ltd. 
www.scrippsconsults.com 
E-mail  BHS17News@aol.com 

PRESSROOM  SERVICES 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  ladder- 
ways?  Dirty  air  handling  systems,  duct 
work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAOTION! 

40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 1 0 


HELP  WANTED 


ACCOUNTING 


CONTROLLER 


The  Concord  Monitor,  a  7-day.  22,000 
circulation,  privately  owned  newspaper 
located  in  New  Hampshire's  beautiful 
state  capital,  is  seeking  a  Controller  to 
run  its  7-person  Business  Office  func¬ 
tion.  Our  award-winning  paper  was  also 
recently  named  by  CJR  as  one  of  the 
top  25  newspapers  in  America.  A  Bach¬ 
elor's  degree  in  Accounting  or  Finance 
or  equivalent  of  experience  in  Account¬ 
ing  or  Finance  fields  required.  CPA  or 
experience  in  a  Controller  role  pre¬ 
ferred.  Supervisory  experience  is  a  plus. 
Send  resume  with  salary  requirements 
to: 

Concord  Monitor,  Attn:  Trade  Wajer 

PO.  Box  1177,  Concord,  NH  03302 
Or  E-mail:  twajer@cmonitor.com 
Or  fax:  (603)228-8238  EOE 


ACCOUNTING 


ASSISTANT  CONTROLLER 
The  Sacramento  Bee  has  an  opport¬ 
unity  for  a  qualified  individual  to  join  our 
Finance  team  in  the  position  of  Assis¬ 
tant  Controller.  This  position  leads  the 
accounting  function,  budgeting,  a- 
ccounts  payable,  circulation  account¬ 
ing,  pay  by  mail,  cashier  and  payroll 
functions.  Provides  support  for  upper 
management  on  various  projects  having 
to  do  with  strategic  initiatives  and  anal¬ 
ysis.  Seeking  an  Individual  who  po¬ 
ssesses  the  following  qualities:  5-7 
years  at  a  mid  to  senior  financial  man¬ 
agement  level  with  hands-on  experi¬ 
ence  in  preparing  financial  statements. 
Experience  with  1-year  and  5-year  plan¬ 
ning,  ROI  analysis,  asset  control,  inven¬ 
tories.  Good  communication,  computer 
and  people  skills  are  required,  as  is  the 
ability  to  effectively  manage  change. 
BA  degree  with  major  in  accounting, 
CPA  preferred.  The  Sacramento  Bee 
offers  full  benefits,  including  401  (k).  To 
apply  please  send  resume  with  cover  let¬ 
ter  including  salary  history  to: 

The  Sacramento  Bee 
Dwight  Hastings 
Finance  Director,  PO.  Box  15779 

Sacramento  CA  95852 
Or  E-mail  dhastings@sacbee.com. 

ADMINISTRATIVE 

PRESIDENT  -  Northeast  newspaper 
group  -  2  daily  newspapers  with  36,500 
circulation,  a  free  weekly  (20,000  circula¬ 
tion),  and  a  commercial  printing  busi¬ 
ness  -  seeks  accomplished  executive 
for  journalistic  and  operational  lead¬ 
ership  of  papers  and  operational 
oversight  of  weekly.  Must  demonstrate 
energetic  leadership  in  a  team-oriented, 
unionized  environment,  effective  market¬ 
ing  skills  and  community  participation 
credentials.  Successful  candidates  will 
have  managed  in  both  large  and  small 
newspaper  environments  and  find  chall¬ 
enge  and  satisfaction  in  this  opportunity. 
Please  contact  Alice  Andrus: 

(617)  437-9324  or 
cand  rus@world .  std  com 


The  San  Antonio  Current,  a  45,000  cir¬ 
culation  Alternative  Newsweekly  lo¬ 
cated  in  San  Antonio,  Texas  is  search¬ 
ing  for  a  new  publisher.  We  are  looking 
for  a  hands-on  publisher  who  can  lead  a 
staff  of  30  and  help  us  grow  the  Current 
to  its  next  level.  We  are  an  established 
paper,  which  is  part  of  a  larger  group  of 
Alternative  Newsweeklies,  and  offer  the 
support  and  environment  to  let  the  right 
publisher  flourish  in  this  environment.  As 
publisher  of  the  Current  you  are  re¬ 
sponsible  for  all  aspects  of  the  operation 
including  budgeting,  overseeing  the 
management  staff,  vision  and  most  im¬ 
portantly,  growing  the  operation.  San 
Antonio  is  a  great  market  to  live  and 
work.  We  are  offering  a  competitive  com¬ 
pensation  package  and  are  looking  to  fill 
this  position  by  mid-April.  Applicants  can 
apply  by  E-mail: 

dfarley@citypaper.com  or  mall 
Don  Farley 
c/o  City  Paper 

81 2  Park  Avenue,  Baltimore.  MD  21 201 


ADMINISTRATIVE 


COMMUNITY  PUBLISHER/GENERAL 
MANAGER  -  Yellowstone  Newspapers,  a 
small  group  of  community  papers  based 
in  Montana,  seeks  candidates  for  Pub¬ 
lisher/General  Manager  of  the  Miles  City 
Star,  a  4,000-circulation  daily  (m-f,  PM). 
General  management  experience  re¬ 
quired,  sales  emphasis  and  small-town 
experience  preferred,  some  experience 
with  web  and  job  printing  and  office 
equipment  sales  desired.  Friendly  com¬ 
munity  in  the  heart  of  Montana’s  cattle 
country,  regional  retail  center,  good 
schools,  fine  medical  facilities,  hunting 
and  fishing.  Reply  with  resume  to: 

John  Sullivan,  president 
Yellowstone  Newspapers,  PO.  Box  2000 
Livingston,  MT  59047 
Or  execoffice@livent.net 

PUBLISHER/GENERAu  MANAGER: 
Incredible  adventure  for  entrepreneurs 
and  Advertising  Directors.  Bigfoot 
Media,  publisher  of  the  Berkeley  Daily 
Planet,  Is  looking  for  additional  leaders 
to  build  teams  at  small,  start-up  Califor¬ 
nia  daily  newspapers.  Hands-on  experi¬ 
ence  required:  sales,  news,  distribution, 
and  leadership.  Competitive  compensa¬ 
tion  plus  stock  options  for  aggressive 
leaders.  Not  for  the  faint-hearted:  strong, 
entrepreneurial  work  ethic  required! 

E-mail:  arnold@berkeleydailyplanet.com 
Or  fax  (510)  841-5695. 

GENERAL  MANAGER 
This  is  not  a  sit  behind  desk  job.  To  be 
successful  managing  our  two  weeklies 
and  a  regional  "things  to  do”  pub¬ 
lication,  you’ll  need  to  be  on  the 
streets  making  things  happen.  Our 
publications  are  located  in  the  Tri- 
State  region  of  AZ-CA-NV  on  the 
banks  of  the  Colorado  River.  For  more 
information  check  our  web  site: 
www.brehmcommunications.com 

ADVERTISING 


JOIN  THE  STAFF  OF  OUR  NEW 
BUSINESS  WEEKLY  IN  LAS  VEGAS 
Our  large  and  diverse  media  organiza¬ 
tion  is  poised  for  its  next  big  project  in 
Southern  Nevada.  We  re  going  to  be 
publishing  an  innovative  new  business 
weekly  in  the  world’s  most  exciting 
city.  If  you've  got  the  caliber  of  skills 
we  re  seeking,  then  this  is  the  place  for 
you.  We've  got  the  nation’s  best 
climate  and  lifestyle  -  day  or  night. 

•  Advertising  Director 

•  Advertising  Account  Executives 

•  Editor 

•  Managing  Editor 

•  Special  Publications  Editor 

•  Reporters 

•  Researchers 

•  Graphic  Designer 

•  Website  Content  Developer 

We  offer  competitive  salary  and  great 
benefits.  Mail,  fax  or  e-mail  cover  let¬ 
ter.  resume,  and  salary  history  to: 
GREENSPUN  MEDIA  GROUP 
Nancy  Weiner,  HR  Mgr. 

2290  Corporate  Circle  Dr.,  Ste.  250 
Henderson,  NV  89014 
Fax:  702-952-4099 
nancyw@vegas.com 
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HELP  WANTED 


ADVERTISING 


THE  OUTER  BANKS  SENTINEL 
an  award-winning  NC  weekly,  is  seeking 
a  sales  professional  to  join  our  advertis¬ 
ing  department.  Media  sales  experience 
preferred.  Pay  is  competitive  including  a 
substantial  base  plus  commission.  Relo¬ 
cation  allowance  available.  Setting  is 
paradise  -  the  NC  Outer  Banks.  Send 
resume,  letter  and  references  to: 

Kevin  Schwartz,  Publisher 
Outer  Banks  Sentinel 
PO.  Box  546,  Nags  Head.  NC  27959 
Or  E-mail:  sentinel@interpath.com 

ASSISTANT  RETAIL  MANAGER 
The  Sarasota  Herald-Tribune,  a  New 
York  Times  Newspaper,  is  seeking  a 
hands  on  manager  with  strong  lead¬ 
ership  and  entrepreneurial  skilis  to  lead, 
motivate  and  train  the  advertising  staff. 
Previous  management,  budgeting  and 
training  experience  required.  Majors 
Accounts  experience  a  plus.  EOE/Drug 
Free  work  place.  Resume  to. 

Retail  Advertising  Manager 
Sarasota  Herald-Tribune 
801  S.  Tamiami  Trail,  Sarasota,  FL  34236 

AD  DIRECTOR/SALES  MANAGERS 
Visit  www.marks-ferber.com  for  current 
list  of  top  career  opportunities. 


ADVERTISING 


ADVERTISING 


ADVERTISING  DIRECTOR 
Connecticut  7-day  newspaper  with 
weekly  newspaper  and  shopper  group 
is  seeking  an  experienced  ad  director 
to  lead  advertising  operations. 

The  ideal  candidate  will  possess 
strong  sales  and  interpersonal  skills, 
and  must  be  willing  to  lead  by  example 
to  achieve  and  surpass  goals. 
Competitive  salary,  incentive  and 
comprehensive  benefits  package 
offered.  Send  cover  letter  and  resume 
and  salary  requirements  to: 

Box  01185,  Editor  &  Publisher 
1515  Broadway,  12th  FI.  NY,  NY  10036 

MAJOR  ACCOUNT  SALES  MANAGER 
Come  work  for  the  best  newspaper  in 
Ohio  -  The  Cincinnati  Enquirer  &  Post. 
As  a  part  of  Gannett,  Inc.,  the  nation's 
largest  newspaper  company,  we  offer  a 
dynamic,  customer  focused  environ¬ 
ment  where  individuals  are  rewarded  for 
exceptional  performance.  Rated  among 
the  top  five  employers  by  Working 
Woman  Magazine  and  22nd  by  FOR¬ 
TUNE  as  a  leader  in  diversity.  Minimum 
2  years  media  sales  management  expe¬ 
rience.  Fax  or  E-mail  resume  to: 

Human  Resources 

(513)768-8210  hr@enquirer.com 


ADVERTISING 


SALES  MANAGER 
(RECRUITMENT  ADVERTISING) 


The  Indianapolis  Star  has  an  immediate  full-time  employment 
ttpportunity  in  our  Advertisiny>  Marketing  Department.  We  are  seek¬ 
ing  a  qualified  candidate  to  fill  a  Sales  Manager  position  which  special¬ 
izes  in  recruitment  advertising. 

The  Sales  Manager  is  responsible  for  the  following: 

♦  Establishing  and  implementing  the  recruitment  ailvertising 
initiatives  to  meet  sales  objectives  and  exceed  department  budget. 

^  Leadingmanaging  the  inside  and  outside  .sales  forces  by  providing 
individual  and  team  guidance  in  a  manner  which  is  developmental  in 
nature. 

^  Strategic  planning  of  sales  initiatives  to  meet  customer  needs 
through  integrated  recruitment  solutions,  including  newspaper 
employment  advertising,  'XbrkAvenue,  and  Jobsindiana  employ¬ 
ment  kiosks. 

The  ideal  candidate  must  have  the  ability  to  build  and  maintain 
effective  relationships  and  alliances  with  clients  and  advertising  agen¬ 
cies.  The  candidate  must  be  able  to  develop  and  execute  plans  and 
achieve  results  through  teamwork.  The  position  requires  a  person 
with  experience  leading  and  managing  a  sales  team,  as  well  as  strong 
leadership  cgialities  anti  proven  .sales  skills. 

The  ideal  cantiidate  must  have  persuasive  ttral  anti  written  communi¬ 
cation  skills  as  well  as  professittnal  presentation  skills.  A  high  tlegree 
of  enthusiasm  is  also  needetl. 

Recruitment  experience  is  a  valuable  a.s.set  while  media  or  advertising 
experience  is  a  must.  A  cttllege  degree  in  Communications.  Advertis¬ 
ing  or  .Marketing  is  preferretl. 

The  Star  offers  an  attractive  benefits  package  to  include  metlical, 
dental,  vision  coverage,  a  pension  plan  anti  a  -tOltk)  program. 

Interested  canditlates  should  submit  a  resume  with  a  ctiver  letter 
identifying  this  positittn.  salary  history,  anti  references  to: 

Human  Resources 

The  Indianapolis  Star 

307  North  Pennsylvania  Street,  P.O.  Box  145 
Indianapolis,  IN  46204-0145 
Fax:  (317)  633-9816 

Equal  Opportunity  Employer  That  Values  Diversity 


ADVERTISING 


ADVERTISING  DIRECTOR 
Antelope  Valley  is  the  place  to  be  in 
2000!  We  are  looking  for  an  experi¬ 
enced,  community  minded,  advertising 
professional  with  exception  people 
skills  to  lead  our  talented  advertising 
staff.  If  you  are  looking  for  an 
opportunity  to  make  a  difference  in 
this  fast  growing  southern  California 
market;  if  you  are  interested  in  working 
for  an  organization  where  your  contri¬ 
butions  will  be  recognized  and 
rewarded;  if  you  are  able  to  inspire 
teamwork  and  cooperation  among  the 
advertising  sales  staff  and  with  the 
other  departments  of  the  newspaper, 
than  send  us  a  resume  and  cover  fetter 
that  demonstrates  your  safes  and 
marketing  skills  and  your  passion  for 
excellence.  Generous  salary  package 
in  the  mid  90's  includes  excellent 
benefits.  We  are  the  Antelope  Valley 
Press,  a  family  owned,  mid  size,  award 
winning,  community  daily  serving  the 
rapidly  growing  communities  of  the 
Antelope  Valley  including  Palmdale 
and  Lancaster,  California.  Send  your 
application  materials  to; 

Cherie  Bryant 
Vice  President, 

Marketing  and  Advertising 
The  Antelope  Valley  Press 
PO.  Box  4050 
Palmdale,  CA  93590-4050 


ADVERTISING  SALES  MANAGER 
for  expanding  weekly  newspaper  group 
paper  in  Mid-Hudson.  Excellent  benefits, 
opportunity  for  growth.  Small  ad  staff 
needs  committed  leader.  Salary  com¬ 
mensurate  with  experience.  Apply  to; 

WB  Grimes  &  Company 
35  RIage  Road,  Goshen,  NY  10924 
Or  Fax  resume  to  (91 4)  291  -7367 


CLASSIFIED  ADVERTISING  MANAGER 
Neweity  seeks  a  Classified  Advertising 
Manager  to  oversee  the  department's 
operations  and  safes  efforts  for  Neweity 
magazine  and  its  website.  Classified 
print  management  experience,  good 
communication  skills  and  familiarity 
with  sales  forecasts  preferred.  E-mail 
resume  and  salary  history  to; 

employment@newcitynet.com 


ADVERTISING 


ADVERTISING 


ADVERTISING  MANAGER/ 

BUSINESS  DEVELOPMENT 
Want  to  be  an  industry  leader?  Then 
join  the  company  that  is  changing  the 
media  and  newspaper  consulting  land¬ 
scape. 

Newspaper  Services  of  America  (NSA), 
the  country's  leading  print  media  com¬ 
pany,  is  seeking  a  motivated  experi¬ 
enced  leader  to  join  their  SmartCirc! 
division.  This  person  will  directly  assist 
in  developing  and  growing  established 
and  potential  business  opportunities 
within  the  newspaper  industry.  Must 
have  accomplished  sales  and  pres¬ 
entation  skills,  and  a  good  understand¬ 
ing  of  how  advertising,  circulation  and 
marketing  inter-relate  within  the  news¬ 
paper  industry.  Overnight,  out-of-state 
travel  required.  NSA  is  based  in  Chi¬ 
cago.  relocation  is  optional. 

Attractive  package  including  salary 
plus  bonus,  excellent  benefits,  match¬ 
ing  401  (k)  and  company  stock  dis¬ 
count  purchase  program.  If  interested 
please  send  resume,  salary  history  and 
references  to; 

Larry  Maynard,  Vice  President 
Newspaper  Services  of  America 
1804  N.  Naper  Blvd. 

Naperville,  IL  60563 
Fax:  630/577-0013 
E-mail: 

Lmaynard1@nsamedia.com 


NATIONAL  ADVERTISING  MANAGER 
Western  Pennsylvania's  leading  news¬ 
paper,  the  Pittsburgh  Post-Gazette,  is 
searching  for  a  high  energy,  experi¬ 
enced,  and  aggressive  leader  for  its 
National  Advertising  department.  This  is 
an  exceptional  opportunity  to  work  for 
an  outstanding  Top  20  newspaper  in  a 
marketplace  that  is  growing  rapidly. 
Attractive  package  including  competitive 
salary  plus  bonus,  and  excellent  benefits 
with  matching  401  (k).  Interested  candi¬ 
dates  should  send  resume  and  cover  let¬ 
ter  to: 

Scott  Brooks,  Director  of  Advertising 
The  Pittsburgh  Post-Gazette 
34  Blvd.  of  the  Allies,  Pittsburgh,  PA  15222 
Fax:  (412)  263-3876 


ADVERTISING 
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REGIONAL  ADVERTISING  MANAGER 

Editor  &  Publisher,  the  dominant  trade  magazine  of  the  newspaper  industry, 
seeks  a  Northeast  Regional  Advertising  Manager  to  sell  display  advertising 
across  multiple  print  and  web  products.  Minimum  5  years  print  advertising 
experience  required,  along  with  knowledge  of  the  newspaper  industry.  Online 
publishing  knowledge  a  plus.  Position  offers  a  competitive  compensation 
package  and  is  located  in  our  Boston  office. 

Please  respond  to  Dennis  O’Neill,  VP  Tublisher; 

Fax  (212)  691-6939 
or  doneill(S  editorandpublisher.com 
No  phone  calls,  please 


www.edltorandpublisher.com 
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DISPLAY  ADVERTISING 
SALES  MANAGER 

The  State  Journal-Register  is  seeking 
an  experienced  advertising  manager  to 
oversee  one  of  its  Display  Advertising 
sales  staffs. 

The  ideal  candidate  must  have  a  Bach¬ 
elor's  degree  and  be  an  aggressive  pro¬ 
fessional  who  can  train  and  motivate  the 
Display  sales  team.  Prior  experience 
involving  goal  setting,  performance 
appraisal  and  development  of  sales  rep¬ 
resentatives  is  essential.  Also,  a  solid 
sales  and  contract  negotiations  track 
record  is  a  must.  The  job  further  re¬ 
quires  skills  necessary  for  developing 
operating  budgets  and  achieving  rev¬ 
enue  goals. 

We  offer  a  competitive  salary,  bonuses 
and  excellent  benefits.  The  State 
Journal-Register,  the  oldest  newspaper 
in  the  state  of  Illinois,  has  a  daily  circula¬ 
tion  of  61 ,000  and  71 ,000  on  Sunday. 

For  consideration,  please  mail  or  fax 
your  resume: 

The  State  Journal-Register 
Advertising  Director 
One  Copley  Plaza 
PO.  Box  219 

Springfield,  IL 62705-021 9 
Fax:  (217)788-1352 


REGIONAL  SALES  MANAGER 
New  York  &  New  Jersey's  largest  direct- 
mail  weekly  publishing  group  has  an 
opening  in  an  established  region.  If  you 
are  a  high  performance  sales  person  and 
ready  to  take  the  next  step  into  man¬ 
agement,  this  position  is  for  you. 
Responsibilities  include  overseeing  sales 
personnel,  territories,  training  and  cus¬ 
tomer  interaction.  Ability  to  handle  multi¬ 
ple  tasks  and  plan  budgets  as  well  as 
forecast  growth.  Salary  S60.000  and  up 
commensurate  with  experience  plus 
bonus,  expenses.  401  (k),  health  benefits. 
First  year  earning  potential  $100,000  and 
up,  2nd  year  $125,000  and  up.  We  will 
relocate  you  -  ail  expenses  paid. 

Call  Larry  Ross  Weinberger,  Publisher 
of  Westchester,  Rockland,  Bronx  and 
New  Jersey  Pennysaver  at; 

(914)  592-5222  ext.  257 


ADVERTISING  DIRECTOR 
Suburban  Publications  is  seeking  an 
advertising  professional  to  lead  our 
retail  and  classified  departments.  Sub¬ 
urban  Publications  is  made  up  of  three 
weekly  newspapers  including  the  Sub¬ 
urban  &  Wayne  Times,  King  Of  Prussia 
Courier,  and  the  Suburban  Advertiser 
with  a  combined  circulation  of  over 
33,000.  We  are  located  in  the  heart  of 
the  Main  Line  in  the  Philadelphia  sub¬ 
urbs  and  are  seeking  an  ambitious, 
self-motivated,  and  sales  driven  candi¬ 
date  that  can  display  strong  leadership 
and  communication  skills.  Responsibilities 
will  include  monthly  and  yearly  fore¬ 
casting.  We  offer  competitive  salary, 
bonus  plan  and  excellent  benefits  includ¬ 
ing  401  (k).  Please  send  resume  to: 

Dianne  M.  Ryan,  Publisher 
Suburban  Publications 
134  N.  Wayne  Avenue,  Wayne.  PA  19087 

www.editorandpublisher.com 


ADVERTISING 


NEW  ENGLAND  COMMUNITY  DAILY 
ADVERTISING  DIRECTOR 
8,000-circulation  daily  in  Western 
Massachusetts  needs  an  aggressive, 
hands-on  Ad  Director.  Salary  in  the 
thirties,  with  additional  performance 
incentives  and  benefits.  Must  be  a 
skilled  leader  and  sales  professional. 
Send  resume  and  cover  letter  to: 

New  England  Newspapers,  Inc. 

PO.  Box  1171,  Pittsfield,  MA01202 
E-mail  to:  Amick@berkshireeagle.com 


ADVERTISING  DIRECTOR 
A  Northern  Rl  7  day  AM  newspaper 
seeks  innovator  with  ideas,  abilities  and 
execution  skills  to  capitalize  in  a  growth 
market.  Successful  candidate  will  have 
prior  ad  management  experience.  Com¬ 
petitive  salary,  incentive  and  benefit 
package  offered.  Send  cover  letter, 
resume  and  salary  requirements  to: 

Craig  R.  Graves,  Publisher 
THE  CALL 

75  Main  Street,  Woonsocket,  Rl  02895 


ART/GRAPHICS 


GRAPHIC  ARTIST 

The  recently  redesigned  Boston  Her¬ 
ald  is  looking  for  an  experienced  in¬ 
formational  graphics  artist  who  can 
produce  a  one-column  B&W  locator 
map  one  day  and  a  full-page  multi¬ 
color  graphic  the  next  day.  If  you  thrive 
on  competition  and  recognition,  join 
our  award-winning  staff  in  this  two- 
newspaper  town. 

Strong  skills  in  Photoshop,  Freehand 
and  QuarkXPress  a  must.  Illustration 
skills  a  plus.  Send  cover  letter,  resume 
and  portfolio  samples  to: 

James  Potter,  Deputy  Managing  Editor 
Boston  Herald 

One  Herald  Square,  Boston,  MA02106 


CIRCULATION 


CIRCULATION  MANAGER: 
Monthly  medical  journal  located  in  Seat¬ 
tle,  Wash,  seeks  a  circulation  manager 
with  excellent  customer  service,  market¬ 
ing  and  sales  background.  Thorough 
knowledge  of  postal  regulations.  Send 
resume  including  salary  history  to: 

AOFAS  1216  Pine  St.,  Seattle,  WA98101 
Or  fax  206-223-1 178 


CIRCULATION  DIRECTOR 
Small  daily  newspaper  in  Rhode  Island 
is  looking  for  a  results  oriented  pro¬ 
fessional  to  lead  its  circulation  depart¬ 
ment.  The  ideal  individual  is  a  self¬ 
starter  with  the  ability  to  manage  home 
delivery  and  subscription  sales  while 
developing  a  strong  single  copy  pre¬ 
sence.  If  you  are  a  district  manager 
ready  to  take  the  next  step  with  your 
career  this  may  be  the  right  opport¬ 
unity  for  you.  Position  offers  tremen¬ 
dous  growth  potential.  To  reply  in  con¬ 
fidence,  send  resume  and  cover  letter 
to: 

Michael  O'Sullivan,  Publisher 
Kent  County  Daily  Times 
1 353  Main  St..  West  Wanwick,  Rl  02893 
Fax:  (401)  828-5073 


CIRCULATION 


THE  GREENSBORO  NEWS  &  RECORD 
a  100,000  daily  serving  11  counties  in 
central  North  Carolina,  seeks  a  Single 
Copy  Brand  Manager  to  lead  an  out¬ 
standing  sales  team  and  to  develop  a 
marketing  strategy  that  strengthens  our 
relationships  with  area  grocery  and  con¬ 
venience  store  chains  and  hotels. 
We  re  looking  for  a  key  circulation  team 
leader  with  3-5  years  of  marketing/ 
promotions  experience  and  a  strong 
sales  background  to  better  place  and 
position  our  daily  newspaper  and  vari¬ 
ous  niche  print  products.  Knowledge  of 
retail  a  plus,  supervisory  experience 
preferred.  To  apply,  send  resume,  cover 
letter  and  salary  expectations  to: 

Ed  Williams,  Recruitment  Coordinator 
Greensboro  News  &  Record 
200  E.  Market  Street 
Greensboro,  NC  27420 
Or  E-mail:  ewilliams@news-record.com 


CIRCULATION 


CIRCULATION  ZONE  SUPERVISOR 
The  Journal  Inquirer,  a  50,000-circu¬ 
lation  afternoon  daily  with  a  Saturday 
morning  edition  in  a  competitive  Con¬ 
necticut  market,  seeks  a  manager  to 
supervise  4  district  managers,  manage 
motor  route  and  contract  deiivery,  in  a 
zone.  This  position  is  for  the  well- 
organized,  willing  to  take  responsibility 
person  who  has  management  experi¬ 
ence,  leadership  skills,  and  the  en¬ 
thusiasm  needed  to  motivate  district 
managers  and  carriers.  Competitive  sal¬ 
ary  and  comprehensive  benefits  pack¬ 
age  offered,  including  company  vehicle. 
Send  letter,  resume,  and  salary  require¬ 
ments  to: 

Circulation  Director 
Journal  Inquirer 

PO.  Box  510,  Manchester,  CT  06045 
Fax  (860)  646-9867 
CIRCULATION  DIRECTOR 


CIRCULATION  DIRECTOR 
Albuquerque  Publishing  Company  is 
seeking  a  Circulation  Director  for  our 
7-day  AM/6  day  PM  JOA  with  a  total  com¬ 
bined  statewide  circulation  of  over 
1 33K  daily  and  1 60K  Sunday. 

We  are  seeking  an  individual  with  a 
strong  marketing  background,  both 
home  delivery  and  single  copy  man¬ 
agement  experience,  thorough  knowl¬ 
edge  of  ABC  rules  and  regulations, 
and  proven  people  skills. 

The  successful  candidate  must  be 
able  to  develop  and  motivate  staff, 
plan  and  implement  strategic  pro¬ 
grams  to  increase  circulation  and 
manage  the  departmental  budget. 

This  unique  opportunity  offers  a  com¬ 
petitive  salary,  annual  bonus  plan  and 
a  complete  benefits  package. 

Send  resume  to: 

Brian  Fantl,  General  Manager 
Albuquerque  Publishing  Company 
PO.  Drawer  J-T 

Albuquerque,  NM  87103 

CIRCULATION  DIRECTOR, 
20,000  daily,  7  days/week,  Mon-Fri 
PM,  Sat-Sun  AM.  Resumes  to: 

Publisher,  Record-Courier, 

126  N.  Chestnut  Street.  Ravenna,  OH  44266 


RISING  STARS 

A  major  newspaper  group  is  assembl¬ 
ing  a  pool  of  talent  to  fill  current  and 
future  circulation  positions.  We  re  look¬ 
ing  for  career-oriented  people  interested 
in  progressive  advancement.  Our  com¬ 
munity  newspaper  division  includes  12 
daily  newspapers  in  9  states,  primarily 
in  the  West  and  Midwest,  ranging  from 
5,000  to  50,000  circulation.  We  place  a 
high  priority  on  newspaper  autonomy, 
editorial  excellence  and  innovative 
growth  strategies.  We  believe  in  reward¬ 
ing  excellence.  If  your  values  and  goals 
are  similar  and  you  want  to  move  your 
career  forward,  send  a  cover  letter  and 
resume  to: 

Box  01197,  Editor  &  Publisher 
1515  Broadway.  1 2th  FI,  NY,  NY  1 0036 
We  are  an  Equal  Opportunity  Employer, 
recognizing  the  value  of 
diversity  in  the  workplace 

EDITOR  &  PUBLISHER 


Join  the  management  team  of  2  sub¬ 
urban  dailies  in  competitive  market. 
Monday-Saturday.  Combined  circulation 
of  1 6,000  plus  TMC  product. 
Requirements:  Strong  written/verbal 
communication  skills;  ability  to  hire, 
train,  supervise;  prepare  budgets;  de¬ 
velop  goals  to  increase  sales;  good  peo¬ 
ple  skills.  Excellent  benefit  package 
includes  401  (k)  plan,  health/dental  insur¬ 
ance  with  prescription  plan,  paid  vaca¬ 
tions.  Location  offers  excellent  schools 
and  reasonable  housing  costs.  Send  re¬ 
sume  with  salary  history/requirement  to; 
Becky  Ely.  HR  Manager 
PO.  Box  459,  Independence.  MO  64051 
EOE 

FAMILY  OWNED  NEWSPAPER 
in  Southeastern  CT,  is  looking  to  fill 
two  key  positions  in  its  Circulation 
Department.  Qualified  candidates  must 
have  a  strong  desire  to  guide  fellow 
employees  to  circulation  success 
through  proper  training  and  positive 
attitude.  Both  positions  carry  a  com¬ 
petitive  salary,  401  (k)  and  excellent 
health  and  benefit  plan  and  more. 

CIRCULATION  MANAGER 
This  candidate  must  understand  and 
be  able  to  properly  track  all  Circulation 
statistical,  budgetary  and  ABC  report¬ 
ing,  while  also  presenting  creative 
options  to  reverse  circulation  declines 
Ability  to  coordinate  multifaceted  ef¬ 
forts  and  analyze/compile  data,  as  well 
as  proven  oral  and  written  communica¬ 
tion  skills  is  a  must. 

CITY  ZONE  SUPERVISOR 
This  position  requires  a  hands  on  type 
manager  that  will  be  creative  in  his  or 
her  approach  to  growing  circulation  as 
well  as  how  they  solve  typical  circula¬ 
tion  issues.  This  position  is  perfect  for 
an  up  and  coming  District  Manager 
who  is  looking  to  expand  their  wings  in 
the  business  or  a  present  supervisor 
who  is  looking  to  have  their  ideas 
listened  to. 

Dave  Pare,  Circulation  Director 
Record-Journal 
75  South  Colony  Street 
Meriden,  CT  06450 
Fax  (203)  634-41 16 
E-mail;  dpar@record-journal.com 


!! 
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EDITORIAL 


CIRCULATION  PROFESSIONALS, 
UNCERTAIN  ABOUT  YOUR  FUTURE? 
The  Ogden  Newspapers,  a  growing 
newspaper  group  based  in  Wheeling, 
WV,  is  accepting  resumes  for  Circula¬ 
tion  Director  and  Assistant  Circulation 
Director.  We  currently  have  openings 
in  Ohio,  West  Virginia,  Pennsylvania 
and  New  York. 

We  are  looking  for  individuals  who 
excel  in  a  fast  paced  environment  and 
who  have  a  strong  background  in  all 
aspects  of  circulation  -  good  collec¬ 
tions,  excellent  service  and  innovative 
marketing  ideas. 

We  offer  a  great  working  environment 
with  good  pay  and  benefits  and  a 
401  (k)  plan.  Please  send  your  resume, 
salary  history  and  cover  letter  to: 

The  Ogden  Newspapers 
Attn:  Bart  Leath 

1 500  Main  Street,  Wheeling,  WV  26003 

EDITORIAL 


REPORTER,  HIGH-TECH 
Daily  business-beat  experience  helpful; 
proven  reporting/writing  talent  under 
deadline  pressure  is  paramount.  Contact: 
michaels@telekomnet.com  or 
TelekomNet 

2269  Massachusetts  Avenue 
Cambridge,  MA02140 


ASSISTANT  CITY  EDITOR 
The  Daily  Gazette,  a  60,000-circulation 
independent  paper  in  New  York’s  Capi¬ 
tal  Region,  is  looking  for  an  assistant 
city  editor.  Candidates  should  be  expe¬ 
rienced  with  both  reporting  and  editing 
at  a  daily  newspaper.  They  should  have 
demonstrated  ability  to  lead  and  instruct 
staff  as  well  as  edit  text.  Send  resume 
and  work  samples  to: 

Thomas  Woodman.  Managing  Editor 
The  Daily  Gazette 
2345  Maxon  Road  Ext. 
Schenectaoy  NY  1 2308 


ASSISTANT  HOMES  EDITOR 
Southern  Living  magazine  seeks  imag¬ 
inative  feature  writer  with  working 
knowledge  of  interior  design,  art  or 
architecture.  Degree  in  interior  design, 
architecture,  English  or  journalism  pre¬ 
ferred.  Five  years  professional  experi¬ 
ence  required.  Willingness  to  travel  and 
build  contact  base  throughout  the  South 
necessary.  Competitive  salary  and  bene¬ 
fits  package  in  an  outstanding  work 
environment.  Send  cover  letter,  resume 
and  writing  samples  to: 

Holly  Hughey,  Southern  Progress 
2100  Lakeshore  Drive 
Birmingham,  Al  35209 
No  phone  calls,  please 


ARTISTIC  CONTROL 
Managing  Editor  for  Imaging  and  Design 
Take  total  visual  control  of  one  of  Amer¬ 
ica's  best-designed  mid-sized  dailies. 
Guide,  teach  and  lead  by  example  nine- 
person  staff  of  photographers  and  de¬ 
signers.  Freedom  assured.  Experiment¬ 
ation  encouraged.  Extensive  experience 
in  photography,  illustration  and  graphic 
design  required.  Must  be  a  QuarkXPress, 
FreeHand  and  Photoshop  wizard.  High- 
energy  newsroom  in  scenic  New  Eng¬ 
land.  Reply  with  letter,  resume  and  page- 
design  samples  (tearsheets  or  slides)  to: 

Box  01 208,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 


BUSINESS  EDITOR 

The  Sunday  News,  104,000  circulation 
in  Lancaster,  PA,  needs  a  business 
editor  to  mold  and  guide  its  financial 
coverage.  The  ideal  person  will  plan, 
edit  and  paginate  the  10-12  page 
weekly  section.  There  also  will  be  writ¬ 
ing  responsibilities.  We  need  a  veteran 
newsperson  -  minimum  five  years  busi¬ 
ness  experience  -  to  turn  a  good  sec¬ 
tion  into  an  excellent  one.  Write  to: 

David  Hennigan,  Editor 
Lancaster  Newspapers,  Inc. 

PO.  60x1328,  Lancaster,  PA  17608-1328 
E-mail:  Dhennigan@lnpnews.com 


ASSISTANT  EDITOR 
Association  seeks  assistant  editor,  for 
400K-I-  monthly  magazine,  with  desktop 
skills  in  publications  pagination  to  assist 
in  overall  needs  in  Communications  de¬ 
partment  of  non-profit.  Must  have  solid 
grammatical  and  proofreading  skills.  2 
years  of  work  experience  in  desktop 
publishing  required.  Send  resume  and 
salary  requirements  to: 

NARFE  Personnel 
606  N.  Washington  Street 
Alexandria,  VA  2231 4 
Fax:  (703)  838-7785 
E-mail:  hr@narfe.org 
No  phone  calls,  please  EOE 


ASSOCIATE  EDITOR 
Seeking  an  exceptional  writer  with  at 
least  two  years  of  professional  maga¬ 
zine  writing/editing  experience  for  a 
creative  and  ambitious  quarterly  med¬ 
ical  school  magazine.  Ideal  candidate 
will  have  excellent  medical/science¬ 
writing  abilities  and  will  thrive  on  the 
challenge  of  creating  an  intelligent, 
personable,  cutting-edge  magazine. 
Position  requires  solid  reporting  skills, 
a  keen  appreciation  of  literary  journal¬ 
ism,  and  the  ability  to  find  and  write 
vibrant  features.  Send  resume  and 
three  writing  samples  to: 

J.W.,  Job  #H-1 0468 
University  of  Pittsburgh 
100  Craig  Hall,  Pittsburgh,  PA  15260 
The  University  of  Pittsburgh  is  an 
Affirmative  Action, 

Equal  Opportunity  Employer 


ASSISTANT  MANAGING  EDITOR 
Needed  to  coordinate  night  news  oper¬ 
ation  at  seven-day  AM  in  the  northwest 
suburbs  of  Philadelphia.  Duties  include 
designing  Page  1:  pagination  experi¬ 
ence  essential.  QuarkXPress  experi¬ 
ence  preferred.  Send  resume  and  design 
samples  to: 

Rita  Cellucci.  Managing  Editor 
The  Times  Herald 

410  Markley  Street,  Norristown,  PA  19404 
Or  at  editor@timesherald.com 


ASSISTANT  METRO  EDITOR 
The  Town  Talk  in  Alexandria,  Louisiana 
has  an  opening  for  an  Assistant  Metro 
Editor  with  5  years  daily  newspaper 
experience  as  reporter  or  editor.  Shift 
may  include  early  afternoon  to  early 
evening  or  late  afternoon  and  night.  Full 
time;  40  hours  per  week.  Please  send 
resume  and  cover  letter  to  Joy  Williford: 

The  Town  Talk,  PO.  Box  7558 
Alexandria.  LA  71306 
or  E-mail  to  personnel@thetowntalk.com 


TECHNOLOGY  REPORTER 
TelekomNet.com,  leading  business-to- 
business  Internet  networking/telecom¬ 
munications  hub,  seeks  outstanding 
reporter  to  be  based  in  Silicon  Valley. 
Must  be  abreast  of  new  technologies, 
alert  to  new  companies.  High  pro¬ 
ductivity  under  daily  deadline  pressure. 
michaels@telekomnet.com 
2269  Massachusetts  Avenue 
Cambridge,  MA  02140 

www.editorandpublisher.com 


NewTimes 


Now  we'd  like  to  increase  the  staffs  at 
^  i  our  newest  papers  in  St.  Louis,  Cleveland  and 

Kansas  City.  We  are  looking  for  writers  and 
editors  who  can  craft  compelling  narratives,  analyze 
complex  subjects  and  put  a  city's  news  in  perspective. 

New  Times  offers  competitive  salaries  and  benefits.  ^ 


IDWEST 


New  Times  has  added  three  Midwestern 
cities  to  its  group  of  award-winning, 
magazine-style  newsweeklies.  Our 
papers  publish  hard-hitting  news  stories 
engaging  features  and  provocative 
music  and  arts  coverage  in  eleven 
cities  coast  to  coast. 


Interested  candidates  should  send  cover  letter,  resume  and  clips  to: 


Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times,  Inc. 

RO.  Box  5970,  Denver,  CO  80217 


TO  LEARN  MORE  ABOUT  NEW  TIMES,  VISIT  OUR  WEBSITE  AT  WWW.NEWTIMES.COM 


EDITOR  &  PUBLISHER  '  MARCH  20.  2000 
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BUILDING  EDITOR 

Southern  Living  magazine  seeks  feature 
writer  with  working  knowledge  of  home 
building/remodeling  and  furniture/pro¬ 
jects  design  and  construction.  Position 
requires  writer  to  create,  design  and 
build  furniture  and  home-based  projects. 
Candidates  should  also  be  comfortable 
constructing  projects  in  on-site  wood¬ 
working  shop.  Degree  in  design,  archi¬ 
tecture,  journalism  or  commensurate  pro¬ 
fessional  experience  in  building  field  pre¬ 
ferred.  Five  years  professional  experi¬ 
ence  required.  Willingness  to  travel  and 
develop  southern  contact  base  nec¬ 
essary.  Competitive  salary  and  benefits 
package  in  outstanding  work  environ¬ 
ment.  Send  cover  letter,  resume  and  writ¬ 
ing  samples  to. 

Holly  Hughey.  Southern  Progress 
2100Lakeshore  Drive 
Birmingham,  AL  35209 
No  phone  calls  please 


ASSOCIATE  HOMES  EDITOR 
Southern  Living  magazine  seeks  imag¬ 
inative  feature  writer  with  working 
knowledge  of  interior  design,  art  or 
architecture.  Degree  in  interior  design, 
architecture,  English  or  journalism  pre¬ 
ferred.  Five  years  professional  experi¬ 
ence  in  design  required.  Willingness  to 
travel  and  build  southern  contact  base 
necessary.  Competitive  salary  and  bene¬ 
fits  package  in  outstanding  work  environ¬ 
ment.  Send  cover  letter,  resume  and  writ¬ 
ing  samples  to: 

Holly  Hughey,  Southern  Progress 
2100LakeshoreDrive 
Birmingham,  AL  35209 
No  phone  calls  please 


BANKING  AND  FINANCE  REPORTER 
CityBusIness:  The  Business  Journal  is 
seeking  an  experienced  business  re¬ 
porter  to  cover  the  banking,  finance  and 
professional-services  beats  in  the  boom¬ 
ing  Minneapolis/St.  Paul  market.  The 
high-profile  position  includes  a  weekly 
column  about  local  small-cap  stocks. 
Pay,  benefits  and  the  opportunities  for  pro¬ 
fessional  growth  are  excellent.  Appli¬ 
cants  should  have  at  least  seven  years 
reporting  experience,  preferably  in  busi¬ 
ness  journalism,  and  know  how  to  build 
and  maintain  well-sourced  beats. 
CityBusiness  part  of  American  City  Busi¬ 
ness  Journals,  Is  an  equal  opportunity 
employer.  Send  resume  to: 

CityBusiness: 

The  Business  Journal 
Attn:  Dirk  DeYoung,  Editor 
527  Marquette  Ave.  S.,  Suite  300 
Minneapolis,  MN  55402 
E-mail:  ddeyoung@amcity.com 
Fax  materials  to  (61 2)  288-21 21 


COPY  EDITORS/DESIGNERS 
Because  of  expansion.  The  Post-Star 
is  seeking  copy  editors/designers.  You 
must  be  able  to  edit  copy,  write 
headlines,  design  and  lay  out  pages  in 
QuarkXPress.  You  must  want  a  great 
quality  of  life  and  to  join  a  paper  on  the 
move.  Send  resume/letter  to: 

Glens  Falls  Post-Star 
RO.  Box  21 57,  Glens  Falls,  NY  1 2801 
E-mail:  dowd@poststar.com 
www.editorandpublisher.com 


EDITORIAL 


BUSINESS  JOURNALISTS 
The  energy  industry  is  booming  and  so 
is  online  publishing!  Exciting  opportunities 
for  journalists  covering  mergers  and 
acquisitions,  politics,  Latin  America,  oil 
markets,  and  electric  power.  If  you 
want  to  write  for  intelligent  business 
journals  that  are  on  the  cutting  edge  of 
online  content  and  e-commerce,  then 
send  your  resume  and  clips.  From 
recent  grads  we  expect  high  GPA’s 
and  some  journalism  experience.  If  you 
have  more  experience  we  definitely 
have  a  place  for  you  in  our  growing 
business.  Spanish  or  Portuguese  lan¬ 
guage  skills  are  a  plus  but  not  required. 
Great  opportunities  for  advancement 
and  travel.  Great  salary  and  benefits. 
Check  us  out  at: 

www.petroleumargus.com  and 
www.energyargus.com 

Send  to: 

paijobs@petroleumargus.com  or  to: 
Petroleum  Argus  Inc. 

4801  Woodway,  Suite  270W 
Houston  TX,  77056 
Fax  (713)  622-2991 

BUSINESS  REPORTER 
The  Register-Guard,  80,000  daily  in 
Eugene,  Ore.,  seeks  tough,  experi¬ 
enced  reporter  to  join  business  depart¬ 
ment.  Beat  includes  retail,  downtown 
Eugene,  real  estate,  some  coverage  of 
Oregon  Legislature,  We  seek  candi¬ 
dates  who  can  juggle  enterprise  and 
breaking  news  and  are  literate  with  10- 
Ks,  proxy  statements  and  Bloomberg. 
We  value  aggressive  reporting.  We 
offer  excellent  pay  (up  to  $45,900)  and 
a  neat  place  to  live,  close  to  moun¬ 
tains,  skiing  and  coast.  We  are  a  three¬ 
time  SABEW  Best  in  Business  winner. 
Send  letter,  resume,  clips  to: 

Business  Reporter,  Human  Resources 
The  Register-Guard,  PO  Box  10188 
Eugene,  OR  97440 

Applications  must  be  received  by  April  1 4 


AGGRESSIVE  NEWS  REPORTING 
IN  NORTHWEST  ARKANSAS 
Community  Publishers,  Inc.  is  a  re¬ 
gional  company  centered  in  Northwest 
Arkansas,  where  business  and  fun  go 
hand  in  hand.  CPI  publishes  two  dail¬ 
ies  with  circulation  in  excess  of  26,000, 
and  eleven  weeklies  with  circulation  in 
excess  of  56,000.  Due  to  unprece¬ 
dented  growth  in  the  past  year,  we  cur¬ 
rently  have  openings  for  daily  and 
weekly  reporters  and  editors.  The  ideal 
candidates  will  be  experienced,  a- 
ggressive.  and  looking  for  the  story  no 
one  else  has.  Northwest  Arkansas 
boasts  an  exuberant  business  com¬ 
munity,  new  regional  airport,  and  two 
four-year  universities.  We  offer  pay  well 
above  industry  averages,  great  bene¬ 
fits,  local  ownership  and  the  opport¬ 
unity  to  live  and  work  in  the  beautiful 
Ozarks.  For  more  information  go  to  our 
web  site  at: 

http://www.nwanews.com/ 

Send  resume  and  cover  letter  detailing 
your  experience  and  skills,  to: 

Lori  Farley,  Community  Publishers,  Inc. 

RO.  Box  1049,  Bentonville,  AR  72712 
Or  E-mail  to:  lorif@nwanews.com 


EDITORIAL 


COPY  EDITOR/DESIGNER 
The  Charleston  (W.VA)  Gazette  is  look¬ 
ing  for  a  copy  editor/page  designer  for 
its  10-person  desk.  Ideal  candidate 
should  be  skilled  at  writing  headlines, 
editing  copy  and  QuarkXPress.  Knowl¬ 
edge  of  Freehand  and  Photoshop 
helpful.  The  award-winning  Gazette  is 
West  Virginia's  largest  newspaper  with 
a  52,000  daily  circulation,  100,000 
Sunday.  We  re  a  morning  newspaper  in 
the  state  capital.  We  re  close  to  many 
outdoor  recreation  opportunities  from 
Whitewater  rafting  to  skiing.  Send  your 
resume  and  clips  to: 

Rosalie  Earle,  Managing  Editor 
The  Charleston  Gazette 
1001  Virginia  Street  E. 
Charleston.  WV  25304 


EDITORIAL 


EDITORIAL 


CITY  EDITOR 

Excellent  opportunity  for  multi-talented 
individual  to  direct  an  experienced 
award-winning  staff. 

The  Springfield  (OH)  News-Sun,  a 
33,000  AM  daily  and  40,000  Sunday  is 
looking  for  candidates  who  possess 
strong  people  skills,  planning  and  orga¬ 
nizational  skills,  realize  the  importance 
of  local  copy,  have  experience  in  man¬ 
agement.  leadership,  writing,  enterprise, 
and  who  understand  there's  more  to  cov¬ 
erage  than  local  government.  If  this  is  a 
challenge  you're  interested  in,  send 
resume  to: 

Jack  Bianchi,  Managing  Editor 
Springfield  News-Sun 
202  N.  Limestone  Street 
Springfield.  OH  45503 


EDITORIAL 


-  Princeton,  NJ  - 


Executive  Editor  Wealth  Manager  Magazine 


Award  winning  finance  magazine  seeks  senior  level  assignment  editor 
V  ■'  X  for  monthly  trade  magazine  read  by  financial  planners  and 
independent  investment  advisers.  Will  direct  editorial  coverage  in 
selected  areas,  identifying  story  ideas  and  assigning  them  to 
freelance  writers.  Will  also  write  articles  or  columns  for  each  Issue  and 
assist  in  reviewing  edited  stories.  We  require  experience  directing 
editorial  coverage,  making  assignments  and  writing  articles  for  financial  publi¬ 
cations  along  with  familiarity  with  financial  planning,  investment  management, 
securities  markets,  estate  planning,  and  taxation.  Ability  to  work  with  freelance 
writers  to  frame  assignments  and  generate  sophisticated  coverage.  Must  be 
good  at  developing  industry  sources.  College  degree,  with  major  in  business 
and/or  journalism  essential. 


Copy  Editor  Professional  Magazine 


Playing  a  key  role  in  the  success  of  our  monthly  publication  that 
circulates  to  approximately  180,000  global  Bloomberg  terminal 
subscribers,  you  will  review  stories  from  100-5000  words  in  length 
for  style,  grammar,  spelling,  clarity  and  consistency.  You'll  also  work 
closely  with  the  Copy  Chief  to  achieve  the  optimum  results. 


We  require  a  bachelor  s  degree  or  higher,  preferably  in  English,  and  at  least  3 
years'  magazine/newspaper  copy  editing  experience.  Strong  writing,  proofreading 
and  time  management  skills  are  essential.  Must  be  a  team  player.  A  back¬ 
ground  in  a  financial  publication  desired. 


Senior  Editor  New  Media 


We're  looking  for  an  Internet-sawy  professional  to  oversee  essential 
contributions  to  our  cutting-edge  Web  site.  Coordinating  content  from 
various  sources,  you  will  ensure  the  accuracy  of  information  arfo  add 
significant  enhancements  to  pieces  of  work  when  necessary  for 
magazine  and  book  portions  of  the  site. 


To  make  an  immediate  impact,  you  must  possess  a  bachelor's  degree  or  high¬ 
er  and  strong  markets  knowledge.  Superior  writing  and  editing  skills  are  e 
essential,  along  with  knowledge  of  Web-based  writing  tools.  C 

If  you  are  optimistic  and  refreshed  by  challenge,  then  you  are  answering  the  • 
right  ad.  We  offer  excellent  benefits  which  include  401K,  tuition  reimbursement  o 
and  company  sponsored  meals.  For  consideration,  please  send  resume  and  ^ 
cover  letter,  indicating  salary  requirements  to:  Human  Resources,  Bloomberg, 
LP.,  ATTN:  E&P,  100  Business  Park  Drive,  Princeton,  NJ  08540;  Email:  “ 
brclark@bloomberg.net.  Fax:  (917)  369-8339.  No  phone  calls  please.  EOE  q 
M/F/D/V.  Q 


Bloomberg 
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HELP  WANTED 


EDITORIAL 


BUSINESS  REPORTER 
An  aggressive,  community-oriented  daily 
in  New  York’s  Capital  Region  is  looking 
for  a  reporter  to  fill  a  new  position  in  a 
growing  business  department.  We're  an 
independent,  60,000-circulation  paper  in 
a  competitive  market  and  need  an  expe¬ 
rienced,  motivated  reporter  for  a  four- 
person  business  staff.  Send  resume  and 
work  samples  to: 

Thomas  Woodman,  Managing  Editor 
The  Daily  Gazette 
2345  Maxon  Road  Ext. 
Schenectady,  NY  1 2308 


EDITORIAL 


CITY  EDITOR 

The  nation's  best  community  newspa¬ 
per  has  been  raided  again.  A  Denver 
metro  hired  our  city  editor,  who  helped 
us  win  the  National  Newspaper  Asso¬ 
ciation's  top  honor  and  back-to-back 
general  excellence  awards  from  the  Col¬ 
orado  Press  Association.  We  need  an 
editor  who  can  challenge  a  staff  used 
to  high  standards.  Job  duties  include 
hands-on  editing  and  coaching.  Send 
resume  and  work  samples  to  editor 
Chris  Cobler,  Greeley  Tribune: 

PO.  Box  1 138,  Greeley,  CO  80632 


EDITORIAL 


CITY  EDITOR 

The  Times-Herald,  a  22,000  circulation 
daily  In  the  San  Francisco  Bay  Area,  is 
seeking  a  city  editor  who  can  organize 
news  and  photo  coverage  of  three  com¬ 
munities,  and  beyond. 

Interested  candidates  should  have 
some  management  experience,  solid 
communication  skills,  be  a  good  line 
editor  and  be  able  to  motivate  a  staff  of 
nine  reporters  and  three  photo¬ 
graphers  in  a  team-  and  professional 
growth-oriented  environment.  We  want 
someone  who  can  offer  not  only  daily 
guidance  to  the  staff,  but  also  is  open 
to  learning  from  it.  We’re  not  inter¬ 
ested  in  anyone  with  all  the  answers, 
but  rather  someone  who  knows  how  to 
ask  the  right  questions. 

If  interested,  please  send  resume,  a 
cover  letter  explaining  your  approach 
to  the  city  editor  position  and  any 
examples  of  a  story/stories  you  were 
instrumental  in  getting  into  your  news¬ 
paper  to: 

Ted  Vollmer,  editor 
Times-Herald 
440  Curtola  Parkway 
Vallejo,  CA  94590 
E-mail:  tscjnews@aol.com 


COPY  EDITOR 

The  Asian  Wall  Street  Journal  seeks  a 
copy  editor  for  its  night  news  desk  in 
Hong  Kong.  Responsibilities  include 
editing  news  summaries,  monitoring 
the  wires  and  selecting  stories  for  pub¬ 
lication,  layout  and  production.  The  job 
requires  excellent  editing  skills,  mature 
news  judgment,  and  ability  to  work  well 
under  pressure.  Knowledge  of  pagina¬ 
tion  is  preferred;  experience  in  Asia  is 
helpful.  Send  resume  and  references  to: 
Managing  Editor  Peter  Stein 
G.PO.  Box  9825,  Hong  Kong 
Or  Fax  to:  01 1  (852)  2834-5291 

COPY  EDITOR 

opening  on  an  award  winning  small 
daily  that  emphasizes  training  for  career- 
oriented  journalists.  Located  in  the  north¬ 
eastern  corner  of  Maryland,  the  area  off¬ 
ers  rural  setting  with  lots  of  boating 
recreation  yet  is  just  a  short  drive  to 
Washington,  DC,  Baltimore  and  Phila¬ 
delphia.  We  re  looking  for  someone  who 
enjoys  editing  local  news  and  wire,  but 
also  has  some  design  skills  and  is  good 
with  writing  snappy  headlines.  QuarkX¬ 
Press  helpful  but  not  essential.  Schedule 
is  Sunday  thru  Thursday,  night  shift,  for 
5-day  AM.  Send  resume  to: 

Terence  Peddicord,  Editor 
Cecil  Whig 

601  Bridge  Street,  Elkton,  MD  21921 
No  phone  calls,  please! 


CREATIVE  EDITOR  WANTED 
The  hours  are  long,  the  rewards  are 
many.  Mid-sized,  Zone  2  seven-day 
daily  seeks  an  aggressive,  experi¬ 
enced,  hands-on  newsroom  mentor  to 
guide  a  talented,  unionized  staff  set¬ 
ting  the  news  agenda  in  our  region. 
Please  send  a  cover  letter  outlining 
news  philosophy,  resume  and  clips  to: 

Box  01211,  Editor  &  Publisher 
1515  Broadway,  1 2th  FI,  NY,  NY  1 0036 


EDITORIAL 


COPYEDITOR/DESIGNER: 
Expand  your  talents  editing  stories,  writ¬ 
ing  headlines  and  designing  and  laying 
out  pages  at  one  of  California's  fastest- 
growing  and  technologically  advanced 
dailies.  The  Record,  56,000  daily/72,000 
Sunday,  is  located  in  the  affordable  Cen¬ 
tral  Valley  just  80  miles  from  San  Fran¬ 
cisco  and  just  two  hours  away  from  the 
Sierra.  Journalism  degree  and  Quark  ex¬ 
perience  preferred  but  will  consider  train¬ 
ing  recent  grads.  Send  resume  and 
work  samples  to: 

JoAnn  Kirby,  news  editor.  The  Record 
RQ.  Box  900,  Stockton,  CA 95201 
Or  E-mail:  jkirby@recordnet.com 
We  value  workplace  diversity 


COPY  EDITOR/DESIGNER 
The  award-winning  Business  News  de¬ 
partment  has  openings  for  copy  editors/ 
designers.  Candidate  should  have 
strong  layout  and/or  editing  skills, 
excellent  headline-writing  abilities  and 
be  able  to  work  well  under  pressure  in 
an  environment  of  high  standards.  This 
desk  handles  a  variety  of  tasks,  so  flex¬ 
ibility  is  a  plus.  So  is  CCI  pagination  ex- 
peirence.  We  work  a  four-day  week,  with 
the  desk  staffed  every  day  but  Saturday. 
Send  resume  to  Laura  Ehret,  business 
news  copy  chief: 

Dallas  Morning  News 
508  Young  St.,  Dallas,  TX  75265 
E-mail  lehret@dallasnews.com 


DEPUTY  NEWS  EDITOR 
The  Asian  Wall  Street  Journal,  Asia's 
premier  business  daily,  seeks  a  deputy 
news  editor  for  its  news  desk  in  Hong 
Kong.  This  person  will  have  wire-editor 
responsibilities  that  focus  on  tracking 
Asian  corporate  and  financial  news  as 
well  as  major  news  stories  from  The 
Wall  Street  Journal  that  may  be  of 
interest  to  an  Asian  readership.  Other 
responsibilities  include  managing 
skeds  and  page  layout.  While  this  job 
involves  little  copy  editing,  it  assumes 
excellent  copy-editing  skills,  as  well  as 
mature  news  judgment  and  ability  to 
work  well  under  pressure.  Both  experi¬ 
ence  in  Asia  and  knowledge  of  pagina¬ 
tion  are  preferred.  Send  resume  and 
references  to: 

Managing  Editor  Peter  Stein 
G.PO.  Box  9825,  Hong  Kong 
Or  fax  to:  oil  (852)  2834-5291 


COPY  EDITORS 

The  Blade,  northwest  Ohio’s  No,  1 
newspaper,  has  openings  for  experi¬ 
enced  newsroom  copy  editors.  Strong 
skills  required  in  grammar,  spelling, 
editing,  headline  writing,  layout,  and 
pagination.  Additional  opening  for  wire 
editor  requires  superior  news  judg¬ 
ment,  thorough  knowledge  of  national 
and  international  issues,  and  superb 
editing  skills.  Copy  editors  at  The 
Blade  (147,000  daily,  203,000  Sunday) 
earn  more  than  $53,000  top-scale  min¬ 
imum,  company-paid  fringe  benefits  and 
a  generous  vacation  package.  Reply  to: 
Ron  Royhab,  The  Blade 
541  N.  Superior  Street 
Toledo,  OH  43660 


EDITORIAL 


EDITORIAL 


Radio  Free  Eiirope/Radio  Liberty 

broadcasts  in  26  languages  in  Central 
and  Eastern  Europe,  the  former  Soviet 
Union,  and  the  Middle  East.  We  are 
currently  seeking  to  fill  the  following 
positions  to  be  based  in  Prague; 


m.anaging  editor,  nca 

(News  and  Current  Affairs) 

Ybu  will  ovensee  the  operation  of  the  central  news  unit  that  produces  news,  analyses,  features  and 
audio  for  RFE/Rli  22  Broadcast  Services.  Wfe  require  a  univeisity  degree  in  joumalisra 
intemational  relations  or  a  related  field  or  equivalent  practical  work  expenence,  along  with  1 0 
yeais  professional  journalism  experience  incitxiing  uotk  in  a  fa.st-paced  international  news 
oiganizatioa  The  ideal  candidate  will  have  a  broad  knowledge  of  political  economic  and  social 
structures  of  Russia,  Central  Asia,  the  Caucasus.  Central  and  Eastern  Europe  and  the  Middle  East 
as  well  as  strong  general  knowledge  of  intemational  affairs.  Relevant  woik  experience  in  one  or 
more  of  the  broadcast  regions  and  a  proven  ability  to  function  effectively  with  people  from  a  wide 
variety  of  national  and  cultural  backgrounds  is  essential.  A  demonstrated  strong  commitment  to 
journalistic  objectivity  and  integrity  is  required,  as  is  native-level  spoken  and  written  English. 
Proficiency  in  one  or  more  of  RF&RUs  broadcast  languages  would  be  a  definite  plus. 

SENIOR  NEWS  EDITOR/CORRESPONDENT 
CENTRAL  ASIAN/CAUCASUS  DESK 

(l  Year  Position) 

You  will  write  and  adapt  major  news  stories  and  features,  as  well  as  evaluate  source  material, 
develop  onginal  sources,  edit  news  and  features  as  assigned  and  coordinate  coverage  with 
respective  Broadcast  Services.  We  require  a  university  degree  in  journalism  or  related  field 
or  equivalent  practical  work  experience  in  a  related  discipline.  The  ideal  candidate  will  also 
have  broad  knowledge  of  political,  economic  and  social  stmetures  of  the  Central  Asian  and 
Caucasus  broadcast  areas,  as  well  as  strong  general  knowledge  of  intemational  affairs. 
Ability  to  create  broadcast-ready  reports,  often  including  audio  actualities  in  the  body  of  the 
text,  is  es.sential.  A  demonstrated  strong  commitment  to  journalistic  objectivity  and  integrity 
is  required  as  is  native-level  spoken  and  written  English.  Fluency  in  Russian  and/or  a 
language  of  the  Central  Asian/Caucasus  region  is  a  definite  plus. 

We  offer  excellent  salary  and  benefits  including  relocation,  housing,  and 
comprehensive  health  insurance.  To  apply,  please  submit  detailed  resume  and  cover 
letter  outlining  qualifications  and  salary  requirements  to: 

E-mail:  jobs$  rferl.org 
Fax:  +420-2-2112-3420 
Post:  Human  Resources  Recruitment 
RFE/RL,  Inc. 

Vinohradska  1 
1 10  00  Prague  1 
Czech  Republic 

Deadline  for  submissions  is  May  1,  2000 
No  telephone  calls  please. 


RADIO  FREE  EUROPE 


RADIO  LIBERTY 


RFE/RL  is  an  Equal  Opportunity  Employer  committed  to  workforce  diversity. 
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HELP  WANTED 


EDITORIAL 


COPY  EDITOR 

The  Herald-Mail  Company,  the  most 
successful  paper  in  the  Maryland- 
Delaware-DC  Press  Association  editorial 
contest  over  the  past  decade,  is  seeking 
an  experienced  copy  editor.  Excellent 
salary  and  benefit  package.  Interested 
candidates  should  send  resume  to; 
Personnel  Director 
The  Herald-Mail  Company 
100  Summit  Avenue 
Hagerstown,  MD  21740 


COURTS/COPS,  FEATURE  REPORTERS 
National  award-winning,  40,000  daily  in 
Central  Washington  has  two  openings  for 
self-motivated  reporters.  One  will  cover 
cops  and  court  on  a  beat  that  never 
lacks  for  spot  news  or  enterprise  opport¬ 
unities.  The  other  will  be  an  at-large 
feature  writer  who  can  shift  smoothly 
from  meaningful  to  whimsical  in  writing 
about  community  characters,  family  is¬ 
sues,  religion,  health  and  entertainment. 
Two-years'  daily  experience  preferred; 
Spanish-language  skills  a  plus.  Send 
resume,  list  of  references  and  clips  to: 

Human  Resources 
Yakima  Herald-Republic 
PO.  Box  9668,  Yakima,  WA  98909 
We  are  a  member  of  The  Seattle  Times 
group  and  an  equal  opportunity  employer 


EXECUTIVE  EDITOR 
Our  newsroom  needs  an  innovative 
leader  to  take  charge  of  5  weekly  news¬ 
papers,  2  highly  respected  monthly 
magazines  and  2  TMC  products.  Hous- 
atonlc  Publications,  a  Journal  Register 
company,  located  in  the  beautiful  hills 
of  southwest  Connecticut,  has  incredi¬ 
ble  growth  potential  for  the  right  candi¬ 
date.  If  you  thrive  in  a  competitive  news 
environment,  love  a  small  town  market, 
and  are  looking  to  finally  showcase 
your  talent  for  ingenuity,  creativity  and 
coaching  young  reporters,  contact: 

Robert  Pazdziorko,  Publisher 
Housatonic  Publications 
65  Bank  Street 
New  Milford,  CT  06776 
Fax:  (860)210-2609 


CRAIN'S  CLEVELAND  BUSINESS 
seeks  an  editor  for  its  weekly  themed 
sections  and  a  reporter  to  cover  gov¬ 
ernment-related  issues.  Send  resume 
and  work  samples  to  Editor  Mark 
Dodosh,  Crain's  Cleveland  Business, 
700  W.  St.  Clair  Avenue,  Suite  310, 
Cleveland,  OH  441 1 3  or  Fax  to: 

(216)  522-0625 


NEWS  EDITOR 

Monterey's  alternative  newsweekly  seeks 
sharp,  detail  oriented  news-hound  to 
lead  and  manage  the  news  side  of  the 
county's  largest  circulation  newspaper. 
Writing  that  reverberates,  editing  talent 
that  shines,  demonstrable  enterprise  and 
investigative  reporting  skills  are  qualifica¬ 
tions  the  ideal  candidate  must  possess. 
Please  send  clips  and  resume  to: 

Coast  Weekly,  attn.  Erik  Cushman 
668  Williams  Ave,  Seaside,  CA  93955 
E-mail  erik@coastweekly.com 


EDITORIAL 


CITY  EDITOR  -  Needed  to  direct  8- 
person  reporting  staff  and  coordinate 
local  news  coverage  for  seven  day  AM 
that  focuses  on  local  news  in  Philadel¬ 
phia’s  northwest  suburbs.  Would  suc¬ 
ceed  person  promoted  to  position  of 
Editor  at  a  sister  publication.  Send 
resume  and  work  samples  to: 

Rita  Cellucci,  Managing  Editor 
The  Times  Herald 

410  Markley  Street,  Norristown,  PA  1 9404 
Or  at  editor@timesherald.com 


EDITOR  needed  to  lead  team  at  Oregon 
Business,  owned  by  Oregon's  largest 
magazine  publishing  company,  Media- 
merica.  Editor  is  responsible  for  conceiv¬ 
ing,  planning,  assigning  and  editing 
monthly  magazine.  Candidates  must 
have  experience  in  top  editor  role  and 
hold  highest  standards  of  journalistic 
quality  and  integrity.  Resumes  to; 
executive  editor,  Mediamerica 
610  S.W.  Broadway,  Suite  200 
Portland,  OR  97205 


EDITOR  IN  CHIEF 

Washington  City  Paper,  the  award¬ 
winning  alternative  weekly  of  Washing¬ 
ton,  DC,  needs  a  strong  leader  who 
can  do  it  all,  from  hands-on  editing  to 
managing  a  staff  of  20  to  articulating  a 
vision  and  making  it  happen  every 
week.  Salary  depending  on  experi¬ 
ence,  great  benefits  including  working 
for  a  company  that  values  what  you  do 
and  respects  your  autonomy.  If  you're 
ready  to  make  your  mark  in  one  of  the 
most  important  and  visible  markets  in 
the  country,  send  your  resume,  copies 
of  publications  you've  edited,  a  cover 
letter  explaining  your  editorial  values 
and  approach  and,  if  you  have  them, 
writing  samples  (no  more  than  three): 

Jane  Levine,  Chicago  Reader 

1 1  E.  Illinois,  Chicago  IL  6061 1 


EXECUTIVE  EDITOR 
The  San  Gabriel  Valley  Newspaper 
Group,  (Circulation  120,000)  publishers 
of  the  Pasadena  Star-News,  San  Gabriel 
Valley  Tribune,  Whittier  Daily  News  and 
12  weeklies,  is  seeking  an  experienced 
executive  editor.  Top  candidates  will 
have  superior  management  and  people 
skills,  a  proven  ability  to  direct  a  zoned 
operation  in  an  ethnically  diverse  metro/ 
suburban  area  and  a  willingness  to  work 
cooperatively  with  other  departments. 
The  job  requires  hands-on  editing,  com¬ 
munity  involvement  and  strategic  think¬ 
ing.  Send  resume  and  cover  to  Shari 
Wright,  Human  Resources  Director,  San 
Gabriel  Newspaper  Group,  1210  Azusa 
Canyon  Road,  West  Covina,  CA  91 790. 


FEATURES  EDITOR 
The  Bellingham  (WA)  Herald,  a  30,000 
Gannett  daily,  is  looking  for  a  features 
editor  to  manage  a  seven-person  staff 
producing  a  daily  section  and  week¬ 
end  magazine.  Must  have  strong  edit¬ 
ing/coaching  skills.  Located  between 
Vancouver,  B.C.  and  Seattle.  Apply  to: 

Evan  Miller 

The  Bellingham  Herald 
1 1 55  N.  State,  Bellingham,  WA  98225 


EDITORIAL 


EDITOR 

Grow  with  a  leader!  Canon  Communi¬ 
cations,  a  high-tech  print  and  Internet 
publisher,  is  seeking  entry-level  and 
experienced  editors  with  interests  in 
industry  reporting,  feature  writing, 
copy  editing,  and  project  administra¬ 
tion.  Excellent  opportunities  for  career 
advancement.  Must  have  Bachelor's 
degree  in  Journalism,  English  or 
related  field;  training  in  scientific  or 
technical  fields  a  plus.  Canon  offers 
an  excellent  compensation  and  bene¬ 
fits  package,  and  the  advantage  of  an 
environment  that  encourages  your 
development  and  recognizes  your 
achievement.  Send  resume  with  cover 
letter  and  salary  history  to: 

Canon  Communications  LLC 
Ref:  Ed-E&P 

1 1 444  W.  Olympic  Blvd.,  Suite  900 
Los  Angeles,  CA  90064 
(310)  445-4249  Fax 
Resumes@cancom.com 
No  phone  calls  please  EOE 

EDITOR/Editor-in-Chief.  SEATTLE  area 
Award-winning  national  outdoor  recrea¬ 
tion  magazine.  RARE  opportunity. 
Requires  5  years  editorial  management 
experience.  Detail,  deadline,  budget 
oriented.  Creative.  Hard-working.  Outdoor 
enthusiast  is  a  plus.  Great  office  environ¬ 
ment  and  growth  market.  Send  resume  to 
glen@canoekayak.com  ATTN:  GRB: 

RO.  Box  31 46,  Kirkland,  WA  98083 


EDITORIAL 


STAFF  EDITORS 

Experienced  editors  sought  tor  fast¬ 
growing  local  content  dot.com.  Local 
news  and  editing  experience  required. 
Candidates  must  be  able  to  coach  off¬ 
site  writers  in  delivering  engaging, 
tight  copy  on  weekly  deadlines.  Send 
cover  letter  and  resume  to: 

ed  itors@streetmail .  com 
Orfaxto  (413)  664-2709 
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EDITORIAL 


The  world's  premier  publisher  of  business  and 
information  has  an  opportunity  available 
in  our  Washington,  DC  facility, 

^EWSWIRE  REPORTERS  & 

^  REPORTING  ASSISTANTS 

A  Dow  Jones  &  Company’s  real-time  financial  newswire  in 
Washington,  DC  seeks  Reporters  and  Reporting  Assistants 
to  cover  SEC  filings.  Coverage  includes  financial  news,  and 
regulatory,  legislative  and  industry  trends. 

Qualified  Reporters  will  have  at  least  two  years  experience  in 
a  similar  environmenL  An  MBA,  legal  or  industry  background 
is  beneficial.  Recent  college  graduates  with  strong  internships 
will  be  considered  for  Reporting  Assistant  positions. 

We  offer  responsible  positions  with  a  leading  international 
financial  news  service,  career  advancement  opportunities,  and 
competitive  salaries  with  an  outstanding  benefits  program. 
Please  forward  your  resume,  cover  letter  and  salary 
history/requirements  to: 

Federal  Filings 

Department  ME,  1250  H  Street  NW,  Suite  1100 
Washington,  DC  20005,  Fax:  202-393-2759 
E-mail:  debra.califf@dowjones.com 

No  phone  calls,  please.  EOE.  M/F/D/V 
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REPORTER 

American  Banker,  the  leading  daily 
newspaper  on  financial  services,  seeks 
an  enterprising  Reporter  to  cover  com¬ 
munity  banking.  Requires  2-3  years  of 
journalism  experience.  Work  from  the 
West  Coast  Region.  A  proven  track 
record  will  lend  flexibility  to  your  work 
environment-possibility  of  work  from 
the  office  (either  San  Francisco  or  Los 
Angeles)  or  home!  Excellent  benefits 
on  day  one.  Send  resume,  cover  letter 
and  a  few  of  your  best  clips  to: 

Kieran  Beer 
American  Banker 
1  State  Street  Plaza 
NewYork,  NY  10004 
FAX;  (212)843-9600 
E-mail:  kieran.beer@tfn.com 
No  Calls,  Please!  EOE  M/F/D,V 


EDITOR 

The  Los  Angeles  Business  Journal  has 
an  opening  for  the  top  job.  Candidates 
must  have  extensive  business  journal¬ 
ism  and  editing  experience.  We  are 
interested  in  candidates  who  can  lead 
an  extraordinary  team  of  editors  and 
reporters.  The  position  requires  vision, 
energy,  excellent  management  skills 
and  a  desire  to  head  what  is  re¬ 
cognized  as  the  best  regional  busi¬ 
ness  journal  in  the  country.  Qualified 
candidates  should  mail  resume  to: 

Matthew  A.  Toledo 
President,  Publisher 
Los  Angeles  Business  Journal 
5700  Wilshire  Blvd.,  Suite  1 70 
Los  Angeles,  CA  90036 


EDITOR 


Potomac  Tech  Journal.  .American 
Calx  Hu.sine.s^  Journal's  newest 
tec  hnology  weekly  in  the  VCashing- 
ton.  DC  area  is  looking  for  a  hands- 
on  extilor.  The  ideal  camlitlate  has 
re|iorting,  editing  and  production 
experience. 

We  are  seeking  a  Uiiit|ue  indixidual 
who  has  an  open  mind,  high  self 
esteem.  experience  playing 
xxorking  well  with  others  aiKl  has 
intelligence  beyond  his  her  peers! 
Knowledge  of  lechnologx  would  be 
nice:  interest  in  technology  a  must. 

If  this  sounds  like  x'ou.  K-mail  your 
resume  and  a  snappy  cover  letter 
lellin.g  me  why  you  are  the  one  to 
lead  the  areas  newest  and  most 
important  technology  newspaper. 
Ycaldwell@potomactechjournaLconi 
Or  send  a  fax  to 
PTJ/Editor  Position 
(703)  741-3732 


NIGHT  DESK  EDITOR 
The  Journal-Standard,  a  17,000  AM 
daily  in  Freeport,  IL,  needs  a  night 
desk  editor  to  oversee  the  daily  pro¬ 
duction  and  design  of  our  award¬ 
winning  paper.  We  publish  three  sec¬ 
tions  daily  and  emphasize  strong 
design  and  photo  play.  This  is  a  top 
position  in  our  newsroom.  Please  send 
resume,  cover  letter  and  design  sam¬ 
ples  to  The  Journal-Standard: 

Jeff  Rogers,  managing  editor 
RO.  Box  330,  Freeport,  IL61032 
Or  E-mail  jrogers@journalstandard.com 


EDITORIAL  OPPORTUNITIES 
We  are  interviewing  for  two  positions 
for  our  monthly  national  publication  that 
covers  custom  woodworking,  and  one 
position  for  our  universal  design  desk. 

EDITOR  -  Chief  editor  needed  to  guide 
4-person  staff  of  reporters  and  national 
freelance  network  for  Woodshop  News. 
You  will  need  solid  journalism  experi¬ 
ence  in  reporting,  editing,  and  knowl¬ 
edge  of  magazine  presentation.  Knowl¬ 
edge  of  woodworking  preferable  Ability 
to  spot  news  trends  in  wide-ranging 
field,  from  furniture  industry,  to  market 
for  craft  items,  to  changes  in  woodwork¬ 
ing  technology.  Team  player  who  can 
administer  budget  and  staff,  increase 
readership,  contribute  to  web  content. 

STAFF  WRITER  -  Enterprising  reporter 
with  2  to  3  years  of  experience  in  hard 
news  and  features  needed  for  Wood- 
shop  News.  Enthusiasm  for  woodwork¬ 
ing  and  passion  for  accuracy  nec¬ 
essary,  as  well  as  ability  to  build  source 
network  that  helps  you  deliver  top  qual¬ 
ity  news.  Some  national  travel. 

DESIGN  DESK  CHIEF  -  Versatile  pro  to 
head  universal  design  desk  for  pub¬ 
lishing  company.  Your  talent,  experi¬ 
ence  are  needed  to  lead  4-member 
team  responsible  for  ail  editorial 
design,  story  presentation,  layout  of 
our  three  publications,  which  cover 
recreational  boating,  the  marine  indus¬ 
try,  and  custom  woodworking.  Must 
have  strong  sense  of  4-color  magazine 
design,  Macintosh/QuarkXPress  expe¬ 
rience,  strong  organizational  ability. 
Must  be  able  to  work  in  team  environ¬ 
ment,  interacting  with  both  editors  and 
production  staff. 

Competitive  salaries  and  full  benefits. 
Submit  resume,  best  work  samples, 
salary  requirements  for  all  positions  to: 
Ian  C.  Bowen,  Editorial  Director 
Soundings  Publications,  LLC 
35  Pratt  Street,  Essex.  CT  06426 


ENTERTAINMENT  WRITER 
The  Las  Vegas  Review-Journal  is  seek¬ 
ing  an  experienced  entertainment  writer 
with  an  emphasis  on  pop  music.  A  major 
concert  tour  stop.  Las  Vegas  also  enjoys 
a  growing  local  music  scene  with 
numerous  clubs  and  home-grown  musi¬ 
cians.  Our  reporter  needs  to  be  able  to 
handle  general  music  stories,  concert 
advances,  trend  stories,  and  reviews. 
We  are  looking  for  someone  comforta¬ 
ble  with  interviewing  and  reviewing  pop, 
rock,  country,  and  jazz  artists  with  the 
mainstream  focus  of  a  daily  newspaper. 
The  job  does  not  include  CD  or  product 
reviews.  Send  resume  and  clips  to: 

Features  Editor  Frank  Fertado 
Las  Vegas  Review-Journal 
RO.  Box  70,  Las  Vegas,  NV  89125 


SYRACUSE  ONLINE 
www.syracuse.com  seeks  Editor-in- 
Chief  to  manage  award-winning 
Internet  content  team.  Must  have  8-10 
years  newsroom  and  New  Media  expe¬ 
rience  combined.  Leadership,  teamwork 
skills  vital.  Must  also  be  avid  Internet 
user.  Respond  by  E-mail  only  to: 
msardini@syracusemail.com 


EDITORS 

INTERNATIONAL  &  LATIN  AMERICA 
Join  a  unique  company  that  relies  on 
the  interests  and  skills  of  its  employ¬ 
ees  instead  of  walls  and  titles.  You’ll  dis¬ 
cover  an  atmosphere  where  communi¬ 
cation  is  encouraged  and  where  crea¬ 
tive,  bright  minds  are  rewarded.  We 
are  seeking  Editors  for  our  Interna¬ 
tional  desk  based  in  New  York  who  will 
successfully  deliver  timely,  well-written 
business  and  financial  news  stories  to 
a  global  audience. 

To  succeed  in  this  position,  you  must 
have  3-5  years  experience  editing  fi¬ 
nancial  copy,  preferably  for  a  major 
news  organization  as  well  as  a 
thorough  understanding  of  the  econ¬ 
omy  and  financial  markets.  While  mo¬ 
tivating  and  supervising  reporters,  the 
selected  candidates  will  maintain  a 
wealth  of  story  ideas.  The  ability  to 
thrive  under  tight  deadlines  in  a  dy¬ 
namic  environment  is  essential.  A 
knowledge  of  the  Latin  American  re¬ 
gion  is  a  decided  asset. 

Please  send  resume  and  writing  clips  to; 

Bloomberg  L.P,  H.  Horder 
Human  Resources  Department,  EIL 
499  Park  Avenue.  New  York.  NY  10022 
Fax:  (917)  369-5021 
E-mail:  hhorder@bloomberg.com 
No  phone  calls,  please  EOE  M/F/D.A/ 
BLOOMBERG 

EDITOR  -  The  weekly  Lake  Sunapee 
Argus  Champion  of  beautiful  Newbury, 
NH,  seeks  a  community-minded  per¬ 
son  to  lead  its  award-winning  news 
staff.  Experience  directing  the  collect¬ 
ing  and  editing  of  news  required. 
Macintosh  newsroom.  Write: 

Jeffrey  Miller,  Argus  Champion 
RO.  Box  581 ,  Newbury,  NH  03255 

MANAGING  EDITOR 
The  Tribune  of  Ames,  Iowa,  is  looking 
for  a  managing  editor  to  help  lead  a 
newsroom  of  20  at  one  of  the  nation's 
top  small  newspapers.  We  want  some¬ 
one  with  strong  news  judgment,  edit¬ 
ing,  organizational  and  leadership 
skills.  A  minimum  of  three  years  of 
newspaper  experience  is  required. 
Pagination  experience  is  helpful  but 
not  mandatory.  The  Tribune  (circula¬ 
tion  10,500)  publishes  an  afternoon  edi¬ 
tion  Monday  through  Friday  and  a 
morning  edition  on  Saturday.  Send  let¬ 
ter,  resume  and  salary  history  to: 

Jeffrey  Bruner,  editor,  The  Tribune 
31 7  5th  Street,  Ames,  Iowa  5001 0 


COPY  EDITOR 

If  you  can  design  pages  and  write 
headlines  that  make  readers  sit  up  and 
notice,  we  want  to  hear  from  you.  The 
News-Journal,  an  inviting,  family-own¬ 
ed  daily  in  a  highly  competitive  market, 
is  seeking  a  copy  editor  with  strong 
editing  and  graphics  skills  who  must 
be  willing  to  learn  Harris  pagination. 
Versatility  and  enthusiasm  are  as  im¬ 
portant  as  experience.  Send  resume/ 
work  samples  to: 

Troy  Moore,  Managing  Editor/News 
The  News-Journal 
901  Sixth  Street,  PO.  Box  2831 
Daytona  Beach,  FL  321 1 7-8099 
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EDITORIAL 

rooSora  San  Francisco 

managing  editor 

and  an  associate  editor  for  its  news  and 
entertainment  weekly  in  San  Francisco.  We  want 
editors  who  have  a  fine  touch  with  copy,  a  firm 
grasp  of  the  magazine  style,  and  the 
self-confidence  needed  to  work  comfortably  with 
a  staff  of  writers  who  routinely  win  major  national 
journalism  awards.  The  managing  editor  position 
requires  a  strong  background  in  news  and 
superior  management  ability;  associate  editor 
candidates  should  have  solid  experience  with 
arts/features.  Qualified  applicants  will  have  the 
demonstrated  ability  to  deal  with  lengthy  news 
and  feature  articles,  and  the  desire  to  edit  and 
write  to  the  highest  standards. 

Applicants  should  send  a  short,  arresting  cover 
letter,  a  one-page  resume,  and  a  representative 
set  of  writing  and  editing  clips  to: 

John  Mecklin 
Editor 
SF  Weekly 

185  Berry,  Lobby  4,  Suite  3800 
San  Francisco,  CA  94107 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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GREENWIRE 

National  Journal's  online  environmental 
information  service,  seeks  writers  who 
can  collect  and  abstract  environmental 
news  from  print  and  online  sources. 
Applicants  must  have  solid  writing  and 
fact-checking  skills  (tests  required); 
experience  with  or  interest  in  environ¬ 
mental  policy,  and  the  ability  to  work 
under  tight  daily  deadlines.  Familiarity 
with  Internet  browser.  E-mail  and  HTML 
software  a  plus.  Early  mornings  and 
periodic  Sunday  work  required.  Com¬ 
petitive  salary  and  great  benefits.  Fax 
or  E-mail  cover  letter,  resume,  no  more 
than  three  writing  samples  and  salary 
requirements  to: 

(703)  518-8702 
Or  jdick@nationaljournal.com 
Equal  Opportunity  Employer 

ILLINOIS  AGRINEWS  has  a  full  time 
opening  for  a  Field  Editor  to  work  in 
LaSalle.  IL.  Seeking  experienced 
reporter,  recent  journalism  or  ag  com- 
minications  grad.  Ag  background 
desirable  but  not  required.  Photo 
experience  a  plus.  Car  required.  Fax  or 
mail  resume  and  writing  samples  to: 
Joyce  McCullough,  Illinois  AgrlNews 
426  Second  St.  LaSalle,  IL61301 
Fax  (815)  223-7894 
E-mail  agrinews@theramp.net 

JOIN  THE  STAFF  OF  OUR  NEW 
BUSINESS  WEEKLY  IN  LAS  VEGAS 
Our  large  and  diverse  media  organiza¬ 
tion  is  poised  for  its  next  big  project  in 
Southern  Nevada.  We  re  going  to  be 
publishing  an  innovative  new  business 
weekly  in  the  world’s  most  exciting 
city.  If  you've  got  the  caliber  of  skills 
we’re  seeking,  then  this  is  the  place  for 
you.  We’ve  got  the  nation’s  best 
climate  and  lifestyle  -  day  or  night. 

•  Advertising  Director 

•  Advertising  Account  Executives 

•  Editor 

•  Managing  Editor 

•  Special  Publications  Editor 

•  Reporters 

•  Researchers 

•  Graphic  Designer 

•  Website  Content  Developer 

We  offer  competitive  salary  and  great 
benefits.  Mail,  fax  or  e-mail  cover  let¬ 
ter,  resume,  and  salary  history  to: 
GREENSPUN  MEDIA  GROUP 
Nancy  Weiner,  HR  Mgr. 

2290  Corporate  Circle  Dr.,  Ste.  250 
Henderson,  NV  89014 
Fax:  702-952-4099 
nancyw@vegas.com 


METRO  EDITOR  sought  for  excellent 
medium-sized  daily  in  beautiful  New 
England  region.  If  you  value  fine  writ¬ 
ing,  probing  reporting  and  take  real 
satisfaction  in  working  with  reporters, 
we  want  to  hear  from  you.  Successful 
candidate  will  have  demonstrated 
leadership  abilities,  exceptional  news 
judgment  and  a  passion  for  journalism. 
Decent  pay  (50K).  good  benefits.  Send 
letter,  resume  and  work  samples  to: 

Box  01213,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 

www.editorandpublisher.com 


EDITORIAL 


MANAGING  EDITOR 
Fast-growing  dot.com  seeks  creative, 
energetic  managing  editor  for  Berk- 
shire-Company,  MA-based  local  con¬ 
tent  company.  Four  years’  news  edit¬ 
ing  experience  required.  Background 
in  local  news  and  online  world  pre¬ 
ferred.  We  need  a  talented  wordsmith 
with  great  judgment  and  a  sense  of 
humor  who  can  manage  a  growing 
team  of  writers  and  editors  on  tight 
deadlines.  You  get  equity  in  a  fun, 
young  and  hugely  successful  company 
backed  and  run  by  proven  Internet 
pros.  Send  cover  letter  and  resume  to: 
editors@streetmail.com 
Or  fax  to  (41 3)  664-2709 


REPORTERS.  COPY  EDITORS 
Are  you  a  star  at  your  paper,  but  your 
boss  doesn’t  seek  the  light?  Or  are  you 
an  outstanding  grad  hoping  to  launch  a 
bright  career?  We  have  immediate  open¬ 
ings  for  reporters  and  copy  editors. 
We  re  a  midsize  daily  in  sunny  California 
where  you  can  find  the  sweet  life  conve¬ 
niently  near,  yet  safely  distant,  from  Los 
Angeles  San  Diego  and  Las  Vegas. 
Good  pay,  benefits.  Send  cover  letter, 
resume,  five  clips,  four  references  to: 

Executive  Editor  Richard  Wagner 
Daily  Press  PO.  Box  1389 
Victorville,  CA  92392 
Fax  (760)  241-1860 


PREP  SPORTS  COORDINATOR 
The  La  Crosse  Tribune,  La  Crosse,  Wl, 
is  seeking  a  talented,  organized  and 
dynamic  writer  to  till  the  position  of 
Prep  Sports  Coordinator.  An  ideal 
candidate  will  possess  excellent  writ¬ 
ing  and  reporting  skills,  strong  organi¬ 
zational  skills  and  an  ability  to  work 
welt  under  deadline  pressure.  With 
over  50  high  schools  in  our  area,  the 
ideal  candidate  will  possess  the 
dedication  and  desire  to  tackle  one  of 
the  most  demanding  and  rewarding 
beats  at  the  paper. 

Please  send  cover  letter,  resume  and 
non-returnable  samples  of  your  best 
work  by  Monday,  April  3, 2000  to: 
Meribeth  Catania 

Regional  Human  Resources  Director 
La  Crosse  Tribune 
401  N.  Third  Street 
La  C'-osse.WI  54601 


REPORTERS 

The  Blade,  northwest  Ohio's  No.  1 
newspaper,  has  several  openings  for 
experienced  reporters  for  our  city  desk 
and  business  desk.  We  are  looking  for 
aggressive  reporters  and  sensitive 
writers  who  can  balance  daily  coverage 
with  enterprise  reporting.  Opportunities 
include  general  assignment,  business, 
cops,  health,  and  suburban  news. 
Reporters  at  The  Blade  (147,000  daily, 
203,000  Sunday)  earn  more  than 
$51 ,000  top-scale  minimum,  company- 
paid  fringe  benefits  and  a  generous 
vacation  package.  Reply  to: 

Ron  Royhab,  The  Blade 
541  N.  Superior  Street 
Toledo,  OH  43660 
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MUSIC  EDITOR 

New  Times  is  searching  for  a  music 
editor  at  its  award-winning  weekly  news¬ 
paper  in  Miami.  This  position  entails  plan¬ 
ning  and  editing  a  weekly  music  section, 
writing  feature  stories  and  a  weekly  col¬ 
umn,  and  hiring  freelance  reviewers. 
Qualified  candidates  will  have  strong  writ¬ 
ing  and  organizational  skills  as  well  as  a 
passion  for— and  critical  eye  toward— DJ/ 
dance  and  hip-hop.  Send  a  cover  letter, 
resume  and  five  best  clips  to: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times,  Inc. 

PO.  Box  5970,  Denver,  CO  8021 7 
andy.vandevoorde@westword.com 


NEWS  EDITORS 

The  Philadelphia  Inquirer  is  looking  for 
news  editors  to  do  layout  on  a  variety 
of  sections.  We  are  seeking  journalists 
with  experience,  energy,  impeccable 
news  judgment  and  an  eye  for  pres¬ 
enting  news  in  clean,  inviting,  reader- 
friendly  pages.  Please  send  resume 
and  samples  to: 

Sherry  Howard,  AME/Recruiting 
The  Philadelphia  Inquirer 
PO.  Box  8263,  Philadelphia,  PA  19101 


THE  ASSOCIATED  PRESS  seeks  an 
editor  to  write,  select  and  edit  copy  for  its 
national  and  international  news  reports 
from  Its  New  York  headquarters.  Candi¬ 
dates  should  have  5-1-  years  experience. 
To  apply,  send  resume  and  clips  to: 

Staffing  Department 
The  Associated  Press 
50  Rockefeller  Plaza,  New  York,  NY  10020 
Or  E-mail:  apjobs@ap.org  EOE 
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NEWS  ASSISTANT 

The  Asian  Wall  Street  Journal,  a  Dow 
Jones  publication,  is  looking  for  a  news 
assistant  for  its  weekend  section. 
Personal  Journal,  to  be  based  in  Hong 
Kong.  The  successful  candidate  will 
spend  roughly  half  his/her  time  coordi¬ 
nating  regular  fixtures  and  carrying  out 
the  organizational  tasks  that  keep  the 
section  running  smoothly,  and  the  rest 
reporting  and  writing  feature  articles. 
The  ideal  addition  to  our  team  will 
possess  the  discipline,  initiative,  hun¬ 
ger  and  creativity  to  excel  at  both  fac¬ 
ets  of  the  job.  Journalism  and/or  J- 
school  experience  a  must;  Asian  lan¬ 
guage  and  experience  strongly  pre¬ 
ferred.  Please  send  resumes  and  clips: 
Ernie  Sander,  Managing  Editor 
Personal  Journal 
The  Asian  Wall  Street  Journal 
G.PO  Box  9825,  Hong  Kong 
Fax: 011  (852)2834-5291 
Email:  personal.journal@awsj.com 

HOMETOWN  JOURNALISM 
The  Titusville  Herald,  a  4,000  circula¬ 
tion  AM  daily  in  northwestern  PA. 
seeks  an  experienced,  hands-on 
person  to  direct  our  newsroom.  Must 
be  a  leader  with  strong  people  skills, 
and  be  able  to  motivate  &  mentor  staff 
of  five.  In  addition  to  editing  and  design, 
must  write  on  a  regular  basis.  Mac  & 
QuarkXPress  experience  a  plus.  For 
the  right  leader,  this  is  your  chance  to 
run  your  own  show.  Send  resume  to: 

Mike  Sample 
Titusville  Herald 

PO.  Box  328,  Titusville.  PA  16354 
Or  E-mail  mdsample@cnhi.com 


EDITORIAL 


EDITORIAL 


Ft.  Lauderdale 


New  Times  is 
looking  for  an 
experienced  and 

dynamic  editor  to  manage  its  news 
and  entertainment  weekly  in  Ft.  Lauderdale. 

This  position  requires  a  solid  background 
in  news  and  superior  management  ability. 

The  managing  editor  works  directly  with 
writers  to  help  shape  local  news  coverage 
and  to  edit  magazine-length  feature  stories. 

The  managing  editor  also  supervises  the 
day-to-day  operations  of  the  editorial 
department.  Fine  writing  and  editing 
skills  are  a  must;  the  interview  process 
includes  a  test. 

New  Times  offers  competitive  salaries 
and  benefits.  Interested  candidates  should 
send  cover  letter,  resume  and  clips  to:  _ 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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HELP  WANTED 


EDITORIAL 


OUR  CLIENT,  a  Los  Angles  online  legal 
research  company  needs 

EDITORIAL  DIRECTOR 
to  market  online  product.  Create  busi¬ 
ness  plan,  establish  education  process 
including  style  manuals,  content  load¬ 
ing,  manage  staff,  meet  cus-  tomers.  5- 
1 0  years  experience  with  professional  con¬ 
tent  management,  strong  contacts.  Ex¬ 
perience  with  outside  content  rela¬ 
tionships.  $95-1 OOK  plus  stock  options, 
relocation  expenses. 

E-mail  resumes  to  estrin@estrin.com 

TAMPA  TRIBUNE  WIRE  EDITOR 
Bring  depth  and  understanding  to  our 
readers  with  smart  story  selection  and 
skillful  editing  of  state,  national  and 
world  wires.  We  seek  an  editor  who 
knows  when  to  go  deep  and  when  to  go 
brief,  who  works  with  reporters  to  add 
local  context,  who  puts  our  own  stamp 
on  the  story  of  the  day  by  weaving 
together  reports  from  several  sources, 
and  who  is  passionate  about  serving 
readers.  Editing  experience  and  strong 
news  judgment  are  musts.  Apply  to 
Craig  Gemoules,  deputy  managing 
editor,  at  cgemoules@tampatrib.com 


EDITORIAL 


PRODUCTION  EDITOR 
The  Asian  Wall  Street  Journal  seeks  a 
production  editor  for  its  night  news  desk 
in  Hong  Kong.  Responsibilities  include 
overseeing  pagination  process,  main¬ 
taining  steady  page  flow  and  proofread¬ 
ing  final  page  layouts.  The  job  requires 
excellent  copy  editing  skills,  mature 
news  judgment,  ability  to  work  well 
under  pressure,  and  knowledge  of  pag¬ 
ination;  experience  in  Asia  is  helpful. 
Send  resume  and  references  to; 
Managing  Editor  Peter  Stein 
Asian  Wall  Street  Journal 
G.PO.  Box  9825,  Hong  Kong 
Or  fax  to;  01 1  (852)  2834-5291 

REPORTER 

The  Gainesville  Sun,  a  60,000-circulation 
New  York  Times  regional  daily,  seeks  a 
government  reporter  with  investigative 
skills.  We  re  looking  for  a  self-starter 
with  writing  talent  and  a  track  record  of 
enterprise  and  project  reporting.  Send 
letter,  resume  and  7-8  clips  to: 

Matt  Reed,  Metro  Editor 
The  Gainesville  Sun 
2700  SW  13th  Street 
Gainesville,  FL  32608 
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SENIOR  EDITOR 

As  part  of  editorial  team  for  construction 
trade  journal,  work  with  the  publication 
group  to  assist  in  the  development  of 
the  editorial  plan  and  calendar.  Create 
story  ideas  for  each  issue  of  the  pub¬ 
lication.  Write  and  edit  articles  and/or 
assigned  sections,  producing  complete 
page  material  in  appropriate  electronic 
format.  Develop  appropriate  graphic 
ideas  to  illustrate  story  concepts;  pro¬ 
vide  photography  to  support  article. 
Assist  with  proofing  publication.  Apply 
construction  equipment  expertise  to 
assure  technical  precision  in  all  aspects 
of  finished  product.  Represent  the  com¬ 
pany  in  a  public  relations  capacity  within 
the  construction  industry.  Coordinate 
the  work  of  free  lance  writers.  Required; 
Three  years  of  undergraduate  work  plus 
three  years  experience  editing  for  a  con¬ 
struction  industry  journal.  $38,150/ 
year-i-,  40  hour./week,  8:00  AM  to  5:00 
PM.  Two  copies  of  resume  to: 

M.  Brooks,  File  Cl  01 332:  DWE-ALC  PC. 

Box  7972;  Madison,  Wl  53707-7972 
And  reference  file  #  Cl  01 332 


THE  NORTHERN  VIRGINIA  DAILY 
the  most  honored  small  daily  newspa¬ 
per  in  Virginia,  has  an  opening  for  a 
regional  reporter.  The  6-day-a-week 
newspaper,  located  in  the  beautiful 
Shenandoah  Valley,  provides  a  won¬ 
derful  opportunity  for  candidates  with 
a  strong  communication  background 
and  reporting  experience.  The  regional 
reporter  explores  the  in-depth  issues 
that  beat  reporters  often  do  not  have 
time  to  address.  From  Winchester  to 
New  Market  to  Front  Royal,  this 
reporter  finds  connections  that  affect 
the  entire  valley  region. 

Resumes,  cover  letters,  and  any 
examples  of  work  should  be  mailed  to: 

Bob  Wooten,  Managing  Editor 
PO.  Box  69,  Strasburg,  VA  22657 
E-mail:  nvd@shentel.net 


SPORTS  COPY  EDITOR 
The  Grand  Rapids  Press  (150,000  daily, 
195,000  Sunday)  has  an  opening  for  a 
sports  copy  editor.  Candidates  should 
have  daily  newspaper  experience  as  a 
reporter  and/or  copy  editor  and  be  able 
to  step  into  this  computer  literate  posi¬ 
tion  with  minimal  training.  This  person 
will  edit  stories,  write  headlines  and 
design  and  paginate  pages. 

Excellent  employee  benefit  package 
includes  401  (k).  Medical,  Dental,  Life 
Insurance,  vacation,  paid  holidays,  eye 
care,  award  programs,  discounts  and 
competitive  salary. 

Resumes  with  at  least  three  pro¬ 
fessional  references,  samples  of  edited 
copy  a  must  and  cover  letter  outlining 
your  qualifications  may  be  sent  to: 

Bob  Becker,  Sports  Editor 
The  Grand  Rapids  Press 
155  Michigan  Street,  NW 
Grand  Rapids.  Ml  49503 
Or  E-mail: 

bbecker@gr-press.com 
Please,  no  phone  calls 
Equal  Opportunity  Employer 
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THE  DELTA  DEMOCRAT  TIMES 
Greenville,  MS,  seeks  an  editor  to  lead 
its  newsroom  of  14.  Our  editor  will  for¬ 
mulate  a  vision  of  high  expectations  for 
the  news  operation.  He  or  she  will  spend 
hands-on  time  with  a  staff  eager  to  learn 
and  grow.  Our  editor  will  have  an  under¬ 
standing  of  and  respect  for  the  compa¬ 
ny’s  libertarian  philosophy.  Our  editor 
will  be  a  superior  communicator  both 
internally  and  externally.  Our  editor  will 
view  the  newspaper  as  an  idea  center,  a 
center  of  expression,  for  a  diverse  com¬ 
munity.  If  you  think  you  have  what  it 
takes  and  are  ready  to  meet  the  chall¬ 
enge,  we  want  to  see  your  resume,  se¬ 
ven  samples  of  your  work,  three  pro¬ 
fessional  references  and  salary  require¬ 
ments  to: 

E-mail:  rick_thomason@link.freedom.com 
Rick  Thomason,  Publisher 
Delta  Democrat  Times 
988  North  Broadway,  PO.  Box  1618 
Greenville,  MS  38702 
No  phone  calls,  please.  This  position  is 
available  immediately. 

REPORTERS 

The  Las  Vegas  Review-Journal  has  the 
following  openings: 

•  Medical  Reporter:  The  successful 
applicant  will  demonstrate  the  ability 
to  explain  complicated  topics 
through  clear,  understandable  and 
interesting  writing.  S/he  will  have  at 
least  five  years  of  experience  cover¬ 
ing  medicine  and/or  science. 

•  Night  Police  Reporter:  This  reporter 
will  cover  the  night  crime  beat  in  one 
of  the  country's  best  news  towns. 
The  candidate  we  select  will  be  a 
strong  writer  and  an  aggressive 
reporter  with  at  least  two  years  of 
experience  in  a  daily  newspaper. 

Applicants  for  either  position  should 
send  a  resume  and  work  samples  to: 

Annette  Caramia,  City  Editor 
Las  Vegas  Review-Journal 
PO.  Box  70,  Las  Vegas,  NV,  891 25 
Pre-employment  drug  screen  required 
The  Review-Journal,  circulation  170,000, 
is  a  member  of  the  Donrey  Media  Group 
and  is  an  equal  opportunity  employer 


SPORTS  EDITOR 

The  Island  Packet  on  Hilton  Head  Island 
seeks  a  sports  editor  to  direct  coverage 
of  tennis,  recreational  sports  and  pro¬ 
fessional  golf,  including  an  annual  PGA 
Tour  event,  the  MCI  Classic. 

Candidates  should  have  at  least  two 
years  of  supervisory  experience  and 
the  skills  to  oversee  a  full-time  staff  of 
four,  plus  several  part-timers. 

The  Packet  is  a  McClatchy-owned  daily 
newspaper  that  serves  Hilton  Head 
Island  and  nearby  mainland  com¬ 
munities  in  a  region  with  beautiful  natu¬ 
ral  surroundings,  a  rich  history  and  a 
diverse  culture. 

Send  cover  letter  and  resume  to: 

Fitz  McAden,  Executive  Editor 
The  Island  Packet 
PO.  Box  5727 

Hilton  Head  Island,  SC  29938 
Fax:  (843)  706-3070 
E-mail:  fmcaden@islandpacket.com 
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JOIN  OUR  DYNAMIC  Editorial  Team  and  be  part  of  the  growth  of  the  leading 
Spanish  Language  Daily  Newspaper.  La  Opinion  is  currently  seeking  the 
following  key  positions  for  our  Editorial  Department: 

MANAGING  EDITOR 

La  Opinion  needs  a  managing  editor,  a  high-energy  person  to  help  lead 
the  newsroom.  Candidate  should  be  an  experienced  journalist  with  sound 
news  judgement  and  solid  reporting,  editing,  news-coverage  planning  and 
editorial  production  skills.  Candidate  should  be  a  good,  strong  newsroom 
leader,  be  able  to  inspire  and  motivate  editors  and  reporters,  be  willing  to 
assume  responsibilities,  work  long  hours  and  be  prepared  to  take  the  new 
challenges  that  technology  evolution  and  growth  will  bring.  Candidate 
must  know  the  Latino  community,  its  needs  and  news  sources  and  be  fully 
committed  to  editorial  excellence  and  overall  service  to  our  readers. 
Requirements:  Bachelor  Degree  in  Communication  or  Journalism.  Mini¬ 
mum  5  years  of  field  and  editorial  news  management  experience.  Bilingual 
English/Spanish  is  preferred. 

ENTERTAINMENT  EDITOR 

La  Opinion  seeks  a  motivated,  creative  person  to  produce  our  daily  enter¬ 
tainment  section,  Espectacuios.  Candidate  should  be  an  experienced 
journalist,  with  sound  news  judgement,  solid  reporting,  editing,  news- 
coverage  planing  and  editorial  production  skills.  Candidate  should  be  well 
connected  with  the  entertainment  circles  in  Los  Angeles,  Mexico  and  the 
rest  of  the  Spanish-speaking  world.  Candidate  should  know  the  Latino  com¬ 
munity,  its  needs  and  entertainment  news  sources  and  be  fully  committed 
to  editorial  excellence  and  serving  its  readers. 

Requirements:  Bachelor  Degree  in  Communication  or  Journalism.  Mini¬ 
mum  3-4  years  of  field  experience.  Bilingual  English/Spanish  preferred. 

La  Opinion  has  a  long  tradition  of  servicing  the  Latino  community  and 
offers  excellent  growth  opportunities.  Interested  candidates  must  tax  (213) 
896-3291  mail,  or  Email  resume  with  cover  letter  including  salary  require- 
mentsto.  Jobs(ffiLaOpinion.com 

La  Opinion 

Attn:  Human  Resources  Dept. 

411  W.  5th  Street 
Los  Angeles,  CA  90013 
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STAFF  WRITER/ 

DESKTOP  PUBLISHER 
Writer/desktop  publisher  needed  for  pro¬ 
fessional  as.sociation's  monthly  news¬ 
paper.  Duties  include  writing  features,  pro¬ 
ofreading  and  layout.  1-2  years  newspa¬ 
per  publication  and  QuarkXPress  for 
Macintosh  experience  re-  quired.  Know¬ 
ledge  of  AP  style,  HTML  and  Adobe 
PageMill  a  plus.  Successful  candidate 
must  pass  copyediting  test.  Salary  mid 
to  high  20s;  competitive  benefits.  Send 
cover  letter,  resume  and  three  clips  to: 

ACA,  Attn:  HR 
5999  Stevenson  Avenue 
Alexandria,  VA  22304 
FAX  (703)  823-0252  EOE 


THE  PEORIA  JOURNAL  STAR 
the  largest  daily  in  downstate  Illinois,  is 
looking  for  a  versatile  entertaiment 
writer  -  someone  with  a  reporter’s  in¬ 
stincts,  a  critic's  edge  and  a  solid 
grounding  in  popular  culture.  You’ll  be 
writing  trend  pieces,  reviewing  con¬ 
certs,  interviewing  musicians  (blues, 
rock,  country,  jazz)  and  doing  film 
reviews.  You’ll  also  cover  local  radio 
and  TV  as  a  beat.  Send  a  resume,  co¬ 
ver  letter  and  clips  to  Dave  Moll: 
entertainment  editor.  Journal  Star 
1  News  Plaza,  Peoria,  IL  61643 


REPORTER 

Leading  national  magazine  for  advertis¬ 
ing  agency  executives  seeks  self 
starter  with  3-5  years  solid  business 
writing  or  daily  newspaper  experience 
to  join  Boston  bureau  as  a  reporter.  Pro¬ 
ven  ability  to  develop  and  cover  a  beat 
a  must.  Knowledge  of  advertising  a 
plus.  Please  MAIL  resume  and  writing 
samples  to: 

ADWEEK 

1 00  Boylston  Street,  Suite  21 0 
Boston,  MA021 16 
No  phone  calls,  faxes.  E-mail  please 
Adweek  is  an  EOE 


WE  ASKED  OUR  STAFF 
why  you  should  work  at  the  News  & 
Record,  a  100,000-circulation  daily  in 
Greensboro,  NO.  They  said: 

“The  News  &  Record  seems  to  lack  the 
backstabbing  and  internal  competition 
that  makes  working  elsewhere  such  a 
drag."  -  John  Newsom,  first-place  win¬ 
ner  in  the  Education  Writers  Associa¬ 
tion  awards 

“The  company  offers  the  most  extensive 
collection  of  on-site  professional- 
development  opportunities  I’ve  ever 
heard  of.”  -  Lydian  Bernhardt,  travel 
editor 

We  are  wrapping  up  the  biggest 
newsroom  expansion  in  our  110-year  his¬ 
tory  and  need  reporters  to  cover  specific 
cities,  the  arts,  business,  education, 
sports,  cops  and  general  assignment  - 
both  news  and  features.  For  more  informa¬ 
tion,  browse  www.news-record.com  and 
click  on  News  &  Record  Jobs.  If  you 
like  what  you  see  and  have  at  least  two 
years’  experience,  send  a  resume  and 
clips  to: 

Ed  Williams,  Recruitment  Coordinator 
News  &  Record 

PO.  Box  20848,  Greensboro,  NC  27420 
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SENIOR  EDITOR 

For  biweekly  news  journal  for  life  scien¬ 
tists.  Seasoned  professional  with  ex¬ 
tensive  knowledge  of  life  sciences, 
who  is  also  accustomed  to  meeting  con¬ 
stant  deadlines  and  supervising  other 
writers/editors.  Position,  based  in  Phila¬ 
delphia,  involves  combination  of  writing, 
editing,  coaching,  and  production  coor¬ 
dination.  Cover  letter,  salary  require¬ 
ments,  and  resume  (no  clips  yet)  to: 

Larry  Hand,  Editorial  Director 
The  Scientist 

3600  Market  Street,  Suite  450 
Philadelphia,  PA  19104 
Fax:  (215)  387-7542 
E-mail:  lhand@the-scientist.com 


PROJECTS  LEADER 
The  Omaha  World-Herald,  an  em¬ 
ployee-owned  newspaper  with  Sunday 
circulation  of  280,000,  is  seeking  a 
senior  reporter  or  an  editor  to  lead 
major  projects.  You  could  be  right  for 
the  position  if  you  have  demonstrated 
as  a  reporter  or  editor  that  you  can 
bring  projects  to  publication  by  col¬ 
laborating  with  a  team  of  reporters, 
photographers,  graphic  artists,  copy 
editors,  page  designers  and  senior 
editors.  We  seek  a  person  who  will 
lead  projects  that  reveal,  expose  and 
explain  the  unknown  and  the  misun¬ 
derstood.  We  want  projects  with  im¬ 
pact,  that  bring  about  change,  espe¬ 
cially  in  matters  of  public  policy.  We 
want  creatively  written  and  packaged 
projects  that  demand  readers’  atten¬ 
tion.  We  offer  the  opportunity  to  work 
for  a  statewide  newspaper  covering 
Nebraska  and  the  western  third  of 
Iowa  from  a  growing,  vibrant  metro¬ 
politan  area  of  700,000.  To  apply,  send 
a  resume,  letter  and  work  samples  to: 

Jeff  Gauger 

assistant  managing  editor 
World-Herald  Square,  Omaha,  NE  68102 


REPORTERS  AND  EDITORS 
dbusiness.com  -  the  online  local  busi¬ 
ness  news  network  is  now  hiring. 
We  re  looking  for  experienced  busi¬ 
ness  reporters  and  editors  to  cover 
daily  breaking  news  on  small  and  mid 
cap  companies.  If  you  want  to  be  a 
part  of  the  new  media  revolution,  visit 
dbusiness.com  then  E-mail  your  re¬ 
sume  and  cover  letter  to: 

dbnews@dbusiness.com 
Please  mention  code  EP  Reporter 
Competitive  salary  plus  equity 

THE  NATIONAL  CATHOLIC  REPORTER 
is  an  independent,  lay-edited,  prog¬ 
ressive  newsweekly  with  a  small  staff 
and  a  circulation  around  50,000,  includ¬ 
ing  readers  in  96  countries.  NCR  covers 
the  Catholic  and  other  churches:  pro¬ 
motes  such  values  as  peace,  justice, 
ecology;  aims  to  be  a  constructive  critic 
of  the  culture  and  spirit  of  our  times. 

NCR  is  seeking  a  committed,  dynamic, 
self-motivated  editor/writer  with  strong 
reporting  background  for  duty  in  Kansas 
City.  Duties  will  include  commissioning 
stories,  working  with  writers,  editing  and 
some  writing.  Write  to  Editor,  NCR,  115 
East  Armour  Blvd.,  Kansas  City,  MO 
64111,  with  resume  and  clips. 
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PAGE-ONE  REWRITE  EDITOR 
The  Asian  Wall  Street  Journal  seeks  a 
rewrite  editor  for  its  page-one  staff  in 
Hong  Kong.  Responsibilities  include 
working  closely  with  a  group  of  eight 
to  ten  reporters  in  Asia  to  develop  Wall 
Street  Journal-caliber  news  and  fea¬ 
tures.  The  job  requires  excellent  edit¬ 
ing  skills,  well-rounded  business 
knowledge,  and  sophisticated  news 
judgment  tuned  to  develop  coverage 
that  resonates  regionally  and  globally. 
Experience  in  Asia  is  desired  but  isn’t 
a  prerequisite.  Send  resume  and  re¬ 
ferences  to: 

Managing  Editor  Peter  Stein 
G.RO.  Box  9825,  Hong  Kong 
Or  fax  to:  01 1  (852)  2834-5291 


REPORTER 

The  Vindicator,  an  award-winning  daily 
newspaper  in  northeastern  Ohio,  is 
looking  for  experienced  journalist  with 
a  desire  for  self-improvement  to  tackle 
the  highly  energized  news  environ¬ 
ment  of  the  Mahoning  Valley.  If  you've 
got  solid  reporting  and  writing  skills, 
send  cover  letter,  resume  and  clips  to: 

Anthony  G.  Paglia,  Senior  Regional  Editor 
The  Vindicator 
RO.  Box  780 

Youngstown,  OH  44501  -0780 


editorIal 


THE  FORT  WORTH 

Star-Telegram,  a  Knight-Ridder  news¬ 
paper  with  a  250,000  daily  circulation 
and  350,000  Sunday  circulation,  is 
seeking  an  experienced  writer  to  cover 
transportation  issues  in  a  metropolitan 
area  with  one  of  the  nation's  busiest 
airports.  Knowledge  of  aviation,  high¬ 
ways,  trucking  and  passenger  rail¬ 
roads  is  required.  Send  letter,  re¬ 
sume  and  writing  samples  to:  Robbie 
Morganfield,  Staff  Development  Editor, 
Fort  Worth  Star-Telegram,  400  W. 
Seventh  St.,  Fort  Worth,  TX  761 02. 

THE  AUSTIN  AMERICAN-STATESMAN 
is  looking  for  someone  to  help  cover  the 
people  side  of  Austin's  hot  technology 
scene  for  our  ground-breaking  section 
Technopolis.  We  need  a  talented  writer 
to  tell  our  readers  about  the  people 
behind  the  IPOs  and  the  dot-coms  and 
about  how  the  high  tech  boom  affects 
life  in  Austin.  We  re  like  someone  with  at 
least  five  year’s  writing/reporting  experi¬ 
ence,  preferably  with  a  mix  of  news  and 
features.  Tech  coverage  experience  is  a 
bonus,  but  not  mandatory.  Send  a  cover 
letter,  resume  and  6  non-returnable  clips 
to  Austin  American-Statesman,  Attn: 
Gretchen  Heber: 

305  S.  Congress  Ave.,  Austin  TX  78704 
PLEASE  NO  CALLS. 
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KIPLINGER  WASHINGTON  EDITORS 

has  the  following  openings: 


STAFF  ECONOMIST/ECONOMICS  JOURNALIST 

Prestif'iou.s  Washington-ba.secl  publisher  seeks  an  experiencetl  etonomist  or  eco¬ 
nomics  journalist  to  provide  anahsis  and  forecasts  for  countr\  's  larj>e.st  business 
newsletter  and  its  associated  VCeb  site. 

Candidate  must  write  with  clarity  for  a  general  business  audience,  tlistilling  com- 
jjlicatetl  issues  to  their  essence.  Vie  are  ItMtking  for  someone  with  the  ability  to 
anticipate  changes  in  macroeconomic  conditittns  anil  developments  in  .-Ymerican 
business  and  industry  anil  as.se.ss  their  likely  impact  on  business.  Caniliilates  must 
be  able  to  offer  well-thought-out  opinions  on  the  direction  and  degree  of  several 
key  L'.S.  economic  inilicators.  such  as  interest  rates,  unemployment,  priKluctivity. 
inflation,  consumer  spending  and  other  factors.  Include  writing  samples  and 
.salary  requirements. 

BUSINESS  WEB  EDITOR 

The  Kiplinger  Business  Forecasting  Group  seeks  an  editor  who  can  make  copy- 
sing  tjuickly  and  regularly  for  real-time  VC'eb  site  posting. 

Caniliilate  shoulil  have  a  business  journalism  background,  with  a  flair  for  looking 
beyond  the  news  to  its  impact  on  business  and  inilustry  anil  what  will  hap|X*n 
next.  Include  clips  and  salary  requirements. 

ASSISTANT  EDITOR,  kiplinger.com 

Kiplinger.com  the  [xrsonal-fmance  Website  of  Kiplinger  Washington  Eilitors.  is 
l(K)king  for  an  Assistant  Editor  to  manage  its  inve.stment  content. 

•Npplicant  must  have  an  eye  for  iletail,  a  thorough  knowledge  of  investing  anil 
markets  anil  the  ability  to  work  uniler  tight  ileacllines.  Duties  incluile:  monitoring 
anil  posting  uji-to-the-minute  market  news,  editing  magazine  and  other  [lersonal- 
finance  material  for  the  NCeb,  and  working  with  Kiplinger  s  magazine  staff  to 
ujxlate  articles  and  deielop  interactive  tixils. 

Caniliilate  should  have  at  least  three  years'  exixrience  in  personal-finance  or  busi¬ 
ness  journalism.  Knowledgeof  HTML  and  Web  design  a  plus,  but  not  reijuired. 

The  Kiplinger  organization  offers  a  comprehensive  benefits  package.  Qualified  can- 
diilates  should  foni  ard  resume  with  cover  letter,  stating  the  position  title  to: 


Personnel  Department 
Kiplinger  Washington  Editors,  Inc. 

1729  H  Street,  NW,  Washington.  DC  20006 
Fax:  (202)-496-181"'  personnel. departmcrH@  kiplinger.coni 

F.qual  Opportunity  Employer 
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THE  ORANGE  COUNTY  REGISTER 
has  an  opening  for  its  Disney/Theme 
Park  Industry  reporter.  Much  of  the 
beat  involves  covering  the  creative  and 
business  operations  of  Disneyland  and 
its  soon-to-open  companion  theme 
park.  California  Adventure,  but  the 
beat  also  includes  covering  corporate 
aspects  of  Disney,  the  county's  largest 
private  employer,  other  Southern  Cali¬ 
fornia  theme  parks  and  the  scores  of 
companies  that  design,  build  and  mar¬ 
ket  theme  park  rides  and  attractions, 
as  well  as  the  $6  billion  OC  tourism 
industry. 

We're  looking  for  a  reporter  interested 
in  theme  parks  and  popular  culture 
who  is  willing  to  have  fun.  Experience 
working  in  competitive  markets  and 
some  business  reporting  is  preferred 
but  we  will  consider  energetic  re¬ 
porters  looking  to  break  into  the  rap¬ 
idly  expanding  world  of  financial  jour¬ 
nalism. 

Please  send  resume,  cover  letter  and 
samples  of  your  work  to: 

Kate  Lee  Butler 
Senior  Business  Team  Leader 
The  Orange  County  Register 
625  N.  Grand  Ave. 

Santa  Ana,  CA  92701 
E-mail  to  Klbutler@link.freedom.com 
Phone:  (714)  796-6826 


COVER  CITY  HALL  for  an  indepen¬ 
dently  owned  newspaper  in  the  heart  of 
the  Green  Mountains.  The  Rutland 
Herald  is  looking  for  a  dynamic  political 
reporter  to  cover  local  government. 
Candidates  should  be  good  deadline 
writers,  anxious  to  write  for  the  front 
page  and  curious  enough  to  go  after 
the  less  obvious  stories.  Excellent 
benefits.  Send  resume  and  clips  to: 

Jo-Anne  MacKenzie,  City  Editor 
Rutland  Herald 

PC.  Box  668,  Rutland,  VT  05701 
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THE  CHRONICLE  OF  HIGHER  EDUCATION 
a  weekly  national  newspaper  with  a 
Web  site  that  is  updated  daily,  seeks  a 
reporter  to  cover  topics  in  information 
technology  and  academe,  including 
policy,  legal,  and  legislative  issues.  The 
reporter  will  be  a  regular  contributor  to 
the  daily  updates  on  information 
technology  on  the  Web  site  -  http:// 
chronicle.com/infotech  -  and  will  also 
contribute  longer  stories  for  use  in  the 
paper. 

Qualifications:  demonstrated  ability  to 
cover  a  beat  proactively,  to  cover  break¬ 
ing  news  on  a  daily  deadline,  and  to 
identify,  report,  and  write  longer,  ana¬ 
lytic  pieces.  A  self-starter,  with  good 
teamwork  skills.  Experience  in  covering 
information  technology  is  preferred  but 
not  mandatory. 

The  Chronicle  pays  competitively  and 
has  benefits  that  are  virtually  unmatched 
in  journalism.  Applicants  should  submit 
a  letter,  resume,  and  clips  to: 

Vincent  Kiernan,  Senior  Editor 
The  Chronicle  of  Higher  Education 
1 255  23rd  Street,  NW,  Suite  700 
Washington.  DC  20037 
No  phone  calls,  please 
The  Chronicle  is  an 
Equal  Opportunity  Employer 


REPORTER  for  busy  community  weeklies 
in  college  town.  Close  to  Baltimore.  DC. 
Philly.  Great  opportunity  for  someone 
beginning  their  career.  J-degree  re¬ 
quired,  experience  preferred.  Photog¬ 
raphy  skills,  camera  a  plus.  Respected 
newspaper  company.  Full-time,  full  bene¬ 
fits.  Rush  letter  describing  qualifications, 
resume,  work  samples  to  Publisher: 

Newark  Post 

1 53  E.  Chestnut  Hill  Road 
Newark,  DEI  971 3 
Fax:  (302)  737-9019 
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USATODAY.com 
CONTENT  DEVELOPER 
TECHNOLOGY  NEWS 
Successful  candidate  will  demonstrate 
strong  reporting,  writing  and  copy  edit¬ 
ing  skills  and  the  ability  to  use  those 
skills  to  produce  complete,  accurate, 
timely  online  technology  news  reports. 
Must  be  able  to  think  creatively  in  a 
fast-paced  environment.  Candidate 
must  also  possess  the  initiative  to  sug¬ 
gest  and  implement  coverage  of  tech¬ 
nology  news.  For  this,  a  strong  knowl¬ 
edge  and  following  of  technology  is¬ 
sues  is  required.  A  Bachelor's  degree 
in  a  related  field  and  at  least  three 
years  of  journalism  experience  are  pre¬ 
ferred.  Minimum  skills  include  the  use 
of  a  PC  and  a  working  knowledge  of 
the  Internet. 

CONTENT  DEVELOPER 
TECHNOLOGY  REVIEWS 
Successful  candidate  will  demonstrate 
flair  for  writing  hardware/software  re¬ 
views,  as  well  as  strong  communica¬ 
tion  skills  to  help  coordinate  reviews 
from  other  staffers  and  freelancers. 
Must  be  able  to  think  creatively  to  help 
produce  a  unique,  popular  and  inform¬ 
ative  online  tech  news  service.  Candi¬ 
date  must  also  possess  the  initiative  to 
suggest  and  implement  coverage  of 
tech-related  products.  For  this,  a 
strong  knowledge  and  following  of 
tech-related  products  is  required.  A 
Bachelor's  degree  in  a  related  field 
and  at  least  two  years  of  journalism 
experience  are  preferred.  Minimum 
skills  include  the  use  of  a  PC  and  a 
working  knowledge  of  the  Internet. 

We  offer  a  competitive  compensation 
and  benefits  package  that  includes  an 
onsite  fitness  center  and  401  (k).  If 
interested,  please  submit  resume  with 
salary  history  to: 

USA  Today 

Human  Resources  Department  (LC) 
1000  Wilson  Blvd.,  Arlington,  VA  22209 
Resumes  can  also  be  faxed  to: 

(703)  558-3840 

Or  E-mailed  to:  jobs@usatoday.com 
To  learn  about  the  USA  Today  brand, 
visit  our  web  site  at  www.usatoday.com 
We  recognize  and  appreciate  the  bene¬ 
fits  of  diversity  in  the  workplace. 


AWARD-WINNING  sports  section  in 
upstate  New  York  has  an  opening  for  a 
writer.  We  are  consistently  rated  among 
the  top  10  sports  sections  in  our  circula¬ 
tion  and  we  intend  to  continue  that  tra¬ 
dition.  Send  clips  and  resume  to: 

Sports  Editor  Greg  Brownell 
The  Post-Star 

PO.  Box  21 57,  Glens  Falls,  NY  1 2801 


THIS  SOUTHERN  INDIANA 
daily  has  more  awards  than  wall  space. 
The  reason?  Writers  and  reporters  such 
as  yourself  who  seek  a  challenge,  yearn 
to  become  skilled  at  their  craft,  and  are 
not  afraid  to  work.  Entry  level  position 
now  open,  covering  an  array  of  stories. 
Send  four  or  five  of  your  clips,  and  a 
cover  letter  to: 

Martha  Rasche,  city  editor.  The  Herald 
PO.  Box  31 ,  Jasper,  IN  47547 


THE  AKRON  BEACON  JOURNAL 
a  Pulitzer  Prize-winning  daily  in  North¬ 
east  Ohio,  IS  looking  for  a  local  colum¬ 
nist.  We  re  seeking  a  bright,  provocative 
writer  who  will  add  perspective  to  local 
news.  We  want  someone  with  outstand¬ 
ing  writing  ability  who  has  an  ear  for 
tone  and  rhythm.  We  want  someone 
who  is  unpredictable,  someone  who  can 
provoke  opinion  and  reaction.  We'd  like 
a  columnist  who  can  be  amusing  when 
need  be  and  willing  to  bring  public 
officials  to  task  when  they  deserve  it.  We 
also  want  a  columnist  who  can  make  con¬ 
nections  with  readers.  Experienced  col¬ 
umnists  or  editorial  writers  preferred. 
Send  resume,  clips  and  references  to: 

Cristal  Williams 

Manager  of  Recruiting  &  Development 
Akron  Beacon  Journal 
44  East  Exchange  Street 
Akron,  OH  44328 
Phone:  (330)  996-3708 
E-mail: 

cwilliams@thebeaconjournal.com 

THE  CAPE  COD  TIMES,  an  award¬ 
winning  daily  located  on  one  of  the 
East  Coast's  premier  vacation  destina¬ 
tions,  has  openings  for  a  feature 
designer,  copy  editor  and  night  reporter. 

Cape  Cod  is  a  gorgeous  sandy 
peninsula  jutting  out  into  the  Atlantic.  It 
is  rich  in  history  and  home  to  many  art¬ 
ists,  CEOs,  authors,  naturalists  and 
celebrities.  We're  60  miles  from  Boston 
and  a  short  boat  ride  to  Martha's 
Vineyard  and  Nantucket.  Our  year-round 
population  of  225,000  swells  to  more 
than  500,000  during  the  summer.  Many 
of  our  staffers  have  made  the  move 
here  for  a  superior  quality  of  life. 

DESIGNER:  We  seek  a  high-energy  vis¬ 
ual  journalist  who  isn't  afraid  to  take 
chances.  The  ideal  candidate  will  be  a 
conceptual  thinker  driven  by  content, 
have  a  passion  for  quality  and  the 
ability  to  work  effectively  on  deadline 
as  part  of  a  team. 

NIGHT  REPORTER:  Can  you  tell  a  story? 
Are  you  fast,  accurate  and  hungry  for 
news?  We'd  like  to  hear  from  you, 

COPY  EDITOR:  Do  you  love  the  challenge 
of  writing  a  great  headline  on  deadline? 
Can  you  improve  copy  without  leaving 
tracks?  Do  you  believe  the  integrity  of 
the  story  is  important?  Write  to  us.  We 
want  you  on  our  night  desk. 

Please  send  work  samples,  a  cover  let¬ 
ter  and  resume  to: 

Susan  Macdonald 
Assistant  to  the  Editor 
Cape  Cod  Times 

319  Main  Street,  Hyannis,  MA  02601 


THE  LEWISTON  MORNING  TRIBUNE 
seeks  a  reporter  for  a  city/county  beat. 
We  offer  reporters  the  freedom  to  do 
their  best  work,  while  working  with  a 
mix  of  veteran  and  young  profess¬ 
ionals.  Great  place  to  live  if  you  like  the 
outdoors  and  want  to  avoid  crime,  traf¬ 
fic,  bad  weather.  Degree,  internship  re¬ 
quired.  Resume,  clips  to: 

Paul  Emerson,  managing  editor 
RO.  Box  957,  Lewiston,  ID  83501 
Or  pemerson@lmtribune  com 
www.editorandpublisher.com 
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The  News  &  Observer,  an  award-winning 
170,000-circulation  daily  in  Raleigh-Durham,  NC, 
has  the  following  openings: 


■■  PICTURE  EDITOR  ■■ 

iX'e  have  plenty  of  in.sitle  eolor  po.sitions;  we  need  lot.s  of  special  sections 
and  a  picture  editor  who  can  advocate  for  strong  photography  in  busi¬ 
ness,  features,  news  or  sports.  Vie  want  someone  who  knows  the  dif¬ 
ference  between  a  good  pjioto  and  a  great  one,  someone  who  knows  the 
strength  of  cropping,  someone  who  knows  how  to  negotiate  stor^-telling 
photograph\’.  Tell  us  what  you'd  do  as  a  features  picture  editor  or  in  any 
picture  editing  role. 

■■  HEADLINE  WORDSMITHS  ■■ 

VC'e  need  experienced  copy  etlitors  looking  for  a  place  where  accuracy  is 
important,  telephoning  editors  and  reporters  at  home  is  expectetl  and 
deatllines  are  important.  Join  a  staff  of  professionals  who  put  out  Col¬ 
umbia  Journalism  Review  s  16th  best  newspaper  in  the  nation.  Show  us 
that  you're  great  with  wort!  editing  and  writing  headlines  by  .sending  a 
snappy  E-mail  expressing  your  interest  in  being  a  copy  editor  and  or  the 
wire  editor. 

To  show  that  you're  the  one.  E-mail  your  immetliate  interest  to  Deputy 
.Managing  Editor  VC'ill  Sutton  at  sutton@nando.com  then  mail  your 
resume,  references  and  photography  and.-or  editing  samples  to: 


Melanie  Sill,  Managing  Editor 

Tlie  ITews  6*  Observer 

215  S.  McDowell  Street,  Raleigh.',  NC  27602 
A  diverse  candidate  pool  is  desired 
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THE  COURIER  NEWS 
a  mid-size  suburban  Chicago  daily  in  the 
Copley  Newspapers  chain  has  imme¬ 
diate  openings  for  two  reporters.  We 
seek  an  experienced  education  writer  to 
cover  the  second  largest  school  district 
in  Illinois.  Successful  applicant  will  need 
to  demonstrate  familiarity  with  nuts  and 
bolts  school  board  coverage  as  well  as 
a  capacity  for  exploring  educational 
trends. 

We  also  seek  a  reporter  to  cover  the  City 
of  Elgin.  Experience  with  municipal  gov¬ 
ernment  is  a  plus,  but  better  is  a  proven 
talent  to  find  significant  stories  about  the 
community  in  unusual  places  and  bring 
them  home.  For  both  positions,  strong 
writing  is  a  must.  Excellent  pay/benefits 
package.  Send  resume,  cover  letter  and 
no  more  than  1 0  writing  samples  to: 

Jeff  Kuczora 
The  Courier  News 
PC.  Box  531 
Elgin.  IL  601 21 
Employment  contingent  on 
drug  screen  results 


INFORMATION  SYSTEMS 


MIS  DIRECTOR 

Major  southwestern  daily  is  seeking  a 
MIS  Director  to  fill  a  key  role  on  our 
management  staff. 

The  successful  candidate  must  possess 
hands-on  experience  with  NT,  SQL,  VB, 
Crystal  Reports,  and  mainframe  applica¬ 
tions.  The  individual  should  have  a  min¬ 
imum  of  ten  years  IS  experience  with  a 
minimum  of  four  in  a  management  ca¬ 
pacity.  You  must  possess  strong  ana¬ 
lytical.  communication,  and  supervisory 
skills  along  with  the  ability  to  plan  and 
fully  execute  projects  and  conversions. 
We  offer  a  competitive  salary,  bonus 
plan  and  a  full  benefits  package.  Please 
send  resumes  to: 

Box  01 209 
Editors  Publisher 
1515  Broadway.  12th  FI,  NY,  NY  10036 


MAILROOM 


NEWSTEC, 

the  leader  in  remanufactured  inserting 
systems  is  seeking  qualified  Field  Ser¬ 
vice  Technicians  (Electronic  &  Mechan¬ 
ical)  to  install,  train  and  service  our  cus¬ 
tomer  base.  Applicant  should  have  ex¬ 
tensive  newspaper  mailroom  experience 
with  technical  understanding  of  in-  sell¬ 
ing  systems.  Must  be  excellent  in  main¬ 
tenance/repair  and  training.  Candidate 
should  be  a  motivator,  leader  and  poss¬ 
ess  strong  communication  skills. 

Position  requires  full-time  travel  and 
offers  a  competitive  compensation  pack¬ 
age  based  on  experience.  Please  fax  or 
send  resume  to: 

NEWSTEC,  Inc. 

Attn:  Don  Curley 
4  Walpole  Park  South  Drive 
Walpole,  MA  02081 
Fax:  (508)  850-7951 


www.editorandpublisher.com 


MARKETING 


MARKET  ANALYST 

The  Sacramento  Bee.  the  market's  lead¬ 
ing  newspaper,  has  an  exciting  opport¬ 
unity  for  a  qualified  individual  to  join  our 
Strategic  Resources  Department  in  the 
position  of  Market  Analyst.  The  most 
qualified  candidates  will  have  solid  back¬ 
ground  in  marketing,  advertising  or 
media,  are  highly  motivated,  and  can 
work  under  tight  deadlines  and  with  a 
variety  of  customer  types.  Must  be  com¬ 
fortable  using  statistical  software  such 
as  SPSS,  to  develop  integrated  busi¬ 
ness  solutions.  Also  required  are  strong 
computer  skills,  with  a  command  of 
Microsoft  Office  including  PowerPoint, 
Word,  Excel,  and  Access.  BA  in  Market¬ 
ing  or  related  field  preferred.  The 
Market  Analyst  will  use  these  skills  and 
talents  to  develop  strategies  for  reach¬ 
ing  all  types  of  retail  consumer,  readers, 
and  subscribers,  designing  and  con¬ 
ducting  research  projects,  and  pres¬ 
enting  findings  both  Internally  and  ex¬ 
ternally. 

The  Bee  offers  a  competitive  salary  and 
excellent  benefits  package,  including 
401  (k),  stock  purchase  plan  and  on-site 
fitness  and  childcare  centers.  If  you 
meet  the  above  qualifications,  fax  re¬ 
sume  to  (91 6)  321  -1 984.  Or  email  to: 
dhoefling@sacbee.com 
Or  mail  to: 

The  Sacramento  Bee 
Human  Resources.  PO.  Box  15779 
Sacramento,  CA  95852 


NEW  MEDIA 


WEB  DESIGN 

lasvegas.com  is  looking  for  an  experi¬ 
enced  Web  designer  who  knows  how 
to  make  pages  attractive  and  efficient 
without  throwing  up  roadblocks.  Profi¬ 
ciency  in  html  with  minimum  one-year 
experience  on  a  high-volume  site. 
Expertise  in  the  following  programs/ 
systems  is  helpful:  Adobe  Photoshop, 
Adobe  Illustrator  or  Freehand.  BBEdit, 
DTI  Speedwriter,  MacOS.  (WYSIWYG 
users  need  not  apply.)  Ability  to  han¬ 
dle  multiple  projects,  work  indepen¬ 
dently  and  flexibility  are  essential. 
Involves  some  night  and  weekend 
hours.  Send  resume  (including  URLs 
of  sites  you've  designed)  as  standard 
ascii  e-mail  with  "ONLINE  DESIGNER" 
as  the  subject  of  the  message  to: 

gibes@lasvegas.com 
ATTACHMENTS  WILL  NOT  BE  OPENED 


INTERNET  MANAGER 
We  re  looking  for  a  Web-savvy  Internet 
manager  who  can  help  take  our  award¬ 
winning  daily  news  and  information  site 
to  the  next  level.  Emphasis  will  be  on 
creating  and  implementing  new  pro¬ 
ducts  and  functions,  finding  technology 
solutions,  and  developing  advertising, 
sales  and  marketing.  Responsibilities 
include  strategic  planning  and  daily 
business  operation.  The  successful 
candidate  will  have  3-5  years  manage¬ 
ment  experience  in  New  Media,  ideally 
with  a  daily  newspaper.  Competitive 
salary  and  benefits.  Contact: 

Ted  Agres 

The  Washington  Times 
3600  New  York  Avenue  NE 
Washington.  DC  20002 
E-mail  to  wtimes@wt.infi.net 


PRESSROOM 


ASSISTANT  PRESSROOM  MANAGER 
The  Seattle  Times  is  seeking  an  experi¬ 
enced  manager  to  assist  in  the  man¬ 
agement  of  our  daily  pressroom  opera¬ 
tions.  Duties  to  include:  employee  hir¬ 
ing,  training  and  coaching,  creating  and 
administering  production  schedules  to 
meet  the  needs  of  our  internal  and 
external  customers,  maintaining  inven¬ 
tory  levels,  creating  and  administering 
capital  and  expense  budgets  and  long 
term  planning.  Minimum  requirements 
include:  A  college  degree  in  a  related 
field/or  a  minimum  five  years  related 
newspaper  production  management:  ex¬ 
cellent  written  and  verbal  communica¬ 
tion  skills;  experience  in  working  in  a 
large  diverse  work  group;  an  overall 
knowledge  of  web  offset  production  a 
plus.  We  offer  a  salary  of  $52,800  - 
$70,500  DOE  plus  a  management  incen¬ 
tive  plan  and  excellent  benefits.  Please 
indicate  job:  00-127'AD-EP'MM  on  your 
resume  and  send  to: 

The  Seattle  Times 
Employment  00-1 27/MM 
PO.  Box  70.  Seattle,  WA  981 1 1 
Or  Fax  to  (206)515-5560 


CENTRAL  FLORIDA  daily  seeks  experi¬ 
enced  Goss  Urbanite  and  Harris  VI 5 
operators.  Apply  to  The  News  Chief, 
PO.  Box  1440,  Winter  Haven,  FL  33880. 
dwilk@newschief.com 


[~Y()ur  communication  link  to  the 
I  newspaper  inciii,str\’  e\er\’  week 
1  since 


HUMAN  RESOURCES 


PRESSROOM 


PRESSROOM  MANAGER 
100,000-1-  Daily  seeks  an  experienced 
manager  for  hands-on  development  of 
its  printing  operation,  reporting  to  the 
Pressroom  Superintendent.  We  are  a 
quality  oriented  letterpress  newspaper, 
about  to  install  new  offset  in  a  new 
plant. 

Ideal  candidate  will  have  a  passion  for 
high  quality  printing  standards,  and  be 
comfortable  coaching  and  training. 
Candidate  will  be  familiar  with  all 
aspects  of  the  newspaper  printing 
process,  with  at  least  3  years  experi¬ 
ence  in  a  leadership  role.  Requires 
both  strong  interpersonal  and  written 
communication  skills  Understanding 
of  the  mechanical,  electrical  and  com¬ 
puter  equipment  used  in  the  industry  is 
required.  Will  work  variable  schedule 
to  maintain  connection  with  2-shift 
operation 

Great  career  opportunity,  competitive 
salary,  good  benefits.  Send  resume 
and  salary  requirements  to: 

Box  01216.  Editor  K  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 


CUSSIFIED  ADVERTISERS: 


If  YOU  don’t  SEE  .A 


{:.\TEG0RV  TH.\T  FITS  YOUR  NEEDS,' 


PLEASE  CALL  US, AT 


888.825,9149 


HUMAN  RESOURCES 


■■  mnm  RE801R€E8  DIRECTOR  H 

The  Inrlianapolis  .Star  is  an  e\ritinj>.  thri\inj>,  fast-paced  information  company 
Three  hunilred  sixty-five  (lays  a  year  we  poKluce  a  brand-new  pnxluct.  The 
Indianapolis  Star  has  been  the  leading  newspaper  in  central  Indiana,  and  has 
played  an  integral  role  in  shapinf>  the  city  of  Indianapolis.  Today  we  are  the 
largest  news-gatherinj>  organization  In  the  state,  providinj;  news  and  informa¬ 
tion  through  print,  electronic  and  specialty  prcxlucts. 

The  Indianapolis  Star  is  kxiking  for  an  experienced,  thnamic  and  customer 
ftx  used  Human  Resources  Direr  tor.  This  person  will  be  responsible  for  deliver¬ 
ing  first  rate  HR  serxice  to  our  executives,  managers  and  workforce  Primarx’ 
responsibilities  will  include  dexeloping  progressive  compensation  practices, 
designing  a  company-wide  staffing  strategy,  oxerseeing  the  dexelopment  of  a 
management  training  program,  sponsoring  the  implementation  of  a 
performanre  management  program,  creating  a  positive  emploxee  relations 
enx  ironment  and  prox  iding  direction  to  the  benefits  management  function 
This  position  will  report  directly  to  the  President  and  Publisher  and  will  be  a 
member  ot  the  management  committee.  The  ideal  candidate  must  lx*  able  to 
create  and  communicate  an  HR  management  philosophy.  He  or  she  must  be 
decisixe,  an  advtxate  for  fairness,  an  excellent  communit  ator.  a  relationship 
builder  -  in  short  -  a  change  agent. 

Ten  years  or  more  of  progressivelx-  responsible  HR  management  expenence  is 
a  must,  as  is  an  undergraduate  degree  -  though  a  Master  s  degree  xvould  be 
preferred  Uibor  experience  would  be  helpful  but  not  necessarx. 

The  Indianapolis  .Star  offers  a  com[xtitne  salarx,  a  generous  annual  incentixe 
opportunity.  st(xk  option  grants  and  full  participation  in  the  company's  health 
and  xvelfare,  tOl(k)  and  pension  plan.  Interested  candidates  should  send  an 
intnxiuctorx  letter,  resume  and  salarx  history  to: 


Dale  Diiiieaii.  President  and  Publisher 

The  Iiiflianap4>lif$  Star 

;{07  \.  Peniis>l\ania  Slrerl.  Indianapolis.  I\  4(4204 
Ka\(:ii7)(>:i:{-9:j:ii 

\ii  l'.(|iial  OpiHH'liiiiilx  I'.iiiploxer  'i'lial  Yaliies  Oneixtlx 
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classified  advertising 


1515  Broadway,  New  York.  NY  10036  •  ldixon(«  editorandpiiblisher.com  •  mappello((<  editorandpublisher.com  •  hprctiss(<i  editorandpublisher.com  •Phone:  1-888-825-9149 


HELP  WANTED 


PRODUCTION/TECH 

FULL-TIME  PRODUCTION  SUPERVISOR 
Investor's  Business  Daily,  America's 
fastest  growing  business  newspaper,  has 
a  position  open  for  a  Full-Time  Produc¬ 
tion  Supervisor  at  our  Hackensack.  NJ 
printing  facility.  Duties  include,  but  are 
not  limited  to:  Supervising  the  nightly 
press  run,  mailroom  operation,  quality  con¬ 
trol,  scheduling  part-time  associates,  dis¬ 
patching  transportation,  and  various  com¬ 
puter  related  tasks  in  preparation  for  the 
nightly  press  run.  The  right  person  must 
be  well  organized,  self-motivated,  a  team 
player  and  possess  initiative.  A  four-year 
college  degree  and  prior  experience  is 
preferred  but  not  required.  Computer  lit¬ 
eracy  in  Windows  applications  is  a  must. 
A  competitive  starting  salary  is  based  on 
qualifications  and  experience.  Benefits 
include  bonus  program,  401  (k)  plan, 
medical,  dental,  and  life  insurance. 
Hours  are  M-F  from  3:00  PM-11:30  p.m. 
Interested  applicants  should  send 
resume  and  cover  letter  to:  Investor's 
Business  Daily,  Attn:  Doug  Fuller: 

150  River  St.,  Hackensack,  NJ  07601 
Or  Fax  to  201 -646-4546 
Or  E-mail  ibdnortheast@aol.com 


_ SALES _ 

SENIOR  SALES 
REPRESENTATIVE 
For  Geac  Publishing  Systems 
Excellent  compensation  package  is 
available  for  a  candidate  with  multi- 
media  experience,  Internet  and  Web 
based  Editorial  and/or  Classified  knowl¬ 
edge,  along  with  good  communication 
and  follow-up  skills.  Experience  in  imple¬ 
menting  or  installing  such  systems  a 
plus.  If  you  possess  these  skills  and  are 
a  high  energy  person  willing  to  do  what 
it  takes  to  make  sales,  send  resume  to: 

Recruitment 

Geac  Publishing  Systems 
3707  W.  Cherry  Street 
Tampa,  FL  33607 
Fax:  (813)  878-2751 
E-mail:  GPSINFO@geac.com 

MARKETING  RESEARCH 


SALES 


TUCSON  NEWSPAPERS 
DIRECTOR  OF  MAJORS/NATIONAL 
We  are  seeking  an  enthusiastic  results- 
oriented  individual  to  lead  and 
motivate  our  Majors  and  National 
Sales  Team  of  the  Arizona  Daily  Star 
and  Tucson  Citizen.  This  position  will 
be  responsible  for  the  development 
and  execution  of  strategic  plans  to  con¬ 
sistently  increase  revenue  and  market 
share  as  well  as  development  of  sales 
presentations,  building  client  rela¬ 
tionships  and  staff  training,  3  to  5 
years  of  sales  management  experi¬ 
ence  required.  This  position  offers  a 
base  salary  plus  a  quarterly  bonus 
based  on  performance.  Please  submit 
your  resume  with  cover  letter  including 
salary  expectations  to: 

Tucson  Newspapers 
Human  Resources  Department 
4850  S.  Park  Avenue 
Tucson,  AZ  8571 4 

Or  E-mail  to  bchodos@azstarnet.com 
E.O.E. 


HIRE  IDEALS 

Need  to  hire  the  ideal  person  for  that 
tough-to-fill  job?  We  have  the  ideal  way 
to  do  it:  with  an  E.MPI.OYMENT  AD  in 
Editor  &  Publisher’s  NEWS  iNDliSTRY 
CAREER  GUIDE,  a  special  editorial 
section  in  our  April  24,  2000  issue. 

The  Guide,  devoted  to  advice,  news, 
and  analyses  concering  newspapering 
as  a  career,  will  be  filled  with  articles  of 
interest  to  the  people  you  want  to 
reach: 

the  most  serious  and  best-qualified 
candidates  for  a  position 
at  your  paper. 

All  ads  are  display  ads,  for  maximum 
impact,  and  the  rates  are  surprisingly 
affordable.  The  DEADLINE  is  April  12, 
2000,  so  reserve  your  space  now  by 
calling: 

Hazel  Preuss  or 
Michele  Appello  at 
(888)  825-9149 


MARKETING  RESEARCH 


SKFMOR  RESEARCH  ANALYST 


The  Mark('tiii(>  Kescarcli  Department  of  The  Washin^iton  Post  is  seek- 
infl  a  Senior  \nal>sl  witli  a  minimum  of  five  years  of  (|ualitati\e  and 
(|uantitali\e  researeli  experience.  Kesponsiltililies  ineUide  desi^niii^i 
sur\e\s.  wriliiif*  researeii  proposals.  oxerseeiiiK  all  phases  of 
reseairh  projeets  and  final  report  \\ritin4>.  Strong  data  analysis  skills 
are  required  as  well  as  familiaril>  with  newspapi'r  and/or  ma«azine 
research  leehniqiies  and  tools  sneh  as  SPSS.  Kxeelletil  writinjj/ 
( ommiitiieatioti  skills  are  essetitial.  Master’s  decree  preferred. 
Please  send  your  I’esume  with  salarj  requirements  to: 

Wi\t  toosliington  pOBi 

The  Washington  Post 
Alin:  PtTsonnel/Sr.Rsr  Vn 
1 130  13lh  Street,  \\\.  VVashin«ton.  DC  20071 

We  are  committed  to  diversity  in  the  workpiace  and 
promote  a  diug-free  w  ork  environment 


POSITIONS  WANTED 


ADMINISTRATIVE 

27  YEARS  EXPERIENCE  in  daily/weekly/ 
shoppers,  18  in  management  as  ad 
manager,  director,  newspaper  sales/call 
center  director,  operations  or  general 
manager  seeks  position  with  print  com¬ 
pany  in  Florida,  Raleigh,  or  North  Caro¬ 
lina  coast.  Respond  in  confidence  to: 
chariety@mpinet.net 

PUBLISHER’S  CONSULTANT: 

I  work  as  the  publisher’s  right  hand,  for 
as  long  as  needed,  to  solve  ad 
revenue,  circulation,  editorial  and  print 
problems.  Also  able  to  develop  and/or 
implement  policies.  Skilled  in  cold 
starts  or  new  edition  development.  Thi¬ 
rty  years  experience  in  daily,  weekly 
and  TMC.  All  services  confidential. 

Call  Michael  Bradley  at  (508)  563-2835 
Or  E-mail  mbradley@capecod.net 


ADMINISTRATIVE 


COMMUNITY  PUBLISHER  SEEKING 
position  as  Publisher/General  Man¬ 
ager.  20  years  of  good  solid  experi¬ 
ence  in  advertising,  circulation,  niche 
market  products  and  commercial  print¬ 
ing.  Living  in  southern  Arizona  will 
relocate. 

Call  Lonnie  at  (520)  663-1 763  or 
E-mail  landp@uswest.net 


EDITORIAL 


EXPERIENCED  JOURNALIST 
currently  managing  editor  of  special¬ 
ized  daily,  formerly  worked  for  conven¬ 
tional  daily  and  technical  trade  maga¬ 
zine,  have  written  freelance  articles  for 
major  publications,  seeks  position  in 
NY-NY-CTarea.  Ron,  (212)  675-6913 


CI.ASSIFIKD  ADVKRTISING 
INFORMATION 


DEADLINE 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Monday's  issue. 
DISPLAY  ADS  -  Space  reservation  1 1  days  prior  to  publication  date; 
camera  ready  copy  7  days  prior  to  publication  date. 


LINE  AD  RATES 


Ratos  ore  per  line,  per  insertion.  3  line  minimum,  approximately  34 


HELP  WANTED 

1  week . $12.00 

2  weeks  .  ...$11,18 


ALL  OTHER  CLASSIFICATIONS 

1  week . $1  1 .00 

2  weeks  $9.70 

3  weeks .  $8.50 

4  weeks .  $7.25 

12  weeks .  $6.40 

26  weeks .  $5.60 

39  weeks .  $5.30 

52  weeks .  $4,95 


3  weeks . $9,80 

4  weeks . $8.25 

12  weeks . $7.90 

26  weeks . $7. 10 

39  weeks .  $6,80 

52  weeks . $6.45 

POSITIONS  WANTED 
Iweek  .  $6.00 

2  weeks .  ...  $5.05 

3  weeks . $4. 1 5 

4  weeks . $3.70 

BLIND  BOXES:  $25  per  insertion;  counts  as  additional  line 


Camera-ready  veloxes;  Furnish  same  size  camera-ready,  other¬ 
wise  a  scanning  charge  may  be  incurred.  All  halftones  must  be  a 
maximum  1 33-line  same  size  velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  email.  For 
instructions,  pleose  ask  your  account  manager. 

per  inch,  per  Insertion.  1  inch  minimum.  1  /2  inch  increments 
Iweek . $131  12  weeks . $102 

2  weeks  . $119  26  weeks . $97 

3  weeks . $113  39  weeks .  $92 

4  weeks . $  1 09  52  weeks . $86 


ORDERS  AND  PAYMENT 


Ads  running  for  1 2  weeks  or  more  moy  be 
on  o  controct  bosis.  Controcts  ore  non-conce- 
loble.  All  ods  from  new  odvertisers  must  be  pre- 
poid  prior  to  deodline;  odvertisers  with  a  poy- 
ment  record  in  good  standings  may  be  billed. 
Deodline  is  Tuesday  prior  to  Monday  publica¬ 
tion.  Cash,  check,  VISA,  MasterCard,  and 
Americon  Express  occepted.  All  ads  require  o 
signed  insertion  order,  ond  oil  ad  copy  must  be 
submitted  in  writing  via  mail,  email,or  fax. 

We  reserve  the  right  to  reject  any  ad. 


Mail,  fax  or  e-mail  line  adverfising  copy.  Please  include  the  following 
information:  1 .  Name,  2.  Company,  3.  Mailing  Address,  4  Phone,  5. 
Ad  Classificotion,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  ploce  your  ad  online  www.editorondpublisher.com 

Please  contact  us  for:  display  ad  copy  specifications  and  procedures 

MAIL:  Editor  &  Publisher  Classified 

1515  Broadwoy,  12th  fl..  New  York,  NY  10036 
FAX:  (2 1 2)  536-8800 

ANY  QUESTIONS  E-MAIL  or  CALL: 

Hazel  Preuss  (212)  536-5398  -  hpreuss@editorandpublisher.com 
Michele  Appello  (2 1 2)  536-5396  -  mcippello@editorandpublisher.com 
Liso  Dixon  (212)  536-5399  -  ldixon@editorondpublisher.com 
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EDITOR  &  PUBLISHER  MARCH  20,  2000 


www.editorandpublisher.com 


ptesfe  ANNUAL  DIRECTORIES 

Order  Now! 

You'll  find  everything  you  need  to  know  about  newspapers  around  the  world  in  the  Editor  &  Publisher 
International  Year  Book,  the  encyclopedia  of  the  newpaper  industry.  Part  1  provides  the  most 
up-to-date  data  on  U.S.,  Canadian  and  foreign  dailies...news,  picture  and  syndicated  services... 
equipment/interactive  companies  and  more!  Part  2  covers  community,  specialty  and  free  publicatians. 
And  Part  3  is  a  phone  directory  of  all  the  major  players  in  both  daily  and  non-daily  papers. 

Want  to  get  your  hands  on  the  most  comprehensive  dato  for  U.S.  and  Canadian  markets?  Turn  to  the 
Editor  &  Publisher  Market  Guide,  the  only  reference  with  both  quantitative  and  qualitative  data, 
including  cost  of  living,  crime  and  quality  af  life  indices...graduation  levels...housing  and  rental  rates... 
relocation  information...exclusive  economic  and  demographic  projections  and  much  morel 

‘  ALL  TITLES  NOW  AVAILABLE  ON  CD-ROM.  For  faster  service 
or  for  information  on  our  CD-ROMs,  call  1-888-612-7095. 


T?  1YBB0300 

PUBLijffiR  INTERNATIONAL  YEARBOOK 

one  category  only). 

17.  J  Publi$liing  other 
than  Newspaper 

18. -J  Real  Estote 

20.  J  Food:  Rest./ 
Whisle 

21.  -I  Insurance 

22.  -I  Medio 

23.  J  Non-profit 
24  J  Recruiter/ 

Empl.  Agency 

25.  J  Mktg./Reseorch 

26.  J  Utility 

27.  J  Entertoinment 

28.  -I  Book  Dist. 

29.  J  Franchise 

30.  J  School/Univ. 

31.  J  Supermarket 

32.  J  Drug  Store 

33.  -1  Hospital 

34.  J  Graphic  Arts/ 
Printing 

19.  J  Other: 


JYES!  Please  rush  my  order  for  the  International  Year  Book  in  the  format  and  version  I  have  chosen. 


Name, 

Title- 


Compony_ 
Address  — 
City _ 


Stale  . 


.Zip. 


QTY: 

I  )  3-Valume  Set:  $200  each 
(  )  Volumes  I  &  3:  $150  far  both 

(  )  Volume  1  only:  $1 25  each 
(  )  Volume  2  only:  $109  each 
(  )  Volume  3  only:  $50  each 

(  )  CD-ROM  version  of  the 

International  Year  Book 
with  listing  capabilities:  $895 
(one  user  only).  Tor  multi-user 
licensing  information,  call 
1-800-336-4380  ext.  172. 


J  Check  Amount  Enclosed  $ _ 

(Payable  to  irffTor  &  PubBsher  Year  Book  in  US  dollars  only. 

U.S.  and  Canada  shipping  and  handling  add  $12;  foreign  odd  $45) 


Charge  my:  J  VISA  -I  MC 

Account  # _ 

Signature  _ 

Phone  # _ 

fax# _ 


JAMEX 

_ Exp.  Dote. 


PayuKiU  must  O((oni|»ny  oil  orders  CA,  CO,  DC.  FI,  IL,  MA,  MO,  NJ,  NY,  OH 
ond  TX  residents,  plerise  odd  oppropriote  soles  tox  Conodg  residersts.  pteose 
odd  GST.  No  shipping  to  PO  boxes.  All  CD-ROM  soles  ore  finol 


Your  Business  (Check 

1.  J  Newspaper 

2.  J  Newspaper 

Equip.  Mfr. 

3.  J  Syndicate/ 

News  Service 

4.  J  Ad  Agency 

5.  J  Public  Relations 

firm 

6.  -I  legal  firm 

7.  _l  Government 

8.  J  Mfr.  General 

9.  J  Mfr  Auto 

&  Truck 

10.  J  Mfr.  Food 

II  . -I  Service  Industry 

12.  _l  University/ 

Public  Librory 

13.  -I  Financial 

14.  J  Retail 

15.  J  Public 

Transportation 

16.  J  Individuol 


Editor(§^ 

IMGB0300 

JYES!  Please  rush  my  order  for  the  Editor  &  Publisher  Market  Guide 
in  the  format  1  have  chosen. 

Name 

Your  Business 
(Check  one  category  only). 

1.  J  Newspaper 

2.  J  Newspaper  Equip.  Mfr. 

3.  J  Syndicate/News  Service 

4.  J  Ad  Agency 

5.  J  Public  Relations  firm 

Titln 

Company 

Address 

6.  J  legal  firm 

7.  J  Government 

City 

State  Zip 

8.  J  Mfr.  General 

9.  J  Mfr.  Auto  &  Truck 

10.  J  Mfr.  Food 

1 1 .  J  Service  Industry 

12.  J  University/ 

Public  library 

13.  J  Finonciol 

14.  -1  Retail 

QTY: 

(  )  2000  Market  Guide 

at  $140  each 

_l  Check  Amaunt  Enclased  $ 

(Payable  to  ErBtor  B  PuMsher  Year  Book  in  US  dollars  only 

U.S.  and  Canada  shipping  ond  handling  add  $12;  foreign  odd  $45) 

Charge  my:  JVISA  JMC  _IAMEX 

Accaunt  #  Exp  Date 

(  )  CD-ROM  copies  of 

the  2000  Market  Guide 
at  $795  each. 

Signature 

Phone  # 

fax# 

Poyment  must  octompony  all  orders.  CA,  CO,  OC,  FI,  IL,  MA,  MD.  NJ,  NY,  OH 
and  TX  residents,  pie^  odd  oppropriote  sales  tax  Conada  residents,  pleose 
add  GST.  No  shipping  to  PO.  boxes.  All  CD-ROM  soles  ore  finol. 

15.  J  Public Tronsportotion 

16.  J  Individuol 

17.  J  Publishing  other 

than  Newspaper 

18.  J  Real  Estate 

19.  J  Other: 

80- 
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4 
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YEAR  BOOK 
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ANNUAL  DIRECTORIES 

All  the  critical  data 
you  need  —  right 
at  your  fingertips! 

For  faster  service,  or  for  information, 
on  our  CD-ROMs,  call  toll-free 
1-888-612-7095 


BUSINESS  REPLY  MAIL 

FIRST-CIASS  MAIL  PERMIT  NO  58 1  NEW  YORK  NY 


POSTAGE  WILL  BE  PAID  BY  ADDRESSEE 


NO  POSTAGE 
NECESSARY 
IF  MAILED 
IN  THE 

UNITED  STATES 


Editor  &  Publisher 
INTERNATIONAL  YEARBOOK 

1515  BROADWAY 

NEW  YORK  NY  10109-0025 
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BUSINESS  REPLY  MAIL 

FIRST-CLASS  MAIL  PERMIT  NO  581  NEW  YORK  NY 


POSTAGE  WILL  BE  PAID  BY  ADDRESSEE 


Editor  &  Publisher 
MARKET  GUIDE 

1515  BROADWAY 

NEW  YORK  NY  10109-0025 


NO  POSTAGE 
NECESSARY 
IF  MAILED 
IN  THE 

UNITED  STATES 
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VOL.  1 

•  U.S.  &  Canadian^^^^H 

•  U.S.  &  Canadian  Groups  &  Special  Dailies 

•  Foreign  Newspapen^P^ 

•  News,  Picture  &  Syndicated  Services 

•  Equipment/Interactive  Products  &  Services 


I  Dailies  throughout  the  worMT 
including  contact  names/titles, 
addresses,  phone/fax  numbers, 
local  population,  circulation, 
subscription  rates,  mechanical 
specs,  equipment,  news  services 
and  more! 


VOL.  2 

•  U.S.  &  Canadian  Community  Weeklies 

•  U.S.  &  Canadian  Shopper/TMC  Publications 

•  U.S.  &  Canadian  Specialty  &  Niche  Publications 

•  U.S.  &  Canadian  Weekly  Newspaper  Groups 

•  Other  Organizations  &  Industry  Services 


I  Community  papers,  shoppers, 
TMC’s,  specialty  and  niche 
publications:  alternative,  black, 
ethnic,  religious,  gay  and  lesbian. 


I  Web  site  addresses,  ad  rates, 
installed  equipment,  special 
editions/sections,  newsprint  and 
other  commodity  consumption. 

^  2000  EDITION  ON  PRESS  NOW! 

Call  1  -888-61 2-7095  to  Order 
Buy  the  3  Volume  Set  for  only  $200  and  Save  40% 

Also  available  on  CD-ROM  for  Windows®  and  Macintosh®. 

Targeted  Searches  -  Data  Exports  -  Customized  Mailing  Lists 
Call  (800)  336-4380  ext.  172  for  details  or  order  online  at  www.editorandpublisher.com 


VOL.  3 

•  Alphabetical  listing  of  personnel  from  Dailies,  Weeklies, 

Groups,  Services,  Shopper  and  Niche  Publications. 

•  Name,  Title,  Company,  Phone,  City  &  State 
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syndicates 


LATS  likes  the  stats:  Year-old 
new-media  division  is  growing 

TIMESLINK’  PRODUCTS  APPEAR  ON  MORE  THAN  200  SITES  BY  DAVE  ASTOR 


Editor’s  Note:  This  story  about  Los  Angeles 
Times  Syndicate  New  Media  was  written  sev¬ 
eral  days  before  the  announcement  that  its 
parent  Times  Mirror  Co.  was  being  sold  to  the 
Tribune  Co.  For  more  on  how  the  deal  might 
affect  the  two  syndicates  and  two  news  ser¬ 
vices  owned  or  co-owned  by  Tribune  and 
Times  Mirror,  see  Cover  Story  package. 

In  the  online  world,  a  lot  can  happen  in 
one  year.  Since  launching  in  early  1999, 
Los  Angeles  Times  Syndicate  New 
Media  (LATSNM)  has  introduced  about 
a  dozen  Web-oriented  features  and  built 
a  clientele  of  more  than  200  sites  —  includ¬ 
ing  an  increasing  number  outside  the  United 
States  and  outside  the  newspaper  fold. 

“When  we  first  started  marketing  the 
‘TimesLink’  line  of  products,  80%  of  our 
sales  were  to  newspaper  Web  sites,”  reported 
Steve  Christensen,  the  syndicate’s  senior  vice 
president  for  new  media.  “During  the  past 
four  to  six  months,  80%  of  our  sales  were  to 
nonmedia  Web  sites.” 

Tribune  Media  Services,  Universal  Press 
Syndicate,  and  other  companies  heavi- 
ly  into  Web  syndication  also  have  made 
many  sales  to  non-newspaper  clients 
—  which  are  plentiful  and  often  willing 
to  pay  higher  rates. 

“Media  sites  view  syndicated  mater¬ 
ial  as  an  addition  to  content  they 


already  have,”  said  Christensen.  “Non-media 
sites  are  hungrier  for  content,  so  the  value  of 
syndicated  content  is  higher  to  them.” 

He  noted,  by  way 


Angeles  Times  Syndicate  President/CEO 
Jesse  Levine,  employs  nine  people  —  includ¬ 
ing  Christensen,  Managing  Director  of  New 
Business  Development  Jeffrey  Lin,  and 
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Site  cites  stuff  cyber  syndicate  supplies  subscribing  sites. 


of  example,  that  a 
bank  Web  site  filled 
with  loan  and 
account  information 
might  be  interested 
in  buying  syndicat¬ 
ed  personal  finance 
content  that  can 
attract  visitors. 

But  LATSNM 
still  has  plenty  of 
media  customers 
using  its  roster  of 
products  (http:// 

www.timeslink.com),  including  the  online  ver¬ 
sions  of  the  Houston  Chronicle,  The  Washing¬ 
ton  Post,  CNN,  and  MSNBC. 

Christensen  said  LATSNM  —  with  help 
from  the  print  syndicate’s  longtime  experi¬ 
ence  with  international  sales  —  is  also  rapid¬ 
ly  increasing  its  client  base  in  Latin  America, 
Asia,  and  Europe. 

Most  “TimesLink”  customers  in  the  United 
States  and  abroad  pay  a  straight  license  fee. 
Clients  host  all  the  products  (except  data¬ 
bases)  on  their  sites  —  and  keep  100%  of  the 
advertising  they  sell  against  this  content. 

LATSNM,  formed  under  the  aegis  of  Los 
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others  in  editorial,  design,  programming, 
and  sales. 

Christensen  said  the  relatively  small  staff, 
combined  with  “TimesLink”  sales  growth, 
means  “we  expect  to  turn  a  profit  this  year.” 

The  46-year-old  executive,  who  joined  the 
Los  Angeles  Times  Syndicate  in  1985  as  man¬ 
aging  editor  and  later  became  vice 
president/general  manager,  is  glad  he  moved 
into  new  media. 

“I’ve  been  in  the  business  for  25  years,”  he 
noted,  “and  I’ve  never  been  as  enthusiastic 
and  excited  as  I  am  about  the  role  journalism 
and  content  will  play  on  the  Web.”  ■ 


A  sampler  of  a  syndicate’s  interactive  info 


Los  Angeles  Times  Syndicate  New 
Media  (LATSNM)  is  offering  a 
number  of  interactive  features  in  its 
‘TimesLink”  line,  including: 

•  “World’s  Fare,”  which  has  travel 
stories,  city  guides,  photos,  a  travel  trivia 
game,  and  a  directory  of  airlines,  hotels, 
and  rental  cars. 

•  “Money  Rules!,”  which  includes 
personal  finance  stories  and  columns,  an 
investment  guide,  and  a  calculator  that 
enables  computer  users  to  determine 
things  such  as  how  long  it  would  take  to 


accumulate  enough  money  to  buy  a  house, 
send  the  kids  to  college,  or  retire. 

•  “Golf  Course  Guide,”  which  has  a 
database  of  more  than  17,500  courses;  and 
“Golf  Online,”  from  Golf  Magazine. 

•  “Ski  Search,”  which  has  a  database  of 
major  winter-recreation  areas  in  the  United 
States  and  Canada. 

•  Movie  and  book  reviews  from  the  1ms 
Angeles  Times. 

•  “Men  Are  From  Mars,  Women  Are 
From  Venus,”  a  daily  online  relationships 
column  from  best-selling  author  John  Gray. 


•  “Earthweek:  A  Diary  of  the  Planet” 
by  Steve  Newman,  who  uses  a  map  and  text 
to  discuss  natural  and  human-caused  occur¬ 
rences  around  the  globe. 

•  “Surfing  the  Net  With  Kids”  by 
Barbara  Feldman. 

•  “Omarr  Online,”  which  includes 
Sydney  Omarr’s  astrological  forecasts. 

•  “Digital  Crossword,”  a  daily  puzzle. 

LATSNM  also  offers  Web  sites  print  fea¬ 
tures  from  the  Los  Angeles  Times 
Syndicate,  which  first  started  selling  to 
online  clients  in  1 996.  —  Dave  Astor 
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Creators  prez  gone  after  year 


Mike  Santiago,  a  longtime  Creators 
Syndicate  executive  promoted  to 
president  just  a  year  ago,  has  left  the 
company.  Santiago  was  succeeded  by  the  man 
he  succeeded  —  Creators  founder  Rick 
Newcombe,  who  moved  from  president  to 
chairman  when  Santiago  became  president 
{E&P,  March  13,  1999,  p.  32). 

Newcombe  said  Santiago,  45,  wanted  to  pur¬ 
sue  Web-related  work.  Santiago  is  reportedly 
joining  forces  with  two  former  Coopers  & 
Lybrand  partners  to  do  something  involv¬ 
ing  venture  capital  and  the  Internet. 

When  asked  if  Santiago’s  departure 
was  voluntary,  Newcombe  said  yes  —  as 
did  a  Creators  cartoonist  speaking  off  the 
record.  But  another  source  requesting 
anonymity  heard  Santiago  might  have 
been  let  go,  while  not  knowing  why. 
Santiago  couldn’t  be  reached  for  comment. 

The  49-year-old  Newcombe  —  who 
called  Santiago  a  “terrific  executive”  —  said 
he’s  happy  to  once  again  oversee  Creators’ 


daily  operations,  and  will  still  try  to  do  the 
long-range  planning  he  handled  as  chairman.  “1 
can  think  better  strategically  when  I’m  more 
involved  in  the  details,”  said  Newcombe,  who’s 
also  CEO  of  the  syndicate. 

Two  others  assuming  some  of  Santiago’s 
duties  are  Rick’s  brother  John  Newcombe, 
director  of  development,  and  Lori  Sheehey, 
director  of  operations.  Both  are  former  Creators 
executives  who  have  returned  to  the  company. 

Santiago  joined  the  syndicate  in  its  inaugur¬ 
al  year  of  1987,  became  executive  vice  presi¬ 
dent  in  1994,  and  COO  three  years  later. 

Creators  now  distributes  more  than  80  fea¬ 
tures,  including  columns  by  Ann  Landers, 
Molly  Ivins,  Robert  Novak,  and  Hillary 
Rodham  Clinton;  editorial  cartoons  by 
Herblock,  Mike  Luckovich,  and  Chip  Bok;  and 
the  “B.C”  and  “Wizard  of  Id"  comics. 

Santiago  is  the  third  president  to  leave  a 
major  syndicate  within  a  year.  In  April  1 999, 
King  Features  Syndicate  replaced  Larry  Olsen 
with  T,R,  Shepard  III,  with  one  possible  rea¬ 


son  Shepard’s  new-media  experience.  Last 
month.  Bob  Duffy  succeeded  Universal  Press 
Syndicate  co-founder  John  McMeel  as  presi¬ 
dent  of  UPS,  with  McMeel  continuing  as 
chairman/president  of  the  Andrews  McMeel 
Universal  parent  company.  —  Dave  Astor 

Web  syndicate  makes  deal 
with  NBC  and  CNBC.com 

NBC,  CNBC.com,  and  iSyndicate  have 
entered  into  an  investment  and  distribution 
agreement. 

NBC  has  made  a  minority  investment  in 
iSyndicate  (http;//www.isyndicate.com).  The 
specific  amount  was  not  disclosed,  but  NBC 
is  providing  both  cash  and  advertising  time  on 
its  TV  network,  its  13  owned  and  operated  TV 
stations,  MSNBC,  CNBC,  and  CNBC.com. 

CNBC.com  is  providing  business  and 
financial  information  that  iSyndicate  will 
make  available  to  its  customers. 

iSyndicate  distributes  material  from  nearly 
800  content  providers  to  more  than  170,000 
Web  sites. 


Your  leading  background  source... 


STATE  FARM 


INSURANCE 


Next  time  a  story  assignment  involves: 

•  fire  •  burglary  •  arson  •  tornadoes  •  earthquake 

•  flood  •  hail  •  frozen  pipes  •  wildfire  •  lightning 
•  or,  almost  any  other  peril 

it  likely  involves  homeowners  insurance. 
Like  a  good  neighbor,  State  Farm  is  there.®  Call  state  Farm  for  the  fresh  angle. 

State  Farm  Insurance  Companies  •  Home  Offices:  Bloomington,  Illinois  •  statefarm.com 


Visit  statefarm.com 
and  click  on  "Media" 
or,  call  State  Farm  » 
Media  Relations: 

(309)  766  2086 
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•  Find  The  Information  You  Want  Instantly 

With  a  CD-ROM  drive  linked  to  your  PC,  you’ll  have  access 
to  Year  Book  information  instantly.  A  fully  indexed,  searchable 
database  allows  you  to  pull  out  Year  Book  data  with  the  criteria 
you  select. 


•  It’s  Easy,  It’s  Fast 

The  simple,  menu-activated  search-and-display  capability  of 
our  CD-ROM  makes  finding  data  and  compiling  lists  easier 
than  ever. 


•  CD-ROM  Sections 

CD-ROM  includes  all  data  for  U.S.  Dailies, 
U.S.  Weeklies,  Canadian  Newspapers,  For¬ 
eign  Newspapers  and  Mechanical  Equipment 
sections  contained  in  the  2000  print 
version  ...  names  of  contacts  and  their  areas 
of  responsibility,  plus  other  critical  information 
about  newspapers,  newspaper  suppliers  and 
service  companies. 


•Search  By  Any  Field 

Your  options  are  limitless!  Sort  newspapers  by  equipment 
use.  Sort  and  rank  by  publication  days  and  circulation. 
Search  for  special  topic  editions  ... 


•Exportable  Data 

All  the  information  can  be  exported  to  your  PC  in  a  wide 
range  of  formats,  including  Word  Perfect,  Lotus,  DBF, 
ASCII,  etc. 


SYSTEM  REQUIREMENTS:  Windows  95,  98  and  NT  -  32  MB  of 
RAM  minimum,  SVGA  Monitor  or  higher,  10  MB  available  hard 
drive  space.  Macintosh  -  MACINTOSH  PLUS  or  higher,  OS  V6.0.7 
or  later,  2.5  MB  RAM  minimum,  2  MB  available  hard  drive  space. 
DOS  -  VGA  monitor  or  higher,  DOS  3.3  or  higher,  Microsoft 
CD-ROM  extensions,  640K  RAM,  3MB  available  hard  drive  space. 


•  Listing  Capabilities  for  Mailings 

Customize  mailing  lists  for  each  of  your  communications 
projects.  Export  data  to  your  own  label  utility! 


CD-ROM  with  listing  capabilities :  $895 

For  more  information  or  to  order  call 

(800)336-4380,  ext.  172 

or  order  online  at  www.editorandDublisher.com 
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Prepress 

Mactive  Inc.,  Melbourne,  Fla.,  hired  two 
managers,  added  four  other  staffers,  and  will 
expand  a  system  installed  last  fall. 

Tom  Camohan  moved  to  the  company  as 
sales  manager  after  spending  22  years  in  sales 
support  and  marketing  at  Harris  Publishing 
Systems  Corp.  and  earlier  working  for 
Hendrix/Hastech.  Project  Manager  Susan 
Perretano  moved  to  Mactive  from  The  Orange 
County  (Calif.)  Register,  where  she  will  focus 
on  supporting  Mactive’s  classified  advertising 
project.  Perretano  most  recently  managed  the 
Santa  Ana  paper’s  call  center  with  65  customer 
service  representatives  and  its  52-person  clas¬ 
sified  inbound  call  center.  Her  15  years  at  the 
paper  included  work  as  a  customer  care  man¬ 
ager,  telemarketing  operations  manager,  and 
advertising  project  manager. 

Frank  Grey  was  hired  as  a  software  engineer 
for  the  AdBase  product.  He  is  developing  sales 
force  automation,  in/out  fax,  and  spell-check¬ 
ing  tools.  Grey  had  been  lead  software  engineer 
and  team  leader  for  Harris  Publishing  Systems’ 
AdPower  classified  advertising  system. 

Also  from  Harris,  where  she  spent  three 
years  with  the  installation  and  training  team, 
Carol  Duncan  joined  Mactive’s  professional 
services  staff,  where  she  is  responsible  for 
training  and  installation  of  the  PageLayout 
classified  pagination  system. 

Carrie  DeGarmo  joined  Mactive’s  imple¬ 
mentation  services  staff  from  her  position  as 
project  manager  for  the  classified  system  at  the 
Fayetteville  (N.C.)  Observer-Times  (where  she 
earlier  served  as  telemarketing  manager  for  the 
parent  company’s  daily,  three  weeklies,  and 
online  service).  DeGarmo  is  focusing  on  sup¬ 
porting  the  Observer-Times  before  moving  to 
customer  set-ups  elsewhere. 

A  former  logistics  engineer  for  Harris 
Corp.’s  government  communications  systems, 
Nicole  Neal  is  a  Mactive  communications 
specialist  responsible  for  project  documenta¬ 
tion,  online  help  files,  and  marketing  materi¬ 
als.  She’ll  also  supply  HTML  coding  for 
Mactive’s  Web  site  and  intranet. 

Live  on  AdBase  since  November,  Herald- 
Sun  Newspapers,  Durham,  N.C.,  ordered  20 
more  licenses  for  booking  retail  and  classified 
display  ads  with  the  NT/Oracle-based  Mactive 
system,  which  also  can  be  used  for  customer 
and  contract  management,  in-  and  outbound 
faxing,  and  pagination. 

In  the  Swedish  parent  company’s  home 
market,  Riksmedia  went  live  with  the  PC  ver¬ 


sion  of  AdBase,  which  was  developed  by  the 
U.S.  subsidiary.  The  Stockholm-based  ad  net¬ 
work  represents  52  local  morning  dailies  that 
reach  approximately  1 . 1  million  readers.  The 
system’s  statistics  and  sales  functions  are 
being  installed  now. 

T/One  Inc.,  Quincy,  Mass.,  installed  its 
Merlin  4.0  cross-platform  picture  desk  and 
asset-management  system  at  The  Birmingham 
News  and  The  Huntsville  Times  —  both 
Alabama  dailies  belonging  to  Advance  Pub¬ 
lications  (like  the  Mobile  Register,  an  earlier 
Merlin  site).  The  News  also  bought  Trax  to 
handle  all  photo  assignment  requests,  track¬ 
ing,  and  captioning  of  scanned  images.  Merlin 
Webmaster  makes  images  available  to  anyone 
on  the  paper’s  intranet.  Installed  on  a  dual- 
CPU  Windows  NT  server  with  RAID  level  5 
storage,  the  News  system  is  shared  with  joint 
operating  partner,  the  E.W.  Scripps  Co.’s 
Birmingham  Post-Herald.  Installed  on  an 
Intergraph  multiple-CPU  Windows  NT  server. 
Merlin  at  the  Times  takes  a  live  feed  of 
Associated  Press  and  local  staff  images. 
Photos  can  be  searched,  then  retrieved  in 
JPEG  format.  Selected  shots  are  protected  for 
storage  and  wirephotos  are  automatically 
purged  after  a  user-specified  period. 

Earlier,  Merlin  went  into  The  Post  and 
Courier,  Charleston,  S.C.  (with  its  22  GB 
photo  archive  preloaded  by  T/One,  and 
Webmaster  for  bureau  access);  the  Winston- 
Salem  (N.C.)  Journal  (with  Trax);  and  Bloom¬ 
berg  News  in  New  York  (with  Webmaster  for 
Internet  distribution  to  customers  and  intranet 
availability  to  bureaus). 

Baseview  Products  Inc.,  Ann  Arbor,  Mich., 
supplied  systems,  upgrades,  and  training  to 
more  than  90  sites  around  the  country  late  last 
year,  including  circulation  and  production  soft¬ 
ware.  Among  them,  the  48,000-circulation 
Muskegon  (Mich.)  Chronicle  installed  an  IQue 
editorial  system  consisting  of  61  workstations 
using  NewsEditPro  IQue  with  hot  backup  and 
27  workstations  using  pagination  XTensions, 
DragX,  and  QTools.  Transporter  software  and 
various  plug-ins  are  used  to  move  files  in  and 
out  of  the  IQue  database.  WireManager  han¬ 
dles  wire  service  feeds. 

Ireland’s  Westmouth  Examiner  installed  13 
AdManagerPro  workstations  for  classified 
production.  The  paper  also  uses  Baseview’s 
RemoteMerge  utility  and  ClassFlow  to  pagi¬ 
nate  the  classified  section. 


Output 

ECRM,  Tewksbury,  Mass.,  created  a  direct 
service  program  for  end  users  in  North 
America  and  the  United  Kingdom.  The  direct- 
from-the-manufacturer  service  offers  cus¬ 
tomers  an  array  of  service  options,  from  on¬ 
site  installation  and  training  to  all-inclusive, 
full-year  service  contracts  and  standard  time- 
and-materials  contracts.  The  new  service 
organization  is  led  by  Don  Langston,  world¬ 
wide  customer  service  director. 

Krause  Biagosch  GmbH,  Bielefeld. 
Germany,  sold  its  first  digital  platemaking  line 
in  Russia.  Moskovskaya  Pravda  took  delivery 
of  an  LSN  internal-drum  platesetter  earlier 
this  winter. 

Pressroom 

Dauphin  Graphic  Machines  Inc.,  Eliza- 
bethville.  Pa.,  is  installing  12  DGM  430  press 
units  and  a  DGM  1030  folder  at  Georgian  Web, 
boosting  the  flexibility  and  color  capacity  of 
the  division  of  Hollinger  Canadian  Newspapers 
that  prints  Ontario’s  Barrie  Examiner  and 
Orillia  Packet  &  Times  as  well  as  jobs  for  com¬ 
mercial  customers.  Besides  other  printing 
equipment,  Georgian  already  was  running  four 
previously  purchased  DGM  430  units. 

Robertson  Press  Machinery  Co.  Inc., 
Webb  City,  Mo.,  sold  its  first  remanufactured 
four-high  News  King.  The  low-profile  tower 
was  installed  in-line  with  an  existing  King 
Press  Corp.  News  King,  also  remanufactured 
by  Robertson,  at  five  Star  Printing  Ltd., 
Virden,  Ill.,  which  handles  four-color  newspa¬ 
per  and  commercial  work.  The  low-profile 
press  uses  spiral  brush  damjsening  with  auto¬ 
matic  press  speed  ramping  circuit,  disc 
brake/air  tensioning,  press-driven  infeed,  and 
optional  drop-away  ink  fountains  and  auto¬ 
matic  sequential  start-up. 

Post-press 

Total  Mailroom  Support  Inc.,  Middle- 
burg  Heights,  Ohio,  named  Tim  Higgins  as  its 
national  sales  manager,  directing  all  sales  and 
marketing  and  responsible  for  North 
American  newspaper  groups.  His  25  years  in 
the  printing  industry  include  service  as  an  area 
manager  for  Honeywell-Measurex  in  the  area 
of  computerized  press  controls,  and  sales  and 
product  management  positions  for  McCain 
Manufacturing,  and  work  for  GMA,  Hall 
Processing,  and  Quipp  Systems. 


www.editorandpublisher.com 


MARCH  20. 2000  EPnOR  &  PUBUSHER  45 


althirty 

shoptalk@editorandpublisher.comv  C 


stioptalk 


Confronting  the  new  breed  of  plagiarist 


by  Michael  Bugeja 


Each  semester  I  warn  graduating  seniors 
that  they  will  go  to  hell,  literally,  if  they  pla¬ 
giarize  in  an  ethics  class.  Until  recently,  my 
students  read  “Words  for  the  Taking”  by  Neal 
Bowers,  the  English  professor  from  Iowa 
State  University  whose  poetry  was  stolen  by  a 
“serial  plagiarist”  and  who  tracked  down  the 
culprit  using  private  detectives,  lawyers,  and 
friends  —  including  me. 

My  students  had  to  e-mail  and  interview 
Bowers  and  write  a  publishable  book  review. 
For  six  quarters,  the  arrangement  worked 
well.  Then,  in  winter  1998-99,  something 
inexplicable  happened.  More  students  started 
commiserating  with  the  plagiarist  and  con¬ 
demning  Bowers  for  going  to  extreme  lengths 
to  protect  his  poems. 

Bowers  would  respond,  sometimes  point¬ 
edly,  that  plagiarists  are  thieves,  and  journal¬ 
ists  his  last  hope  to  defend  the  purity  of  words. 
Nonetheless,  several  students  complained  that 
in  tracking  down  his  plagiarist.  Bowers  had 
violated  the  thief's  privacy  —  this,  from  stu¬ 
dents  who  accept  24-hour  Webcams. 

Because  of  the  attitude  change.  Bowers 
asked  that  I  drop  his  book  from  my  reading  list. 

That  was  the  first  sign. 

The  second  occurred  when  visiting  Scripps 
Howard  Professional  Walter  Friedenberg,  now 
Mildred  Hansen  Professor  of  Journalism  at  the 
University  of  Northern  Colorado  in  Greeley, 
took  over  my  ethics  class  for  a  quarter  in 
spring  1999.  As  I  do,  he  required  students  to 
compose  their  own  professional  codes  of 
ethics  —  and  received  a  suspicious  one. 

“My  suspicions  were  not  just  aroused.” 
Friedenberg  recalled,  “they  were  incited  by 
British  spellings  —  "honour,’  ‘offences,’ 
‘defence,’  and  ‘organisation,’”  Friedenberg 
tried  and  failed  to  meet  with  the  student  who 
initially  denied  plagiarizing.  Friedenberg 
couldn’t  substantiate  the  charge  but  filed  a  case 
on  principle  with  the  Office  of  Judiciaries. 

That’s  when  I  was  asked  to  investigate. 

As  soon  as  I  saw  the  ethics  code,  1  knew  it 


was  plagiarized.  I  copied  the  first  sentence 
into  a  search  engine  and  got  a  direct  hit:  the 
student  had  plagiarized  the  1991  ethics  code 
of  the  Malta  Press  Club  and  Broadcasters 
Institute.  This  angered  me  beyond  words,  as  I 
am  Maltese.  But  a  substantial  portion  of  the 


Plagiarism  is 
‘the  plainest  kind 
of  lie’  and  ‘one 
of  the  worst  sins 
a  journalist  can 
commit.’ 

student’s  code  was  not  included  in  the  Malta 
document.  I  entered  a  few  choice  phrases  from 
that  section  and  learned  the  student  also  pla¬ 
giarized  from  the  Vatican’s  “Pontifical 
Council  for  Social  Communications”  hand¬ 
book  on  advertising  ethics. 

This  shed  light  on  the  new  breed  of  plagia¬ 
rists.  They  are  brazen,  having  been  weaned  on 
chat  rooms,  guest  books,  newsgroups,  mailing 
lists,  MOOS,  MUDs  —  myriad  online  ways  to 
procrastinate  on  deadline.  They  steal  without 
conscience  because  computers  provide  a  false 
sense  of  security,  in  sum.  the  new  breed  con¬ 
fuses  computer  literacy  with  real  literacy. 

Terry  Anderson,  a  Scripps  Howard  Profes¬ 
sional  at  Ohio  University,  emphasizes  that  jour¬ 
nalists  are  in  the  truth  business  and  that  plagia¬ 
rism  is  “the  plainest  kind  of  lie”  and  “one  of  the 
worst  sins  a  journalist  can  commit.” 

A  blatant  case  ironically  involves  E&P. 
Former  student  Andrea  Tortora.  now  a  reporter 
for  The  Cincinnati  Enquirer,  wrote  and  even¬ 
tually  published  a  “Shop  Talk  at  Thirty”  essay 
(“What  J-Profs  Should  Be  Teaching  You.”  July 
22,  1995)  in  my  writing  workshop.  At  the  time. 


Tortora  was  editor  of  The  Post,  the  indepen¬ 
dent  student  newspaper  at  Ohio  University. 

In  December  of  that  year,  her  lead  was  lift¬ 
ed  nearly  verbatim  and  appeared  in  another 
Ohio  student  newspaper  under  its  editor’s 
name.  Tortora  confronted  him  by  telephone, 
taking  notes.  He  reportedly  told  her  that  “the 
inspiration  for  those  few  lines”  came  from  a 
conversation  he  had  with  an  editor  at  a  trade 
magazine.  He  claimed  to  not  read  E&P,  scan¬ 
ning  the  classified  ads  occasionally,  and  added. 
“Yeah,  it’s  a  pretty  amazing  coincidence.” 

“Coincidence”  seems  an  adequate  argu¬ 
ment  in  an  age  of  moral  relativity. 

Some  things  are  relative,  and  some  are  not. 
in  fact,  a  physicist  at  Ohio  University  calcu¬ 
lated  that  the  odds  of  randomly  coming  up 
with  the  same  85-word  excerpt  were  infinites¬ 
imal,  given  that  English  contains  about  a  mil¬ 
lion  words.  When  confronted  with  similar 
information,  Tortora’s  plagiarist  confessed. 

But  that’s  not  the  end  of  the  anecdote. 

A  charge  of  plagiarism  brands  you  in  this 
business.  Walter  Friedenberg’s  ethics  student 
has  a  year  suspension  to  ponder  that.  Tortora’s 
plagiarist  recently  applied  at  her  place  of 
employment.  After  some  soul-searching,  she 
informed  her  editor,  who  mentioned  the  inci¬ 
dent  in  an  interview  with  the  applicant.  To  his 
credit,  he  telephoned  Tortora  afterward  and 
apologized  again,  saying  that  he  had  learned 
from  his  mistake  and  hoped,  if  hired,  that  they 
could  work  together.  “I  told  him  I  appreciated 
his  honesty  and  that  if  he  got  the  job  I’d  have 
no  problem  working  with  him,”  Tortora  said, 
“but  [added]  that  you  just  don’t  forget  when 
someone  plagiarizes  your  work.” 

That’s  the  lesson  I  instill  now  in  students. 

Media  may  be  global,  but  it’s  still  a  small 
journalism  world.  If  you  plagiarize,  you  may 
not  go  to  hell  in  the  hereafter  ...  but  will  dwell 
in  it  now.  ■ 


Bugeja  is  a  professor  at  the  E.  W  Scripps 
School  of  Journalism  of  Ohio  University. 


Printed  in  USA.  Vol.  133,  No.  12.  March  20.  2000.  EDITOR  &  Pl'BUSHER,  THE  FOURTH  ESTATE  (ISSN:  (X)I.3-094X)  is  published  51  times  a  year.  Regular  issues  are  published  weekly  except  fw  the  la.st  week  of  December  by  ASM 
Communications,  a  subsidiary  of  BPI  Communications.  1515  Broadway.  New  Yoric.  NY  KX)36.  (212)  536-5336.  Editorial  and  business  offices  at  1 1  W.  19lh  St..  New  York.  NY  1001 1.  Peritxlieals  postage  paid  at  New  York.  N.Y..  and  additional 
mailing  offices.  Postma.ster:  Plea.se  send  address  changes  to:  EDITOR  &  PUBLISHER.  THE  FOURTH  ESTATE,  P.O.  Box  3000.  Denville.  NJ  07834-3000.  Ctipyrighl,  2000.  ASM  Communications  Inc.,  a  subsidiary  of  BPI  Communications 
Inc.  No  part  of  this  publication  may  be  repnxluced.  stored  in  any  retrieval  system,  or  transmitted,  in  any  ftMm  w  by  any  means,  electronic,  mechanical,  photocopying  w  otherwise,  without  the  prior  written  permissk>n  of  the  publisher.  Annual 
subscription  $75  in  the  United  Stales  and  possessions  and  in  Canada.  All  other.  $135.  No  claims  for  back  issues  honored  after  one  year.  Subscriber  Service  1  (888)  313-5530;  Circulation.  Directories:  1  (888)  612-7095. 

46  EDITOR  &  PUBLISHER  MARCH  20, 2000 


www.editoranclpublisher.com 


Want  more  revenue  from  your  website? 


Everstream  brings  you. 


•  Your  Own  Internet 
Radio  Stations 


^3' 


•  Your  Share  of  Broadcast 
Ad  Dollars 

•  The  Next  Wave  of 
On-Line  Opportunity 


...just  listen. 


Thanks  to  everyone  who  took  the  time  and  gave  us 
a  listen  at  the  Interactive  Newspaper  Conference! 


Streaming  audio  promotes  longer  website  visits  and  creates  a  more  compelling  site. 
And  on  .most  sites,  that’s  where  the  attraction  ends.  With  Everstream  you  can  easily 
have  streaming  audio  on  your. site,  and  quickly  use  it  to  generate  incremental  ad 
revenue.  For  an  earful  of  how  this  dynamic  on-line  revenue  opportunity  can  work  for 
you.  visit  us  at  www.everstream.com  or  call  1.888.842.1717. 
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The  Florida  Outdoor 
Division  of 
THEACKERIEV 
GROUP.  INC. 

has  been  sold  for 

$300,000,000 


THE  .XCKEREEA 
GROUP.  INC. 

$64,050,000 

Follow-On  Equitv  Offering 


THE  .4CKERLEV 
GROUP.  INC. 


$325,000,000 


Senior  Credit  racilits 


\rrantjer  and  .Vdm 


THE  .XCKEREEY 
CROUP.  INC. 

$25,000,000 

9%  Senior 
Subordinated  Notes 


The  Ackerley  Group’s  diversified 
interests  and  entrepreneurial  spirit 
have  always  made  it  a  unique  media 
company. 

And  when  it  came  to  strategic  advice 
and  corporate  finance  solutions,  they  went 
looking  for  more  than  your  standard  ideas 
and  execution  capabilities. 

In  each  year  of  our  long-standing  rela¬ 
tionship,  The  Ackerley  Group  has  used 
First  Union  more  and  more  to  help  grow 
their  businesses. 

If  you  believe  —  as  we  do  —  that  unique 
thinking  can  open  up  a  world  of  new  and 
better  solutions,  consider  First  Union 
Securities.  Call  James  Wood,  Managing 
Director,  Media  and  Entertainment 
Investment  Banking  Group  at  704-374-3242. 

Because  growing  companies  can’t  wait 
for  ideas. 

Securities 


M&A  Advisory  •  Public  Equity  •  High  Yield  Debt  •  Loan  Syndications 
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